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YOUR LONE STAR CADILLAC 


Whether your summer vacation includes a short drive to the lake 
or a tour from Dallas to Ontario and back — 
you ll enjoy it so much more in a new 1958 Lone Star Cadillac. 
You are cordially invited to visit Lone Star Cadillac today . . . to see and test drive 
your choice of Lone Star’s twelve incomparable Cadillac 
models for 1958. You'll find that Cadillac ownership can be a reality for you 
with Lone Star’s convenient financing plans. 
You'll find, too, that at Lone Star, your service never ends with the car sale. 
Lone Star Cadillac has a sincere, lasting interest in you 
and your automotive enjoyment. 


Let your 1958 summer fun include the finest...a 1958 Lone Star Cadillac. 


“iy Sa irl 


LONE STAR COMPANY 


ENTIRE BLOCK 2300 ROSS AVENUE @ DALLAS, TEXAS @ RI 2-7222 
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M°AX QUALITY PORCELAIN ENAMEL 





A PRODUCT OF MODERN METHODS 





DALLAS 


JUNE, 1958 


Prcchinects and contractors who specify McAx Architectural Porcelain and the 
buyers of McAx Porcelain Enamel Sign Products have learned to expect the 
finest in engineering services when they order from McAx. The new layout room 
pictured above is just another of several special McAx facilities that make 
this service possible. In this room McAx engineers are able to develop full size 
patterns of complicated architectural designs to be fabricated of McAx Lifetime 
Porcelain Enamel. 

Now, more than ever before, you can be assured of better engineering service 
when you specify McAx! 


MCSCAX CORPORATION 


628 Third Ave. ° Dallas 26, Texas 
ENGINEERS, DESIGNERS & MANUFACTURERS of PORCELAIN ENAMEL and SIGNS OF ALL KINDS 
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300 Pages of vital, Southwest travel information . . . 


1500 motels, hotels and restaurants graded as to merit 


This summer, travel through Arkansas, Louisiana, 
New Mexico, Oklahoma and Texas with the new Mobil 
Guide and you’ll know what to do and see... where to 
eat and stay and exactly how much it will cost. The 
Mobil Guide covers 290 cities, towns, state parks and 
resorts. Gives data on baby sitters, cribs, roll-away 
beds, laundromats, facilities for pets. You’ll travel 
better and at less cost with the new Mobil Guide along 
for quick reference. 





Sold by most Mobil Dealers in the Southwest 


DALLAS e JUNE, 1958 
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LOBBY BALLRGDM FOYER 





Convention bookings pouring in for new 


SHERATON-DALLAS HOTEL 


(Opening March, 1959) 







Now Dallas is the most important convention center west of 
the Mississippi. It beckoned to big convention planners in June, 
1957, with the opening of the mammoth Municipal Auditorium. 
And, as the all-new Sheraton Hotel nears completion, conven- 
tion groups across the nation are making plans for Dallas. 

Sheraton is building its new Hotel in Southland Center with 
just one thought in mind: /uxury living. In bedrooms and suites, 
in ballroom, meeting rooms, dining rooms — every delegate 
will be treated like royalty. Here are a few of the dramatic 
highlights of the magnificent SHERATON-DALLAS. 


BALLROOM FOYER SEATS OVER 2000 
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Sheraton-Biltmore 


Sheraton Ritz-Carlton 


SPRINGFIELD, Mass. 
Sheraton-Kimball 





ALBANY 


Sheraton-Ten Eyck 


ROCHESTER 


Sheraton-Belvedere Sheraton Hotel 


BUFFALO 
Sheraton Hotel 


SYRACUSE 





Sheraton-Blackstone 
Sheraton Hotel DALLAS 


Sheraton-Cadillac 
CINCINNATI 

Sheraton-Syracuse Inn 
Sheraton-DeWitt Motel 


BINGHAMTON, N. Y. 
Sheraton-Binghamton 
(Opens early 1959) 


ST. LOUIS 
Sheraton-Jefferson 


AHA 
Sheraton-Fontenelle 


The luxury Ballroom seats 1,037 for banquets, 1,482 for 
meetings. It can be divided into two separate ballrooms, or 
joined with the Foyer to seat 1,521 for banquets, 2,172 for 
meetings. There are five other major function rooms, and 
the entire 28th floor is devoted to multiple-room suites. 


MAKE BOOKINGS NOW: For available dates and com- 
plete information write Ray L. Dieterich, Sales Manager, 
Sheraton-Dallas, Room 501, Southland Life Building, 1416 
Commerce St., Dallas, Texas. For information on convention 
facilities at the other 48 Sheraton Hotels, write National Con- 
vention Headquarters, Sheraton-Park Hotel, Washington, D. C. 


@sSHERATON 
the proudest name ink] OT EL Ss 





IN 37 CITIES—COAST TO COAST IN THE U.S.A. AND IN CANADA 
MIDWESTERN DIV. 


CEDAR RAPIDS, lowa CANADIAN DIV. 
Sheraton-Montrose 

MONTREAL 
PACIFIC DIV. Sheraton-Mt. Royal 
SAN FRANCISCO The Laurentien 
Sheraton-Palace TORONTO 
LOS ANGELES King Edward Sheraton 


INDIANAPOLIS 
Sheraton-Lincoln 
FRENCH LICK, Ind. 
French Lick-Sheraton 
RAPID CITY, S. D. 
Sheraton-Johnson 


LOUISVILLE 
Sheraton-Seelbach 
The Watterson 


Sheraton Hotel 
(Opens early 1959) 


: SIOUX CITY, lowa : 
Sheraton-Gibson pe . Sharatoric Markit Sheraton-Town House iinet Mi 
what la Sheraton-Warrior PASADENA cheskeeenk 


Huntington-Sheraton 


PORTLAND, OREGON HAMILTON, Ont. 
(opens summer 1959) Sheraton-Connaught 


M Hot 

en SIOUX FALLS, S. D. 
AKRON Sheraton-Carpenter 
Sheraton Hotel Sheraton-Cataract 
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Established 


[00 


Opened Dallas Store in 1872 


186 The Schoellkopf 


Company 
Wholesale Distributors 


Manufacturers and 
1872 Huey & Philp 
Company 
Wholesale Hardware, Hotel and 
Restaurant Supplies & Equipment 
1875 Dallas Transfer & 
Term. Whse. Co. 


Warehousing, Transportation, 


wy 
I0/ 
1885 conpony 


Structural Reinforcing 
Steel and Machinery Repairs 


1899 J. W. Lindsley 


& Company 


Real Estate and Insurance 
189 William S. 
Henson, Inc. 
Advertising Printing 
189 Oriental Laundry 
and Cleaners 
Finer Laundering, Cleaning, 
and Fur Storage 
1897 Anderson 
Furniture Co. 


Dallas’ Oldest Furniture Store 


Sanger Bros. 


in Texas 


Trezevant & 
Cochran 


Insurance Managers 


National Bank 


of Commerce 
Banking 





HIS gala Dallas convention scene of 1908 shows the famous “Elks 

Arch” erected that year at the corner of Main and Akard. The 
matched horses, open “Victoria,” liveried coachman and profusion of 
bunting were all part of Dallas’ convention display of a half-century 
ago. One year before, in 1907, the Southland Hotel had opened and 
Otto Herold had taken over as manager of the “Old Oriental.” Just a 
decade before that, in 1897, E. M. Anderson had opened the Anderson 
Furniture Company at 2101 Elm Streets with a staff of three people. 
This threesome included his partner and a delivery man. From that 
horse and buggy era the firm has grown and expanded with Dallas. 
In 1929 a branch was established at 2222 North Harwood which is 
today the Anderson Furniture Studio. This feature of the business 
gained national recognition under Mrs. Anderson who headed the busi- 
ness after her husband’s death. Today the firm is headed by Frank E. 
Rigney, president; Louis Whiting, vice-president and Frank N. Boyd, 
secretary-treasurer. The original site at 2101 Elm still serves as the 
location of the present store which is the oldest retail furniture outlet 
in Dallas. The focal point of Dallas mass convention activity has shifted 
further South on Akard to the site of the New Memorial Auditorium 
where Rotary International held its major meetings and sessions earlier 
this month. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable 
service through long periods of prosperity and adversity. The Dallas 
business pioneers listed on this page have progressed with the city 
they have helped to build. Their long and successful operations point 
up to the economic power and stability of the community. They are 
counted as “old friends’’ by thousands of satisfied customers in the 
Dallas Southwest. 


Established 


1098 ite ns co 


(Formerly The Praetorians) 


| Qi) Cullum & 


Boren 


Red Fox Athletic Uniforms 
Wholesale and Retail Sporting Goods 


199 Hunter-Hayes 


Elevator Co. 

Passenger, Freight and Home 
Elevators 

190 Republic Insurance 
Company 

Writing Fire, Tornado, Allied Lines, 

Inland Marine, and Automobile 

Insurance 

190 First Texas Chemi- 

cal Mfg. Company 


Pharmaceutical Manufacturers 


1904 Burton & Wilkin 
Over 100 Kinds of Insurance Sold 
1906 — 


Maunufacturers of Envelopes 


and File Folders 


& Co. 
Stationers — Office Outfitters 
Texas Employers 


A. C. Horn & 
Company 
Commercial and Structural 
Sheet Metal 
Investments 
Stewart Office 
1914 Insurance Ass'n. 
Workmen's Compensation 


W. W. Overton 
191 Supply Company 
Insurance 







Praetorian Mutual | 
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| KATHERINE GAINES 
Editor 


CONTENTS THIS MONTH 


ON THE COVER: The magic of conventions at Memorial Auditorium — flags 


waving and the huge arena filled with visitors — is portrayed on this month's 
cover. Bill Davis took the picture of the Auditorium, and Bill Edwards of Ed Miley 


THOMAS J. McHALE 
Advertising Manager 





Studio supplied the interior scene, taken during Rotary International Convention. 
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DALE MILLER’S 


WASHINGTON 


A Lesson in Leadership 


The fiscal year is now coming to an 
end, and sometime within the next few 
days or weeks we shall be apprised by 
official reports of the state of the union, 
financially speaking, after another twelve- 
months period in the perennial struggle to 
make ends meet in the business of con- 
ducting the Federal Government. And 
again it will be shown that we have waged 
a losing battle, as has been the case, with 
only a few and minor interruptions, for 
nearly thirty years. We shall learn that we 
have retreated even further from fiscal 
responsibility, taking refuge once again 
in the treacherous expediency of deficit 
financing. The newest layer atop the 
enormous pyramid of the national debt 
will amount to some three billions of dol- 
lars. 

Even the new addition will likely ap- 
pear modest by contrast with our pros- 
pects during the fiscal year immediately 
ahead. The continuing recession has 
sapped many sources of revenue, while 
political efforts to stimulate the economy 
have accelerated expenditures, with the 
result that the gap between income and 
outgo has progressively widened. And the 
gloomy fact that economic recovery is 
not yet detectable on the horizon can 
mean only that debt and inflation are 
silhouetted ominously against the future. 

For the past six months Congress has 
conscientiously sought to combat the re- 
cession, wading through a welter of legis- 
lative proposals which have embodied 
practically every panacea for economic 
ills; and if it seems to have groped some- 
what blindly at times, rather than pur- 
sued forthrightly some clearly defined 
course, it can scarcely be blamed. Its 
committees lost no time in availing itself 
of the counsel of the nation’s leading au- 
thorities in the business and educational 
fields, but what they came up with was 
neither definitive nor particularly enlight- 
ening. As was reported on this page two 
months ago, “it has been a disheatrening 
experience on Capitol Hill in recent weeks 
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to watch a parade of noted economists 
testify before Congressional committees, 
some urging tax cuts and others denounc- 
ing them, and each seeming to offer some 
fond notion of his own as to what we 
ought to do.” 

Confronted with these conflicts of opin- 
ion among the experts themselves, the po- 
litical leadership in both the White House 
and on Capitol Hill was left about where 
it started, dependent on its own collective 
judgment as to what it ought to do. This 
was not the happiest state of affairs that 
could have been imagined at such a criti- 
cal time, especially in an election year, 
since the temptation to play politics with 
economic issues has characterized our 
political history since time beyond recall. 
Particularly is this true with respect to 
taxes, and the stage was set this time, if 
it ever was before, for a drama of dema- 
goguery and political irresponsibility. The 
outlook for some concerted and unselfish 
approach to the task of developing a 
sound economic program was by no 
means bright. 

At this point, however, there emerged 
a political leadership, born of mutual trust 
and an awareness of a common responsi- 
bility, that transcended party lines and 
encompassed both the White House and 
Capitol Hill. By fortuitous coincidence all 
four of those in high office who comprised 
this leadership are Texans, two of one 
party and two of the other, two of the 
executive arm of the government and two 
of the legislative branch: the President of 
the United States, the Secretary of the 
Treasury, the Speaker of the House, and 
the Majority Leader of the Senate. The 
story made few headlines, but for weeks 
they counseled together behind the scenes, 
seeking and attaining certain areas of 
agreement, their primary objective being 
to remove from the arena of politics the 
sensative issues of economic policy. 

The first agreement reached among 
them was that neither the Republican Ad- 
ministration nor the Democratic Con- 


gress would initiate or exploit any tax re- 
duction program without first consulting 
the other. With this premise established, 
the leaders and their advisers were able 
to conduct their independent studies of 
economic conditions thoroughly and un- 
hurriedly, in an atmosphere free of politi- 
cal pressures and intimidations. Rarely 
indeed had Washington undergone such 
an experience, especially in such troubled 
times, and particularly in an election year. 
The investigations undertaken by these 
political leaders brought them separately 
to the same conclusion, a reluctant de- 
cision that no major tax reductions should 
be effectuated at the present time. Their 
convictions were based not on whether the 
national economy needed tax reduction, 
but whether, indeed, it could endure it, 
with all indications pointing unerringly to 
greater deficits, a mounting public debt, 
and further inflation in the months and 
years ahead. With this conclusion 
reached, the President, by pre-arrange- 
ment with the bi-partisan leadership 
group, issued his statement categorically 
Opposing any general tax reduction, and 
the Speaker then formally made known 
his complete and unqualified agreement. 





Texas teamwork: Leaders of both 
parties act promptly to extricate 


tax issues from arena of politics. 





Whether their opposition to tax reduc- 
tion is sound or not, only time can deter- 
mine, but the significance of their action 
lies not in the nature of their decision but 
in the manner in which it was reached. 
Their serious approach to the problem, 
their tacit disavowal of political consid- 
erations, constituted statesmanship of a 
very high order. 

This does not mean, of course, that no 
tax legislation will be enacted. There is 
agreement among the leadership that 
some relief should be provided for small 
business, and there is the likelihood, also, 
that some reductions in excise taxes, par- 
ticularly in the transportation field, will 
be effectuated. But the statesmanship ac- 
tion of the leadership, in projecting their 
concerted effort on a plane of principle 
rather than politics, served notice on the 
demagogic elements of both parties that 
the welfare of the nation will not be sub- 
jected to political exploitation in these 
troubled times. Conscientious public serv- 
ice must be expected of all, 
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... conveniently located just 10 minutes from Downtown Dallas! 
Six modern buildings, tailor-made for the exhibit-type trade show or convention, contain 
a total of 342,000 square feet of exhibit space, 90,000 of which is air conditioned. . 
© Auditoriums seating 200 to 4,000 available for meetings and. conventions | 
¢ Free parking for 12,000 cars 
® Reasonable rentals \ 
t 


These outstanding national and regional shows and conventions make their Dallas homes 
in State Fair Park: 

SOUTHWESTERN METAL EXPOSITION & CONGRESS (American Society for 
Metals) * GENERAL MOTORS MOTORAMA * SOUTHWEST FURNITURE 
MARKET * SOUTHWEST AUTOMOTIVE EXPOSITION * SOUTHWESTERN 
MOBILE HOMES EXPOSITION * SOUTHWEST SPORTS, BOAT & VACATION 
SHOW * TEXAS COTTON GINNERS’ SHOW & CONVENTION * DALLAS 
HOME SHOW * DALLAS FLOWER SHOW * DALLAS ANTIQUES SHOW 


For details, contact Sales Depart- 
ment, State Fair of Texas, phone 
TAylor 3-9931. 





Entertainment and Distribution 
Center of the Great Southwest 
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The year 1958 will be recorded as 
Dallas’ first “boom” coavention year, for it 
was during this year that Dallas had its 
first “million-dollar” convention, its first 
coavention to draw more than 10,000 and 
a host of the most important conventions 
in its history. Dallas has risen steadily in 
importance as a coavention city until it 
is now classed in the same league with 
Atlantic City, New York and Chicago. The 
red-letter year of 1958, the first full year 
of operation for Memorial Auditorium, 
has already witnessed the culmination of 
many convention dreams, and more are to 
be fulfilled before December passes. 

A record number of 71 national and 
international conventions are scheduled 
for Dallas in 1958, according to informa- 
tion released by the Convention Depart- 
ment of the Dallas Chamber of Com- 
merce. Included in this list are some of 
the most important groups in the nation. 
In addition to these national conventions 
are the area, state and local meetings, 
many of which are held regularly in 
Dallas. They bring thousands of Texans 
and Southwesterners to the city. 

Some of the meetings held in Dallas in 
1958 were of such importance that they 
generated much national publicity—all 
with a Dallas dateline. One of these was 
the meeting of the Aviation Division of the 
American Society of Mechanical Engi- 


neers and the American Rocket Society in 
March. This group, so vital to our nation’s 
security today, brought national promin- 
ence to Dallas as a center for the elec- 
tronics and missiles field. Another group 
which will certainly draw the bright glare 
of national publicity to Dallas will be the 
Air Force Association, scheduled to hold 
its national meeting here in September. 
This meeting will not only draw some 
3,000 but will bring with it huge exhibits. 

Other larger groups meeting here in 
1958 include the Associated General Con- 
tractors of America, American Water 
Works Association, Optimist International 
American Association of Nurserymen, 
National Association of Life Underwriters 
American Association of Oil Well Dril- 
ling Contractors, Printing Industry of 
America, National Electrical Contractors 
Association and Natural Gasoline Asso- 
ciation of America. 

Not only was this a red-letter conven- 
tion year for Dallas, but it was an out- 
standing year for many of the conven- 
tions meeting here. Already, three major 
groups have set all-time attendance 
records in Dallas in 1958. The Rural Elec- 
tric Co-Ops drew 6,478, surpassing their 
previous record of 5,495 set in St. Louis. 
The American Academy of General Prac- 
tice, with a registration of 7,431, broke a 
St. Louis record of 6,111; and the Associ- 
ated General Contractors of America 
counted 2,068 at their February meeting 
here. Their previous all-time was 1,776 
in New Orleans. Preliminary registration 
reports from Rotary International indi- 
cate that they had one of their best con- 
vention attendances in history, although 
not a record. 

Also ranking high on the list of impor- 
tant Dallas convention business are the 
many market weeks, during which the 
city plays host to thousands of buyers 


from throughout a wide area. Largest of 
these is the Greater Dallas Fashion Mar- 
ket which brings 6,000 visitors to Dallas 
four times a year. The semi-annual gift 
show, which draws almost as many, brings 
buyers regularly from some 28 states and 
five foreign countries. Already stamped 
as a powerful force in the Dallas market 
picture is the semi-annual furniture mar- 
ket, which is expected to draw some 
6,500 visitors from more than 20 states 
in July. At last count there were some 24 
weeks during the year when markets are 
scheduled for Dallas. 

In sheer size, the top conventions for 
Dallas in 1958 will be Rotary International 
which drew some 14,000 the first week in 
June, and the American Dental Associa- 
tion and its related societies, which are 
expected to register more than 11,000 the 
first two weeks in November. Other large 
1958 conventions include the National 
Rural Electric Cooperative Association, 
which registered 6,478 in February, and 
the American Academy of General Prac- 
tice, which drew 7,431 to its national 
meeting here in March. It was this meet- 
ing of the Rural Electric Co-Ops that was 
called by Dallas businessmen the city’s 
first “million-dollar” convention. They 
estimated that this convention added a 
million dollars to the city’s economy. 
There will be more than a dozen other 
national and international conventions 
registering more than 1,000, in addition 
to the numerous area and state meetings. 

It would be a fallacy, however, to at- 
tempt to measure the worth of a conven- 
tion to Dallas by its size alone. Many 
smaller meetings, although registering less 
than other mammoth gatherings, can 
prove equally beneficial to the city as they 
focus a national spotlight on it. One of 
these is the Advertising Federation of 
America, which met in Dallas June 8-11. 


ATTENDANCE records were set by three convention groups in Dallas this year. 


National Rural Electric Cooperative Assn. 


8,000 











American Academy of General Practice 


7,431 
























CONVENTION 
CITY: U.S.A 


by Hal Dawson 


What makes Dallas one of the nation’s 
most popular convention cities? Why do 
hundreds of thousands of visitors flock 
here every year for conventions, trade 
shows, sales meetings and other gather- 
ings? The answer—in a word—is facilities. 

But the story of Dallas’ convention suc- 
cess is not that simple. True, it has con- 
vention facilities equalled by few cities 
in the United States, but there are other 
reasons for its success. There is Dallas’ 
central location, midway betwen oceans 
and in the very heart of several major 
American industries. There are fine trans- 
portation facilities into the city. There are 
entertainment facilities in Dallas, unequal- 
led in the Southwest, that appeal to thou- 
sands of visitors annually. There is the 
growing Dallas “know-how” on handling 
large conventions. And, lastly, there is 
Texas, with its western glamour, unique 
appeal and its friendliness. This friendli- 
ness may be the reason so many Dallas 
professional people enjoy playing host to 
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Memorial Auditorium draws the convention spotlight. 


their national and international organiza- 
tions. 

Of prime importance to convention 
groups is the fact that conventions succeed 
in Dallas. It’s a proven fact. Dallas has 
the popularity, and Dallas knows how to 
handle the big conventions. In the con- 
vention business, nothing succeeds like 
success. Dallas has been successful in 
handling conventions and the word is 
spreading. 

Already in 1958, three large national 
groups has set all-time convention attend- 
ance records in Dallas. These include 
National Rural Electrical Cooperative As- 
sociation, which drew 8,000 in February; 
American General Contractors, which 
drew 2,200, and American Academy of 
General Practice, which registered 7,431. 
The new records set by National Rural 
Electric Co-op and the American Acad- 
emy of General Practice were more than 
1,000 above their best previous high at- 
tendance marks. This news spreads in the 
convention field, and other groups want 
to know more about Dallas. 

And Dallas has a story to tell them. Its 
facilities for handling conventions, both 


large and small, are excellent. The Dallas 
hotel picture is one of the brightest in the 
nation, with more than 10,000 air-condi- 
tioned rooms available in all the city’s 
hotels and motor courts. This phase of 
the Dallas convention story is outlined 
fully in another article in this month’s 
issue of DALLAS. 

Coordinating Dallas’ convention effort 
and spearheading activities to bring more 
meetings here is the job of the Convention 
Department of the Dallas Chamber of 
Commerce, which works closely with the 
sales personnel of the various hotels and 
with the Dallas hotel association. Repre- 
sentatives of the department travel 
throughout the United States, selling Dal- 
las and its convention facilities to various 
groups. 

Through the Dallas Hotel Association, 
the Convention Hotels Reservations 
Bureau, co-sponsored by the Hotel Asso- 
ciation and the Chamber of Commerce, is 
available to all national and international 
conventions visiting Dallas. This Bureau 
acts as a centralized local agency for the 
efficient handling of reservations for large 
conventions. The Convention Department 
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Women's Building is popular State Fair grounds convention site. 


also offers a number of specialized serv- 
ices to conventions, in addition to con- 
sulting with the planners of the conven- 
tion and helping them promote it. Most 
popular of the services is that of registra- 
tion. The Department not only makes an 
experienced staff available but lends regis- 
tration materials. 

Drawing the spotlight on the Dallas 
convention stage this year is the new 
multi-million-dollar Memorial Audito- 
rium. It is this structure that has enabled 
Dallas to hold such huge conventions as 
Rotary International, American Water- 
works Association, and National Rural 
Electric Co-ops. Without the auditorium, 
these groups could never have met in Dal- 
las, and there are scores of meetings 
scheduled ahead that would not be coming 
to Dallas without Memorial Auditorium. 
In its first year of existence, the auditorium 
has been an almost unbelievable success. 


Impressive Dallas 


Led by Memorial Auditorium and the 
fine Dallas hotels, convention facilities in 
Dallas are surpassed only by those in 
three cities—New York, Atlantic City and 
Chicago. 

Chief selling point of Memorial Audi- 
torium, for large groups, is its huge main 
arena, which can seat more than 10,000 
persons at one time. It is also adaptable, 
however, to small meetings, and it is pos- 
sible to service three different conventions 
at one time in the auditorium. 

Parking facilities are another advan- 
tage. The auditorium lot will hold more 
than 1,000 cars and an additional 3,000 
autos can be parked on lots within a 
2-block area. 

Meeting rooms in the auditorium seat 
from 60 to 1,000 persons. The theater, 
completely separate from the auditorium 
itself, can seat 1,773. This theater is locat- 
ed in the Convention Center. 


A prime requirement for many conven- 
tions is exhibit space. Although the con- 
vention itself may not have particularly 
large attendance, exhibitors may require 
thousands of square feet of space. Dallas 
Memorial Auditorium answers this need 
fully, with some 110,000 square feet of 
air-conditioned exhibit space. 

In this field of exhibit space Dallas also 
excells, both on permanent and temporary 
space. Not only does Memorial Audito- 
rium have better than 100,000 square feet 
of space but other building throughout the 
city supply additional hundreds of thou- 
sands. In fact, exhibit space in Dallas is 
better measured in acres than in thousands 
of square feet. 

In addition to Memorial Auditorium as 
an exhibit site is Fair Park, which can 
provide seven major display buildings with 
a combined total of more than 312,000 
square feet of exhibit space. Leading this 
group is the General Exhibits Building 
with 72,000 square feet of permanently 
divided exhibit area and the Automobile 
Building boasting 84,976 square feet. The 
newest Fair Park building, the Women’s 
Building, offers over 50,000 square feet 
of exhibit area and is fully air-conditioned. 
Adjacent to this is the Foods Building, 
with 30,000 square feet. The nearby Agri- 
culture Building offers 49,000 square feet 
of display space. 

In addition to this temporary display are 
thousands of feet of permanent display 
space, so esential to Dallas’ position as 
the wholesale market center of the South- 
west. Top building in this category is the 
Dallas Merchandise Mart, second only to 
the Chicago Mart in size and varieties of 
trade categories offered to buyers. More 
than 600 wholesale representatives, oc- 
cupy approximately 500,000 square feet 


Love Field’s terminal greets visitors from all over the world. 
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Memorial Audi- 
torium offers over 
100,000 feet of 
exhibit space. 


State Fair Mid- 
way is summer 
entertainment 
attraction. 


of floor space, and represent over 6,000 
of the national lines in 29 trade categories. 
The Dallas Furniture Mart has 215 per- 
manent exhibitors occupying 434,00) 
square feet of floor space. Soon to b2 added 
to this is the Trade Mart, with one million 
square feet of floor space, which is now 
being constructed next to the Furniture 
Mart. It will have some 1,500 exhibitors. 

Dallas’ excellent location is one of the 
major reasons for its success as a coAven- 
tion city. Located almost mid-way b2tw2e: 
the two oceans, it is one of the few central 
cities in the nation that have facilities to 
accommodate large conventions. Most of 
the other major convention cities are loca- 
ted on one of the two coasts. 

Take a map, put your finger on Dallas, 
and you will see how close it is to almost 
any area of the United States. 

The city is also located in the very heart 
of several key industries, primarily oil, 
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cattle and the rapidly growing airframe, 
missile and electronics industries. Al- 
though there is not an oil well in Dallas 
County and there are few cattle left in 
the county now, it is a center for both 
industries and is strategically located for 
each of them. Dallas is actually in the 
very heart of the mid-continent oil fields 
and is near almost all the United States’ 
major oil producing areas. This location, 
plus excellent convention facilitizs, has 
caused the Petroleum Division of the 
American Institute of Mining and Metal- 
lurgical Engineers to hold every other 
convention in Dallas. 

As the cattle industry has moved east, 
Dallas—which has always served as a 


financial capital for the industry—has also 
become truly a center for it. The newly- 
born missile and electronics industries are 
looking to Dallas more and more for 
leadership. Other important industries for 





State Fair provides activities galore. 
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which Dallas is a key national center in- 
clude insurance and banking. From these 
groups come many conventions to Dallas. 

The city is Southwest headquarters for 
the auto and household appliance indus- 
tries. Dallas’ position as management and 
service center for diversified business 
throughout the Southwest makes it the 
natural convention center for all kinds of 
business meetings. 

Dallas is easy to get to. Not only does 
it enjoy an excellent location, but it has 
fine transportation facilities. Six major air- 
lines make it just hours away from any 
point in the world, and nine major rail 
lines serve this area of the transportation 
field. For those who travel by car, Dallas 
is situated on six major interstate high- 
ways. Only one city in the United States 
has more. Dallas also enjoys excellent off- 
street parking facilities, a point noticed 
and commented on by many convention- 
goers. 

A convention show-place in the trans- 
portation field is the beautiful new Dallas 
Love Feld Terminal, which has been de- 
lighting convention-goers and other trav- 
elers since January. The city also has 
excellent rail and bus facilities. 

As does all the rest of Texas, Dallas 
enjoys millions of dollars worth of ‘Texas’ 
advertising. Perhaps cowboys have not 


walked the streets of Dallas in many years - 


and perhaps many look on Dallas as an 
eastern city, but we are still in Texas— 
and that has a glamour to many North- 
erners and Easterners. 

In fact, many northern groups have 
wanted to come to Dallas in the years 
past before the convention facilities were 
equal to them. 

This do2s not mean that Dallas is oper- 
ating under false credentials as a “western” 
city. There are cattle ranches nearby, and 
there are rodeos held throughout the sum- 
mer in this area. True, there are no “gun 
fights,” or other such “Television Western” 
events, but the city with these could hardly 
(Continued on Page 88) 






















































Visitors are often entoriained at Western parties. 









Spacious lobby (right) and roomy exhibit areas are Auditorium features. 














xury motels accommodate visitors. 










BAKER'S Crystal 
Ballroom, far 
right, is typical of 
the huge rooms 
available for con- 
ventions. 


Dallas 
Hotels Are 
Ready 


8,000 Rooms Available 
In Hotels; Motels 
Provide 2,000 More 

















The history of conventions in Dallas — 
and the growth of Dallas as a major na- 
tional convention city—is largely the 
story of Dallas hotels. As the hotels have 
increased their capacity, and as new ones 
have been constructed, the larger na- 
tional and international groups have come 
to Dallas. It is an axiom in the conven- 
tion business that a city must have the 
hotels to get the conventions. 

Dallas now has more than 8,000 hotel 
rooms, nearly 2,000 more than its nearest 
rival in the southwest. Add to this total 
2,000 rooms available in Dallas motels 
and the city’s guest capacity surpasses 
10,000 rooms. This permits Dallas to be 
able to handle almost any convention in 
the world, thus putting few limitations 
on the Convention Department personnel 
of the Dallas Chamber of Commerce or 
on the sales personnel of the various 
hotels. 

For a number of years, the Dallas con- 
vention story was one of frustration as 
some large national groups continually 
asked the Chamber of Commerce and the 
hotels to invite them to meet in Dallas. 
They had to be refused because the city’s 
hotel facilities were inadequate. Just a 
few years ago, however, this whole story 
began changing rapidly, and the picture 
is completely different today. The first big 
step was the opening of the Statler-Hilton 
Hotel; and the new Sheraton-Dallas Hotel, 
now under construction, adds still another 
dimension to the Dallas hotel story. 











Now rising on the Dallas skyline is the 
beautiful Sheraton Hotel to open in early 
1959, which will offer 600 rooms to trav- 
elers and convention-goers. The luxury 
hotel’s facilities will occupy 175,000 
square feet of space on the second and 
third levels of the Southland Center, as 
well as the entire 28-story hotel tower. 

Its 18,500-square-foot ballroom will be 
the largest in the Southwest and will pro- 
vide the huge meeting room that the larger 
national groups, now coming to Dallas, 
require, This huge ballroom will accom- 
modate 2,550 persons for meeting and 
is convertible to handle a banquet of 1,850 
persons. The main lobby of the hotel will 
be on the second floor, above the shops 
and lobby entrance. Also on this level will 
be a 300-person coffee shop and a formal 
supper club. The third floor of the hotel 
will be devoted to multi-purpose rooms 
for sample displays and private dining 
rooms. A projection and television broad- 
casting room overlooks the ballroom at 
this level. 

One of the city’s oldest and best known 
hotels is the 1,250-room-Adolphus, largest 
hotel in the southwest. A vast expansion 
program, completed just a few years ago, 
makes it one of the city’s most modern. 
The exhibit hall now has a seating capac- 
ity of some 1,300. A connecting parking 
area for 800 cars is also included in the 
facilities of the Adolphus. 

Not including the exhibit hall and ball- 
room, the Adolphus has 12 meeting 
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Sheraton-Dallas will open this winter. 


rooms, with a total seating capacity of 
ds 


Dallas’ famed Baker hotel is known 
throughout the nation for its convention 
facilities. Completely refurbished, it now 
can supply luxury accommodations to 
equal those found anywhere. New motor 
lobby facilities were also constructed 
recently. 

This 700-room hotel can furnish 13 
meeting rooms including the famous Cry- 
stal Ballroom, with a combined seating 
capacity of almost 2,000. 

Newest hotel now in operation in Dallas 
is the beautiful Statler-Hilton, located 
just a few blocks away from the Baker 
and Adolphus Hotels and Memorial Audi- 
torium. This handsome hotel, with more 
than 1,000 guest rooms, put Dallas in the 
convention big-time when it was com- 
pleted in 1956. 

Its excellent convention facilities fea- 
ture rooms designed for easy handling of 
large groups with all rooms accessible 
from the lobby, Five ballrooms and five 
private dining rooms provide a com- 
bined seating capacity for meetings of 
2,793. 

Also in the downtown area are six 
other hotels, which add to the larger 
hotels and provide a combined total of 
3,913 rooms. Included are such famous 
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Motels have excellent facilities. 








names as the Dallas Hotel, overlooking 
Ferris Plaza near Union Station, the 
Southland, White Plaza and Travis Hotels. 
Twenty outlying hotels, in residential 
areas, supply another 2,087 rooms. This 
group includes such nationally known 
hotels as the Stoneleigh, Melrose and 
many others. Ten thousand rooms — all 
air-conditioned, of course — are impres- 
sive, but Dallas is still growing as a con- 
vention city and more hotels are being 
planned. Among these is the luxury hotel 
to be built in Exchange Park, with a num- 
ber of fine motor courts also set for con- 
struction. 

The Dallas hotel story would not be 
complete without making mention of the 
outstanding motor court facilities avail- 
able in Dallas, regarded by may visitors 
as the best in the nation. Just completed 
is the luxurious Holiday Inn Hotel on 
Lemmon Avenue, the latest in a long list 
of luxury motor hotels that have been 
built in Dallas in the last decade. Included 
in the list of fine Dallas motels are such 
well-known names as the Town House, 
Lido, Belmont, Four Winds, Eastern Hills, 
Capri, Parkway, Shamrock and many 
others. 

The Dallas Motor Court Association 
boasts 38 motor courts in Dallas with ap- 
proximately 1,100 rooms available. Of 
course, these facilities are very necessary 
when a large convention takes up all 
available downtown space. Area motels, 
such as the beautiful Western Hills Inn, 
west of Dallas, are also vital to the Dallas 
convention picture. Available rooms are 
the key to the convention picture. Dallas 
has them by the thousand, and will con- 
tinue to add them as the convention re- 
quirements increase and as the city grows. 


Nationally famous Adolphus is 
Southwest's largest hotel with 
over 1,250 rooms. 
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IF YOU ARE INTERESTED IN WHOLESALE DISPLAY SPACE, I° 
WILL PAY YOU TO INVESTGATE THE DALLAS 
MERCHANDISE MART, the established merchandising center ; 
of the Southwest... with over 15% acres of wholesale | 
shopping space. “Home” for 600 representatives displaying 


6,000 top lines in 29 trade categories. 
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A DOWNTOWN LOCATION — CONVENIENTLY LOCATED 
JUST A SHORT WALK FROM ALL THE MAJOR HOTELS 
AND OTHER WHOLESALE DISPLAYS. 
































Or ride the free Mart bus — scheduled to make a loop of 


the downtown district every 15 minutes Monday thru 
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Friday and on Sunday during Market Days. 
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Completely air-conditioned — Cafeteria Dining Room — | 
Private Club — Snack Bars — Patio Lounges — 
Parking Garage — U. S. Post Office. 
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RIDE THE FREE MART BUS 


Dallas Mowhardiye, Mott 
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Industrial Dallas, Inc.—the organization credited for being 
responsible for much of Dallas’ success as a city—is operating 
again. 

A new, special-purpose, non-profit corporation, named for 
the one which conducted a half-million-dollar advertising cam- 
paign for Dallas in 1928-30, is now seeking $600,000 for a 
similar campaign. 

The tentative schedule calls for the Dallas advertisements 
to begin appearing next Fall. Media which reach business exe- 
cutives will be used for the Industrial Dallas ads. 

The Dallas of 1928 wes not in the front rank of American 
cities. When business executives planned new branches, they 
thought of older, more established cities. In fact, many of 
them—if they had heard of Dallas at all—merely regarded it 
as an adjunct to some other regional market, to be served from 
St. Louis or Kansas City. Industrial Dallas, Inc., was organized 
to correct this, to finance and direct an intensive, three-year 
advertising campaign to sell American business on the need to 
include Dallas and the Southwest in business planning. 

Local businessmen “put Dallas on their payrolls,” agreeing 
to invest relatively small amounts monthly, for three years, to 
make this national advertising campaign successful. The goal 
was $500,000—far more in 1928 dollars than a sum twice this 
size today—and it was surpassed. Industrial Dallas, Inc.., con- 
ducted the advertising campaign: 384 advertisements in 44 
different publications, with a combined readership of 101 mil- 
lion. The Dallas Chamber of Commerce did the follow-up 
selling on responses received from the advertising. 

Was the campaign successful? Responding to the advertise- 
ments were 4,771 executives of American business. The year 
before the campaign started, 88 new branches of regional or 
national concerns were opened in Dallas. In the first year of 
Industrial Dallas, the total was 163 branches; the second year, 
221, and the third year, 241—despite a severe depression. 

In the three years before the campaign began, Dallas ob- 
tained a total of 1,364 new businesses of all types. During the 
Industrial Dallas advertising, the number of new businesses 
established in Dallas jumped to 2,284. Sales branches came to 
Dallas and later grew into distributing warehouses. Warehouses 
were established which later grew into manufacturing plants. 
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Invitation to Success: Industrial Dallas 





While the rest of the country stagnated in depression, Dallas 
was constructing four new office buildings. Big companies, in- 
cluding Oil Well Supply and Continental Supply, moved their 
national headquarters to Dallas as a result of selling jobs begun 
with the Industrial Dallas campaign. The campaign was such 
an immediate success that Dallas businessmen extended it, on a 
small scale, through 1933. 

Today, a new generation of business executives is running 
American business. They know of Dallas, certainly, for it is 
one of the world’s major cities, but they do not know the full 
Dallas story. Industrial Dallas will present this story to them 
at a time when they are considering expansion. 

Business leaders all agree that the 1960’s will be a time of 
unprecedented expansion for American business. The “war 
babies” will reach marriage age, creating more new households 
than the country has ever before absorbed and creating great 
new markets for all kinds of consumer goods. The time is 
right for Dallas to work to make sure that its name will be on 
the proper plans for new business and service establishments. 

Once again, Dallas businessmen have been asked to “put 
Dallas on their payrolls.” The goal is $600,000, to be used in a 
three-year advertising campaign. The eight-man commission, 
appointed by the sponsoring Dallas Chamber of Commerce 
and Dallas Citizens Council, asks for subscription of the 
$200,000 annual budget before July 1, so that advertising can 
begin in early fall. 

Industrial Dallas advertisements will have a “fresh” theme, 
a factual approach, a Dallas flavor, acording to L. T. Potter, 
president of Industrial Dallas, Inc. They will be aimed at the 
businesses which Dallas needs most, which would do Dallas the 
most good. The entire effort will be pitched an the Dallas Metro- 
politan Area, as the location offering most to new and expand- 
ing businesses. 

Advertising agencies who are members of the Dallas Cham- 
ber of Commerce have been invited to bid for the job. 

Response to advertisements will again be handled by the 

Chamber of Commerce. They will be processed confidentially, 
carefully and promptly. This follow-up selling job done by the 
Chamber will avoid duplication of effort and cost and will 
mean that every dollar of the Industrial Dallas budget will go 
into the advertising effort to accelerate Dallas’ growth. 
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Instrument Opens 


Revolutionary New Plant 


Texas Instruments drew the national 
spotlight to Dallas this month when it 
dedicated its new 310,000-square-foot 
plant for the manufacture of transistors 
and other semiconductor devices. 

This firm, Dallas’ third largest employer 
in the manufacturing field, enjoys a lead- 
ing position in the design and production 
of transistors and related devices; through 
its Apparatus Division, it is an important 
supplier of complex electronic and elec- 
trochemical apparatus and systems for the 
defense of the nation; and through its 
Geophysical Service family of wholly- 
owned subsidiaries represents the world’s 
largest contract geophysical exploration 
activity. 

This impressive new plant on North 
Central Expressway represents the largest 
new integrated manufacturing facility 
completed in Dallas since the end of 
World War II. It is significant that this 
milestone should have been reached by 
Texas Instruments, for this company is 
not only one of Dallas’ most progressive 
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firms, but is an organization looked to for 
leadership in electronics throughout the 
world. 

The traditional ribbon was cut at open- 
ing ceremonies by the signal from the 
American satellite Vanguard. Dr. James 
R. Killian, chairman of President Eisen- 
hower’s Advisory Committee on Science, 
made the dedicatory address. 

The new plant, located on a 300-acre 
tract in northeast Dallas, houses the Semi- 
conductor-Components Division. It is the 
first of a number of buildings planned for 
the site, to serve additional research, 
manufacturing and administrative func- 
tions, according to Patrick E. Haggerty, 
Texas Instruments’ president. He empha- 
sized that these new buildings will be in 
addition to the company’s current facili- 
ties which they will continue to maintain. 

The company’s philosophy in approach- 
ing the site plan and the first new building 
was expressed by Mr. Haggerty: “You 
can’t just construct buildings to work in. 
They must be designed for their purpose 




























... for people and machines. They must 
be good art as well... must express the 
company, its people and the society of 
which they are a part. It is our sincere de- 
sire that this first. building and the entire 
development be a source of pride to the 
community and to our people.” 

The building itself, exclusive of equip- 
ment inside, represents an investment by 
Texas Instruments of more than $5 mil- 
lion. It has been described by leading 
architects and engineers as the most mod- 
ern and flexible manufacturing facility in 
the entire electronics industry. 

Its most revolutionary design features 
are a nine-foot space frame between the 
two floors and a roof of thin-shell con- 
crete in hyperbolic-paraboloid-shaped 
units. Within the space frame are con- 
tained all utility and servicing facilities 
which are fed directly to the point of need 
on either the second floor manufacturing 
area or first floor engineering and admin- 
istrative area through apertures in the 
space from ceiling and floor. The com- 
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Space frame contains util- 
ity and servicing facilities. 


Open garden courts are 
visible from all areas on 
both floors. 


Operators control the ‘‘growth"’ of silicon and germanium crystals 
at the electronics industry's largest battery of these machines. 


bination of the two features permitted 
spacing the building’s supporting columns 
63 feet apart, thus providing exception- 
ally broad, uncluttered areas on both 
floors. Hollow supporting pillars carry the 
air conditioning. 

Because of the changing nature of the 
semiconductor-components business — 
processes that change continually — and 
because of the many services that must be 
piped to all areas of the building, extreme 
flexibility is a prime requisite for a struc- 
ture housing such production. This has 
been provided by the space frame. Prob- 
ably the tremendous flexibility of the new 
plant is its most distinctive characteristic. 
Because of the space frame feature, ex- 
tension of service facilities can be made to 
any spot and department and group 
locales can be shifted with a minimum of 
delay, trouble and expense. 

Extensive use was made of pre-stressed 
and pre-cast concrete members in the con- 
struction of the building, which is faced 
with Georgia marble. Two open-air gar- 
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den courts in the center of the building 
lend beauty to the interior. Around the 
perimeter of the courts is a glassed-in cor- 
ridor which permits viewing of all manu- 
facturing operations without intrusion 
into working areas. The open garden 
courts are visible from all areas on both 
floors. 

In addition to the usual air condition- 
ing, some areas are especially controlled 
from the standpoint of dust, humidity and 
temperature, where these factors are im- 
portant in the manufacturing efforts. 


Among the well-planned features of the 
new building are parking facilities. Park- 
ing lots are conveniently located to 
accommodate those who use them. For 
instance, manufacturing personnel on the 
second floor of the building park on the 
same level as the entrance to their work 
area. This is possible because part of the 
building goes back into a hill where there 
is no first floor, and the second floor be- 
gins at ground level. Other parking lots 
will serve first floor personnel and visitors. 













New construction features 
provide tremendous flexi- 
bility. 


Trees will separate each of the double-row 
parking areas to give a cooling and deco- 
rative effect. 

J. Erik Jonsson, chairman of the board 
of Texas Instruments, has described the 
new plant as “highly functional in all of 
its aspects, readily expandable, economi- 
cal in initial investment, economical in 
maintenance and architecturally 
beautiful.” 

With the Semiconductor-Components 
Division moved into the new plant, the 
Apparatus Division has expanded into the 
vacated area of the present Lemmon Ave- 
nue Plant, whose 254,000 square feet are 
fully occupied by this division and the 
Central Research Laboratory. Completion 
of the new plant brings to more than 
600,000 square feet the total of Texas In- 
strument’s own facilities. This includes the 
company’s Lemmon plant now occupied 
by Apparatus Division and Central Re- 
search Laboratory and the modern 40,000- 
square-foot plant in Houston, which 

(Continued on page 74) 
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Eleven major cities, extending from 
Dallas to San Francisco, pleaded with the 
Civil Aeronautics Board on June 5 and 
6, for an immediate decision in the Dallas 
to the West Service Case. 

Each of the communities emphasized 
that a decision is required now—not some 
time in the indefinite future. The com- 
munity spokesmen pointed out to the 
Board that the public interest in this pre- 
ceding is reflected in a total of 730,000 
originating-terminating passengers, ex- 
changed annually between the cities under 
consideration, for which new, improved 
and additional air services have been pro- 
posed in this case. 

Braniff, California Eastern, Continen- 
tal, Delta, and Western were the airlines 
which urged an immediate decision in the 
Dallas to the West Case. 

American Airlines urged that if any 
competitive services are to be authorized 


Eleven Cities Await 
CAB Final Decision 


in the Dallas-West markets, the Board 
should delay its decision and consolidate 
the Dallas to the West Case with the newly 
born southern transcontinental proceed- 
ing, in which a decision can not be expect- 
ed for at least two years. 

Eastern and National airlines argued 
that the Dallas-West Case is in legal con- 
flict with the southern transcontinental 
case. Eastern said this conflict could be 


DALLAS alone generates 170,000 of the 730,000 originating-terminating passengers 


annually, in area now under study. 
The Dallas-West Market 
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eceiving first compétitive service 
955 and December 31, 1956 


CLEVEN major cities, shown in the white area on map below, pleaded with the Civil 
Aeronautics Board this month for an immediate decision in the Dallas-to-the-West 


Service Case. 
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resolved only if the Dallas-West route is 
granted to Eastern, and National said it 
could be resolved only if the route is 
granted to National. 

American, however, argued that a deci- 
sion should be made now, in the Dallas 
to the West Case, which would permit 
American to enter the Los Angeles-Saa 
Francisco-Oakland market, which is al- 
ready served by Trans-World, United and 
Western airlines. 

As this issue of DALLAS went to press, 
the CAB had not announced a decision, 
or given any indication as to when the 
decision may be forthcoming. 

The Dillas to the West Case has been 
primarily a community proceeding. The 
“lead docket” has been an application 
filed by the City of Dallas and the Dallas 
Chamber of Commerce. An application 
of the City of Lubbock and the Lubbock 
Chamber of Commerce, and the various 
airline applications, were consolidated for 
hearing with the Dallas application. The 
prehearing conference in the case was 
held May 7, 1956. A Board order defining 
the case was finally issued in September, 
1956. It was delayed by a suit in the 
United States Court of Appeals, brought 
by National Airlines, which alleged that 
the CAB had erred in refusing to make 
this a southern transcontinental case. The 
Court dismissed National’s suit upon the 
representation of the Civil Aeronautics 
Board that all parties in the Dallas to the 
West Case would have full opportunity, 
during the course of the proceeding, to 
demonstrate the applications being heard 
in the Dallas to the West Case would pre- 
clude the subsequent grant of applications 
for southern transcontinental or Housto7- 
West services. 

The Examiner’s hearing in the Dallas 
to the West Case finally got underway, in 
Dallas, late in May, 1957 and continued 
for four weeks. Cities which participated, 
in addition to Dallas and Lubbock, the ap- 
plicant communities, were Albuquerque, 
Amarillo, El Paso, Fort Worth, Las Vegas, 
Los Angeles, Midland, Odessa, Oakland, 
Phoenix, San Diego, San Francisco, and 
Tucson. 

Assistant Chief Examiner Tom Wrenn 
issued his Initial Decision on March 10, 
1958. He stated, unequivocally, that the 
public convenience and necessity require 
the new, improved and additional services 
requested by Dallas and Lubbock. Fol- 
lowing the Initial Decision, parties to the 
case submitted their exceptions, prepared 
briefs on exceptions, and, finally, argued 
their cases before the Board on June 5 
and 6. 

Bureau Counsel, the attorney for the 
Bureau of Air Operations within the CAB, 
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told the Board that there is no legal con- 
flict between the Dallas and West Case | 
and the newly-born southern transconti- | 
nental proceeding, but urged, as a matter 
of policy, that the Dallas-West Case deci- 
sion be delayed until the other proceedinz 
is completed. 

The southern transcontinental proceed- 
ing still hasn’t been defined. Tentatively, 
it will include the issues of Florida-Cali- 
fornia service via New Orleans, Houston 
and El Paso. But the Board still hasn’t 
ruled whether the southern transcontin- 
ental route would be restricted to the cities 
named, or whether it will be broadened to 
consider alternative transcontinental rout- 
ings. Under the already-established pro- 
cedural dates, the case can’t come to 
hearing before 1959, and observers pre- 
dict it will be 1960, at the earliest, before 
it can reach a point of final decision. 
Therefore, if the Dallas-West case were 
delayed for contemporaneous decision, it 
would mean that Dallas, Lubbock and the | 
other cities involved would have to wait 
it least two more years for the services 
which have already been found required. 

Dallas alone generates 170,000 of the 
730,000 originating-terminating passen- 
gers annually, whose traffic serves as the 
base upon which the Examiner found a 
public interest requirement for the new 
and additional services. 

The new and improved services which 
Dallas hopes to obtain from the Board’s 
decision in the Dallas to the West Case— | 
all of which were found required by the | 
Examiner—are as follows: 

First competitive service with Amarille, 
Lubbock, Midland/Odessa, El Paso, 
Phoenix, San Diego, Los Angeles and San 
Francisco/Oakland. 

First direct, single-carrier trunkline ser- 
vice with Las Vegas, Nevada. 

Trunkline-type service, (non-stop auth- 
ority), instead of the presently authorized 
feeder line-type service, with Abilene, San 
Angelo, Albuquerque and Santa Fe. 

The Dallas to the West Case is, in many 
respects, a companion proceeding to the 
Additional Southwest-Northeast Service 
Case, in which the Board considered the 
need for competition in the Dallas-North- 
eastern markets. In the Northeast Case, 
1954-1955, Dallas fought for and obtained 
competitive air service with Washington 
and New York, and first single-carrier 
trunkline service with Chattanooga and 
Pittsburgh. The Northeastern markets 
represented Dallas’ largest longhaul traffic | 
movements. The Dallas-California mar- 
kets are next in volume of traffic, and, | 
therefore, received second priority in Dal- | 
las’ continuing efforts to bring the spur of | 
competition to its major air traffic markets. | 
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HAVE YOU MET SAM? 


Those of you in advertising and marketing circles will, for sure! 


SAM is the abbreviated and affectionate (we hope) name for 
SOUTHWEST ADVERTISING & MARKETING, a 12-year- 
old publication serving the five Southwestern States. 


With the June 16th issue SAM will be published by Associated 
Publishers, Inc., a Dallas-based industrial and trade publica- 
tion company. Ted W. Mayborn heads Associated Publishers, 
Inc., an organization made up of 27 in the Dallas Headquar- 
ters, ten of these being editors. Six branch offices in the nation 
are strategically located. with those in Houston and Tulsa 
staffed for both sales and editorial work. 


With the purchase has come much good will, passed along by 
J. Richard Brown, president of Southwest Business Papers, 
Inc., together with 3,779 audited circulation. 


Complete investigation by Associated Publishers, Inc., reflects 
a definite need for SAM and a readership desire for a maga- 
zine that fully serves the Southwestern Advertising and 
Marketing industry. Circulation has been boosted from 3,779 
to a pre-issue guaranteed 5,000 and already has come much 
nearer to 6,000! It will be an audited issue of the publication, 
by Business Publications Audit of Circulations, Inc. 


It is with an awareness of the responsibility which accompanies 
each privilege that Associated Publishers, Inc., takes over the 
editorship and management of SAM. It is directed to experts 
in advertising and marketing and read by many more who are 
in the various types of media and graphic arts. Promises to 
please everyone would be senseless, however it’s likely that 
SAM will attract the attention of a wide majority of its 
readers — and readership is what counts! 


~ 
For further details on circulation and advertising rates please 
contact SOUTHWEST ADVERTISING & MARKETING. 


ASSOCIATED PUBLISHERS, Inc. 


2115 No. St. Paul St. ¢® Dallas 1, Texas @® Riverside 1-4461 
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Out of the Convention Pie, 
A $50,000,000 Plum 


Conventions mean crowded hotels, 
packed restaurants and busy streets. They 
mean a mingling of the culture of 5th 
Avenue with that of Commerce Street, of 
Hollywood and Vine with Main and 
Akard. But more important than any of 
these, conventions mean dollars to Dallas 
—more than 50 million of them in 1957, 
to be exact. These dollars spent by con- 
vention delegates and trade show visitors 
spread rapidly throughout the Dallas 
economy, making conventions a welcome 
asset to the city’s economic welfare. 
Studies have shown that much of this 
convention money is spent for services, 
meaning the visitor leaves his money here 
yet takes nothing away. Of course, re- 
tailers receive their share, but the vast 
amount of convention dollars spent only 
for services make this $50 million figure 
much more important to the city’s econ- 
omy than if it were representing some 
other type of business. 

And conventions have become big busi- 
ness in Dallas. The city’s harvest of con- 
vention dollars has grown steadily, as 
shown on the accompanying graph, from 
$11,250,000 in 1948 to the $50,186,209 
of 1957. Not only have the number of 
visitors and convention delegates visiting 
Dallas grown but their daily expenditures 
and length of visit have also increased. A 
Convention Delegate Expenditure Survey, 
applicable to Texas, made under the aus- 
pices of the International Association of 
Convention Bureaus as part of a national 
survey showed that convention delegates 
averaged snending $31.02 per convention 
day in 1957. Men prominent in the con- 
vention field in Dallas will argue that this 
figure is too low for Dallas. They point out 
that the city attracts a lareze number of 
“top” conventions, with delegates whose 
spending will be far above average figures. 

Using only the $31.02 a day, however, 
brings the 1957 figure to $50,186,209, for 
there were 421,308 visitors to conventions, 
sales meetings and marketing sessions. 
The National Survey showed that the 


24 


average visitor stayed in the city 3.84 days, 
giving Dallas a total of 1,617,792 visitor 
days in 1957. 

The value of convention spending can 
be quickly seen when the $31.02 figure, 
conservative though it may be for Dallas, 
is compared with similar tourist figures 
released last month by the Texas State 
Highway Department. The average tourist 
in Texas in 1957 spent only $8.22 per 
day. While the tourist spends primarily 
for such essentials as food, lodging and 
transportation, the convention delegate or 
trade show visitor spreads his expenditures 
over a much wider area. 

Where does the money go? The 1957 
Convention Delegate Expenditure Survey 
produced statistics that show where the 
$50 million-plus went in Dallas last year. 
More than 40% of it, $22,281,655, went 
to hotels and motels, with the hotel-motel 
restaurants taking $6,122,437 of this. For 
passing the convention dollar quickly into 
circulation in the city’s economy, there is 
no better place for it to be spent than at a 
hotel. A study of receipts from a major 
Dallas hotel in 1957 showed that this hotel 
was doing business with more than 1,500 


other business firms in Dallas. This means 
that any convention dollars spent at this 
hotel—or any other hotel or motel, for 
all can count a huge list of vendors—will 
quickly be spread through the Dallas econ- 
omy as the various other businesses deal 
with the hotel. 

Retail stores were the No. 2 recipients 
of Dallas’ convention dollars in 1957, 
drawing 16.6% of the total, or $8,330,529 
The percentage of profit in these sales is 
abnormally high since most of the pur- 
chases are for smaller items or “impulse 
buying.” Dallas retailers who in the past 
had cursed conventions for cluttering the 
streets and keeping shoppers at home now 
realize what a boon these conventions are 
to their business. In fact, one prominent 
Dallas merchant called the March meet- 
ing of the American Academy of General 
Practice: “the greatest thing that ever 
happened to Dallas,” as he recounted one 
of his store’s best days in history. 

In examining the convention expendi- 
tures in Dallas, it must be remembered 
that all of this money is not spent in Dal- 
las. The entire area benefits. The huge 
Rotary International convention, for in- 


IN TEN YEARS Dallas’ revenue from conventions, sales meetings and markets has 


risen 40 per cent. 
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HOTELS AND MOTELS 








OTHER ITEMS 


3.9% aA 
ENTERTAINMENT 


5.4% 
TRANSPORTATION 


LOCAL businesses get large slices of the 
financial pie. 


stance, not only filled all Dallas hotel and 
motel rooms but overflowed into smaller 
communities, such as McKinney, Denton, 
Fort Worth, Waxahachie and many others. 
All of these areas benefited. And with the 
convention delegates spreading over such 
a wide area, stores and shops in between 
drew more convention dollars. Spreading 
out of the convention delegates and famil- 
ies also means more money to be spent 
on local transportation. Other conventions 
in the future will overflow into surroun- 
ding communities as did Rotary, for 
more big ones are on the way. 

Survey figures show that of the conven- 
tion dollars spent in Dallas, 13% goes to 
restaurants (excluding hotel-motel restau- 
rants). This 13% figure amounted to 
$6,523,908 in 1957. Since services take 
up a large part of the restaurant dollar, 
much of this $612 million goes directly 


DALLAS e¢ JUNE, 1958 


into Dallas pocketbooks. Almost all of the 
figure eventually stays in circulation in 
Dallas since restaurants, by the nature of 
their business, buy primarily from local 
businessmen. 

Another advantage of this large sum 
being spent in Dallas restaurants is that 
it enables the city to maintain more “exclu- 
sive” restaurants than could exist on purely 
local business. This has helped Dallas be- 
come one of the fine restaurant towns in 
the nation. Some half-dozen Dallas res- 
taurants now receive national recognition, 
and scores of others are acclaimed for 
their fine food. The weekend gourmet thus 
has a much wider selection of dining 
places to choose from than he would if 
conventions were not supplying customers 
regularly to Dallas restaurants. 

The remaining 25% of the convention 


RETAIL SHOPS 


BEVERAGES 7.1% 


13.0% 
RESTAURANT 
EXCEPT MOTELS - HOTELS 


convention trade’s annual $50,000,000 


dollar goes for beverages, 7.1% or 
$3,563,058 in 1957; local transportation, 
5.4% or $2,709,931 in 1957; entertain- 
ment, 3.9% or $1,957,172 in 1957, and 
other items, 9.6% or $4,817,655 in 1957. 
The average person, assuming that a 
high percentage of the convention dollar 
goes for entertainment, is surprised by the 
3.9% figure. This is easily explained by 
the fact that every convention and almost 
every trade or market show has its own 
special entertainment. This small figure 
(which was not so small in 1957 since it 
amounted to almost $2 million) is sup- 
plied by convention-goers who refuse 
planned entertainment and seek their own 
from Dallas’ varied supply or those who 
arrive early and stay late—a group that 
grows larger each year as Dallas grows 
more popular as a convention town. 
The almost-10% listed for other items 


consists almost exclusively of money given 
in tips, with a small percentage of miscel- 
lany. Of course, all of these dollars go 
back into circulation in Dallas almost im- 
mediately. 

Not only do conventions mean im- 
mediate dollars to Dallas but they produce 
long-range benefits also. Certainly not to 
be overlooked is the obvious introduction 
to Dallas annually of thousands of per- 
sons—many of them highly influential in 
their fields. The impressions they receive 
of Dallas at a convention could mean 
business benefits for the city in the future. 
The presence here of a large national 
convention also creates favorable publi- 
city for Dallas throughout the country. 

Fifty million dollars in 1957! How 
about 1958? Until final attendance figures 
can be counted in December, the total 
figure will not be known. But everyone in 
the convention business will assure you 
that it will be much higher than the 1957 
total. Dallas had its first million-dollar 
convention in February when the National 
Rural Electric Co-Operative Assn. regis- 
tered 6,478. The second million-dollar 
meeting came in March with the national 
convention of the American Academy of 
General Practice, which drew 7,431. Then 
came June, with the largest convention 
ever to meet in Dallas, Rotary Interna- 
tional. The dollar value of this truly “top” 
convention to Dallas was estimated by 
some to be over $5 million, with even the 
most conservative estimates surpassing $2 
million. 

And 1958 is far from over. Still to come 
are the fall months, which will see the Air 
Force Association and the huge Ameri- 
can Dental Association, just to name two, 
meet in Dallas. Also to be remembered is 
the fact that 1958 is the first full year for 
Memorial Auditorium, whose facilities 
have permitted many conventions which 
Dallas could not have hosted before. 

Conventions, with their millions of dol- 
lars, have come to mean big business for 
Dallas, and it’s a business that knows no 
boom and bust years. In the midst of 
national uncertainty over the economy, 
conventions are setting new records in 
Dallas, and convention bureaus all over 
the country report good business, despite 
national conditions. 

The bars on the accompanying chart 
show a steady rise since 1948. With con- 
ventions already booked ahead for Dallas 
as far as 1965 and with such huge meetings 
as Kiwanis International, Benevolent and 
Protective Order of Elks, and a return 
engagement for the Rural Electric Co-Ops 
already on the books, Dallas businessmen 
can expect the curve—and the business 
dollars it signifies—to continue to rise. 
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EVERYBODY 
BENEFITS from 


DALLAS’ 


Convention Dollars 
How $50,183,908 


CONVENTION DOLLARS 


a were spent in Dallas 
or indirectly from Convention Dollars. When a conven- in 1957 








Bi cng business in Dallas benefits either directly 


tion delegate comes to Dallas — he brings his purchasing These dollars went tito the following Dalles 
Trade Channels: 





power with him. While he is in Dallas he is spending 







RETAIL STORES j 
money that would not otherwise be spent here. $8,330,529 ' 
/ 7 f 
| 
Women also come to Dallas for conventions eagsrongr 
' 6,523,908 
— thousands of them spend money in Dallas shops and r ‘i 
BEVERAGES 
stores. Last year — more than 400,000 convention visitors $3,563,058 
7 tA 
put new money into Dallas Trade Channels. ENTERTAINMENT 
' ' 1,957,172 
Your business will share in more new dollars $1, % 
LOCAL TRANSPORTATION 
—as Dallas gets more conventions. Convention visitors 
8 $2,709,931 
also get a first hand picture of Glamorous Dallas. They MISCELLANEOUS 
carry the “Dallas Story” back home with them. This also $4,817,655 
means national and international publicity for Dallas. HOTELS AND MOTELS 
$22,281,655 













*Figures based on surveys by the International 
Association of Convention Bureaus. 


ESTIMATED DALLAS CONVENTION INCOME FOR 1958. 






Dallas is now definitely in the “big league” of the nation’s convention cities. With Rotary International and other 





large conventions already held and those “booked” — Dallas should reach the 500,000 mark in convention visitors this 






year. Dallas convention income has more than tripled since 1950. Every Dallas citizen can help make Dallas an even 






greater convention city. 
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Count Me in - to Help Dallas 


| AM INTERESTED IN HELPING make Dallas one of the 
nation’s leading convention cities. 


| suggest the name of:- 


As a group that might be brought to Dallas for a convention or meeting. (Organi- 


ations would include trade groups, fraternal, religious, business, professional, social 
or other organiations.) 


i ene 
a, 
ADDRESS___ 
TELEPHONE NUMBER____ 


Postage 7” be , 
: : age Stamp 
Will Be Paid N ry 
If Mailed in the 


y 
Addressee United States 


BUSINESS REPLY CARD 
First Class Permit No. 1373 Sec. 510, P. L. & R. Dallas, Texas 


DALLAS CHAMBER OF COMMERCE 


1101 COMMERCE STREET 


CONVENTION DEPARTMENT DALLAS 2, TEXAS 
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YOU can help DALLAS 
get more conventions 


_—_— and civic cooperation have been major factors 
in building Dallas. Teamwork and civic cooperation can help tremen- 


dously in making Dallas a greater convention city. 


Almost every business or professional man or woman 

belongs to one or more groups or organizations — professional — trade 

MAIL — religious — fraternal or social. Many of these are good convention 
THIS prospects for Dallas during the next few years. 


CARD 


You can help your city — and the Convention Depart- 
ment of the Dallas Chamber of Commerce by sending us information 
on prospects for future conventions, trade shows, sales and dealer 


meetings. Dallas has something to sell and you can help to sell it. 


It takes planning and foresight to get conventions. It 
takes cooperation and teamwork. Competition is keen between cities 
for conventions. You can help Dallas compete by filling out the at- 


tached card. Drop it in the mail TODAY. 





every group is important 


The Dallas Chamber of Commerce is interested in all conventions regardless of size. Whether your 





group is 25 or 2500 — 50 or 15,000 — we need to know about it. In 1957 — Dallas played host to 
2,538 conventions and meetings. The big national conventions get the headlines — but the mass of 
smaller meetings build volume. Dallas needs them all to keep its rightful place in the Nation’s 


convention picture. 
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Plane loads arrive from East and West. 


Dallas played host this month to its 
largest convention, Rotary International, 
when over 15,000 visited the city for six 
days. 

In Dallas, Rotarians and their families 
found a warm welcome, fine hotel accom- 
modations, ample room and facilities for 
convention proceedings, and a variety of 
both planned and spontaneous entertain- 
ment. 

Convention-goers began arriving Satur- 
day, May 31, by car, train and plane. A 
special train carrying over 4000 from the 
East Coast was met with a mock “hold- 
up” at White Rock Lake, and later 











Air-conditioned buses were new 
to many. 


escorted to Union Station where Dallas 
Rotarians turned out in friendly numbers 
to meet the visitors. Large groups arrived 
by plane and were greeted in the huge 
Love Field terminal lobby at special Ro- 
tary welcome booths. 

Ten thousand of the visitors were ac- 
commodated in Dallas’ many hotels and 
motels, and the overflow were assigned 
rooms in near-by towns, such as McKin- 
ney, Waxahachie and Fort Worth. Com- 
muting between these towns and Dallas 
were specially chartered air-conditioned 
buses which carried cool Rotarians back 
and forth to meetings and parties. 

The Automobile Building at State Fair 
Park was the site for one of the largest 
barbeques ever given in Texas. Entertain- 


ment for the convention also included an’ 


America Sings Program, Jose Greco’s 
dancers, music by Russ Morgan, all in 
the Auditorium; and a huge Rodeo-rama 
at Southern Methodist University’s Coli- 
seum. Fashion shows and teen-age get- 
togethers were frequent and on Monday, 
600 Dallas homes were opened to the visi- 
tors for buffet dinners. 

Through Rotary, Dallas proved itself 
well able to provide even the largest con- 
ventions with ample facilities, and much 
to do and see. And, top on the list, the 
Dallas spirit gave the convention-goers a 
simple urge to come back again. 
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A stroll around the spacious auditorium. 





Small groups held meetings in separate 
auditorium rooms. 
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Dallas Says Howdy 


To Fifteen Thousand 











Rotarians were met by friendly 
Dallasites. 


Even at peak times, the huge main auditorium was not over-crowded. 
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Texas barbecue served in style. 


Jose Greco's dancers in main auditorium. 


Foreign visitors go to a Texas 
barbecue. 











Coliseum site for 
Western review. 





Exhibit space abouni 


Auditorium transformed for dancing. 


Rotarians bought out Dallas stores. 












Juniors took to rails while Dads 
convened. 
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j Small dinners were given at lovely 
Dallas homes. 












Luxury suites and attractive restau 


Plenty of room for booths. Head-phones set UN atmosphere for an 
foreign Rotary delegates. added to visitors’ pleasant Dallg 
memories. 





Constantly Growing 
for Your Every 
Convenience 


So much has happened lately at Hotel 
Adolphus you may’ve missed some of it. 
For instance: 


The Regency Room 


Photo, right. This new room adjoins the 
west end of the Grand Ballroom, has 6,510 
square feet of floor space, seats 800 at ban- 
quets, 1,000 at meetings. You can use it 
with, or without, the Grand Ballroom — they 
have separate food service and entrances. 


Redecorated Grand Ballroom 


Besides a fresh, decorative theme (Photo, 
lower right) the Grand Ballroom now has 
930 more square feet of floor space than 
formerly, a total of 8,030 square feet. It seats 
1,350 at meetings, 1,000 at banquets. 


Connecting Garage 


Photo, below. Parks 600 cars. You just drive 
right in from either Commerce, Main or 
Field, and take an arcade straight to the 
main lobby, or to the Regency Room. 

With 1,250 guest rooms, The Adolphus 
is the Southwest’s largest completely air 
conditioned hotel—and a good place for 
your next convention, sales meeting, lunch- 
eon or dinner. For a complete briefing, call 
in our Sales Department, Riverside 7-6411. 
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Report on Brussells’ Fair 





The United States and Russia 
by D. Harold Byrd 


Colonel D. Harold Byrd, Dallas oil man and industrialist, and Vice- 
Chairman of the Civil Air Patrol National Executive Board, has just 
returned from Europe where he attended the International Cadet 
Exchange Planning Conference relating to the exchange of cadets in 
July of this year between the 22 participating countries, and was one 
of the first Texans to attend the Brussells International Exposition. 


In their exhibits at the Brussells Exposi- 
tion, one finds the various foreign coun- 
tries reveal strikingly their contributions 
to the needs and aspirations of the human 
race, tinted with their national outlook. 
The Russian Building and the United 
States pavilion, standing side by side in 
the foreign section of the grounds, sym- 
bolize in dramatic fashion the current 
breach between the thinking of the two 
countries. 

Perhaps the most impressive structure 
of the whole Fair is the United States 
pavilion. It is a great circular affair of 
steel and glass — 391 feet in diameter and 
85 feet high. It contains more than enough 
space to enclose a football field. Its out- 
side columns have been finished in gold 
bronze and around the top of the building 
fly the flags of the forty-eight states. The 
effect is graceful and inviting. 

Inside is spread before the visitor 
glimpses of life as it is lived in our coun- 
try. The expansiveness of the interior is 
emphasized by twenty-one willows grow- 
ing indoors, and there is a large pool on 
which maneuvers a modern round power 
boat. Around the walls in a dozen recessed 
alcoves separate movies evoke picturesque 
and interesting aspects of the American 
scene. For instance, there is a football 
game between the Universities of Texas 
and Oklahoma being played in the Cotton 
Bowl, a rodeo, and there are pictures of 
industrial life and scenic beauty from New 
York to California. One of the exhibits 
which seemed to be arousing the most 
interest was a table covered with Sears, 
Roebuck catalogues, over which the 
Europeans pore with fascinated astonish- 
ment. 

Separate from the United States pavil- 
ion, but important in introducing visitors 
to the American scene at the Fair, is Walt 
Disney’s circarama. This is housed in an- 
other round building just back of the 
American pavilion. Circarama, a new 
cinamatic device of Disney, who narrates 
for the pictures here, is on the order of a 
glorified cinerama. In this case —as the 
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name suggests— one seems to be standing 
in the center of the projected picture with 
the photograph flowing on all sides. 

The Russian building, just across the 
way from the American exhibit, is almost 
grim by comparison. It gives one the im- 
pression of some sort of industrial plant 
and seems to be aggressively attempting 
to impress the visitor with “bigness.” Its 
austere exterior and the stark interior with 
its heavy machinery and muscular statues 
of big men and women, contrast sharply 
with what the United States has to offer. 
The U. S. would seem to come off first 
though we did our display on a budget of 
some seven million dollars while the Rus- 
sian figure is put at something near to 
fifty million. 

I visited the Russian exhibit wanting to 
buy or order something, but I could find 
nothing that could be purchased. I asked 
the price of one decent looking radio, but 
the attendant replied he would have to 
consult some commissar downstairs be- 
fore he could tell me. 

There is an amusing story of one Amer- 
ican’s visit to the Russian exhibit which 
would seem to be more than a little reveal- 
ing. The young man was especially inter- 
ested in the display of Russian manufac- 
tured automobiles and examined one that 
was a frank copy of a Chrysler model. He 
asked the Russian girl in attendance about 
it and was informed it was in mass pro- 
duction in Russia. Examining it more 
closely he discovered that many of the 
parts were copies of parts made by Amer- 
ican companies. 

“But this car can’t be massed pro- 
duced,” he said. “Look at these nuts and 
bolts. They have to be hand-assembled.” 

“You seem to know a good deal about 
it,” countered the girl. 

“T ought to,” replied the American, who 
was Tex Colbert, Jr., son of the president 
of Chrysler Corporation, “my father built 
the car you are copying.” 

Wherewith the girl admitted the car 
was not in mass production, but would be 
next year. 
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In the| Financial Center 
of the Southwest 










REPUBLIC 
is the 
‘Business Man’s Bank 
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Experience, facilities, location... plus a 





genuine interest in and first-hand knowledge 
of the business man’s financial requirements and 
objectives ... these combine to make Republic the 


“business man’s bank” in the financial center 
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STANDARD DASH MODEL 


The Mark IV Standard Unit is an under-dash model in a sturdy, fiber-glass case. Its five 
rotatable louvered outlets permit complete directional air control. 

Its five-bladed fan, fully guarded for safety, is controlled by means of a rheostat switch con- 
veniently located on the front of the unit. You can turn it for any air volume you want. 
The Standard Unit can be equipped with an electric clutch at extra cost. However, it is 
usually sold without one because it doesn’t depend on the on-and-off cycling of a clutch 
for temperature control. Instead, Mark IV’s exclusive, patented Robotrol valve controls 
Freon flow smoothly and scientifically to provide maximum cooling at every speed. It also 
prevents the coils from icing over and blocking the flow of air. When this unit is turned 
off, the Robotrol automatically unloads the compressor, relieving your engine. In this way 
the Robotrol acts like a clutch. 


3800 COMMERCE STREET 





f 


eith 





ne a eR AR IE REST LF CAR A AIRE He LI = Ea 


TRUNK MODEL 


Mark IV offers this model for those motorists who prefer to locate the evaporator coils in 
the luggage trunk, out of sight and out of the way of the middle front seat passenger. 
Many motorists feel that this model provides better over-all air circulation and therefore 
prefer it for family cars, long vacation trips, etc. 

The Mark IV trunk unit is standardly equipped with an electric clutch for disconnecting 
the compressor when not in use. However,it doesn’t depend upon on-and-off clutch 
cycling to control temperature. Such a system has the disadvantage of heavy wear and 
depreciation. It also permits wide variation of temperature and humidity. Instead, the Mark 
IV trunk model controls coil temperature smoothly and efficiently by modulating the flow 
of Freon through the patented Robotrol valve. 

Two quiet squirrel-cage blowers, each with two speeds, provide a choice of four air volume 
adjustments through two outlet ducts in the rear package shelf. These ducts may be 
turned in any direction, directing the cold air toward or away from you. 
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NEW AND EXPANDING BUSINESS 





102-Room Holiday Inn 
Serves Air Travelers 


Dallas, one of the nation’s air centers, 
and Dallas, a fine hotel city, joined hands 
this month when the Holiday Inn Hotel, 
first hotel in the Southwest designed for 
air travelers, opened here. The hotel, 
located at 7800 Lemmon Avenue across 
from Love Field, combines the advantages 
offered by a metropolitan downtown hotel 
and a resort center, accentuated by serv- 
ices of special interest to air travelers. 

The 102-room fully air conditioned 
hotel includes 64,400 square feet ot tloor 
space in the three guest units in the cen- 
tral commercial building. Guest rooms 
and suites are located in three two-story 
units. The commercial building includes 
the lobby, restaurant, kitchen, two ban- 
quet rooms, a private club and patio and 
the administration offices. 

Many special services are available to 
guests, with several designed to accommo- 
date air travelers. In addition to its acces- 
sibility to Love Field, the Holiday Inn is 
advantageously located for motorists. It 
is easily reached from several major high- 
ways and is connected to downtown Dal- 
las by many major arteries. The modern- 
istic brick and stone buildings are attrac- 
tively landscaped and spacious drives and 
parking areas afford guests ample driving 
room in any portion of the hotel grounds. 

John R. Manser vice president of the 
TexMex Hotel Company, a subsidiary of 
the TexMex Corporation, will serve as 
general manager of the hotel. Other hotel 
executives include Arthur Lang, assistant 
manager; Roy Grimes, food manager, 
and Robert Zutter, chef. Guests may 
choose tastefully appointed bedrooms, 
either single, twin or double, or one of a 





n- 
SUBURBAN HOLIDAY INN is minutes from downtown Dallas. 


variety of suites which include parlors 
and one or two bedrooms. A modern 
decor has been carried out in each room 
and suite. Each room has a separate dress- 
ing room with built in lavatory, dressing 
table, full width mirror, tub-shower com- 
partment and infrared heat lamps. 

Special patio suites afford guests a 
unique service of meals prepared on pri- 
vate, enclosed patios. Portable grills are 
available, and chefs from the restaurant 
kitchen prepare and serve meals in the 
privacy of the patio and suite. 

The Aztec Room Restaurant offers 
food with a holiday flair. One wing of the 
L-shaped dining room overlooks the patio 
and swimming pool. 

The fan-shaped pool is 45 feet wide and 
45 feet long. A combination of under- 
water lighting and music is provided for 
swimmers. A large patio, with much of 
it roofed, adjoins the pool. 

Architects for the Holiday Inn Hotel 
were Erwin and Willimon of Dallas. Berg- 





A NEW DALLAS terminal is part of $5,100,000 expansion plans by East Texas Motor 
Freight of Dallas. 
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strom Construction Company of Marshall 
was general contractor. Lambert Land- 
scape Company of Dallas was in charge of 
landscaping and the interior decorator 
was Miss Jan Armstrong, through Finger 
Contract Supply Company of Dallas and 
Houston. 
*” 


East Texas Freight 
Announces Expansion 


Plans for a $5,100,000 expansion and 
fleet modernization for East Texas Motor 
Freight of Dallas have been announced 
by Fred E. Tucker, Jr., chairman of the 
board; George E. Paschall, president and 
general manager; and Marvin Blakeney, 
Jr., Vice-President. 

Expansion includes construction of a 


mew Dallas terminal on a 15-acre tract at 


4242 Irving Boulevard and the remodel- 
ing of headquarters at 623 North Wash- 
ington Street, at which all head offices 
will be centralized. 

The large new brick-faced Dallas term- 
inal will have a platform area 414 by 100 
feet plus office areas of 80 by 140 feet. 
The facility will also include a driver 
dormitory with accommodations for 28 
men. 

Officials estimate that the new Dallas 
facility will be able to handle over 3,000,- 
000 pounds of freight per day. 

The new terminal is expected to be 
ready for occupancy by November. 

* 

> TV Guide Magazine has opened an 
office in Dallas, located at 1752 Mercan- 
tile Dallas Building. Timothy Carroll, 
who has represented the magazine in the 
Dallas area for several years, is in charge 
of the office. One of its functions will be 
to provide improved service for adver- 
tisers in the area. 
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THIS DRAWING shows the Goetechnical Corporation's new office, research and plant 
center now under construction at 3401 Shiloh Road in Garland. Completion of tie 
single-story, masonry building is scheduled for mid-October. 


Geotechnical Corporation Builds 
Garland Plant. The 40,000-square-foot 
facility now under Construction on a ten- 
acre tract at 3401 Shiloh Road, Garland, 
will house Goetechnical Corporation’s en- 
tire operation, providing office, plant, re- 
search and warehouse space. 
Goetechnical is engaged in geophysical 
research, development and manufactur- 
ing; the development and manufacture of 
electronic instruments, and defense con- 


| tracts. The firm employs 125 persons. 


William B. Heroy is president of the 
corporation. Other officers include J. Lee 


| Wood, F. H. Kennedy and W. B. Heroy, 
| Jr., vice-presidents; 
| secretary; B. R. Yeager, 


A. H. Thompson, 
treasurer, and 
J. H. Hamilton, research manager and 
chief engineer. 
a 

> Great Southwest Corporation has an- 
nounced the removal of its Dallas offices 
from 401 Wynnewood Village to 3417 
Gillespie Avenue, Box 8105, LAkeside 
6-5251. 


>» American Foods, Inc., a Dallas-based 
firm serving grocery chains throughout 
the United States, has just completed its 
second major expansion since it began 
operations last October in Brook Hollow 
Industrial District. A 7,500-square-foot 
warehouse has been added at 8406 Chan- 
cellor Row, bringing the present facilities 
of the firm up to 35,000 square feet of 
office and warehouse space. Lease nego- 
tiations were handled by Jack D. Watson 
of Watson & Watson, Realtors, and Mc- 
Fadden & Miller Construction Company 
built the new warehouse. 
* 

> American Printing & Lithographing 
Company has installed a two-color offset 
printing press valued at $120,000 in the 
firm’s plant at 1600 South Akard Street. 
It is capable of lithographing two colors 
simultaneously on sheets ranging in size 
up to 42 x 58 inches at speeds of 6000 im- 
pressions per hour. The press is the only 
one of its kind south of Kansas City. 
American Printing is a division of the 
American Poster & Printing Company. 
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New and Expanding Business 





G. H. P. Cigar Company to Build New Dallas Facility 

The G. H. P. Cigar Company will build this new branch office and distribution 
warehouse at 1430 Hi-Line Drive in the Trinity Industrial District. The 7,500-square- 
foot building will have specially-designed humidor accommodations, handling facili- 
ties and warehouse features. Harold A. Berry and Donald Speck, associate, are the 
architects; McFadden and Miller Construction Company is the contractor. Bill Camp- 
bell, Jr., of Campbell & Campbell, Realtors, handled leasing arrangements on the 
building to be built by Trammell Crow. 








National Blank Book Company Moves to Enlarged Quarters 


This building at 122 Howell Street in the Triniiy Industrial District, is the new 
Dallas facility of the National Blank Book Company of Holyoke, Massachusetts. It 
provides 10,000 square feet of warehousing area and doubles the firm’s former 
facilities. Sam J. Orr, southern division manager, is responsible for the Dallas opera- 
tion, while L. Q. Saxon heads the order department. 





Stanley Works Completes New Regional Warehouse 


The Stanley Works of New Britain, Connecticut, has completed this new South- 
western regional warehouse and office building at 8516 Directors Row in the Brook 
Hollow Industrial District. The 10,000-square-foot structure, desgined by B. J. Chafin, 
is served by a Rock Island spur and has two truck-loading doors and paved off-street 
parking. Harry J. Garrett and Company handled real estate negotiations for J. L. 
Williams and Company, building owner. Paul E. Good has been named manager of 
the new facility. 
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2333 Inwood Road, 4101 San Jacinte 
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Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
1225 Mercantile Bank Building 


PHONE Ri 1-9349 — DALLAS 


Alex D. Hudson, Jr. James S. Hudson 














Electric OLIVETTI Typewriters and 


OFFICE MACHINES 


“In Dallas Since 1902" 


S. L. EWING CO., INC. 


2805 Gaston — Call TA 1-2358 
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Duggan Iron and Metal Corporation Moves to 
New Location 





Duggan Iron and Metal Corporation has completed and occupied this 6,000- 
| square-foot, air-conditioned masonry building located on four acres of land at 
3907 South Lamar Street. The company’s yard at 2209 South Industrial, their previous 


office address, will continue in operation. Land negotiations were handled by Jim 
Randolph, Bolanz & W. C. (Dub) Miller, Realtors. 
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It’s a tag. It’s an advertising folder. 
It’s an envelope carrying buttons, 
screws or parts. That's the Tension 
Tagvertiser. 



















Big advantage is that it’s ex- 
clusively yours—a typical exam- 
ple of Tension’s custom-made 
creative design packaging en- 
velopes. Every one is different. 

It gives the prospect an 
added nudge at the point of 
sale with the merchandise in 
front of him. It carries assem- 
bly parts, spare buttons, spec- 
ial components that would 
otherwise have to be packed 
separately. 

Ideal for lines ranging from 
fashions to appliances or toys. 
Gives final touch of quality to 
any product. 





| Contracting Firm Occupies New Building 

| Buckner and Pittman general contractors have completed moving into their new 
building at 12511 Schroeder Rd. The new quarters include warehousing and storage 
space in addition to office and administrative area. The six year old firm specializes 
in office and industrial building construction. 
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See how Tagvertiser and other 
Tension packaging envelopes can help 
you custom-make sales. Write for 
FREE samples. 
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Et Tension Envelope Corp. 
t R 507 Southland Life Bldg. 

Annex ¢ Riverside 7-4482 
Dallas, Texas 


Please send me FREE “Envelope Idea 
Kit for Packaging Industry,” which in- 
cludes samples of Tension Tagvertisers. 
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Name. 

cance 

Firm Name. j 

Address........ 

aaa cn El a | A.R.A. of Dallas Inc., auto air conditioning firm, have completed their move to : 

b 4 | larger quarters at 2211 Live Oak at Pearl. Occupying 38,000 square feet, the new ’ 
SEPTRELMERTIGE °° | facilities will be devoted to sales, service, and parts sales to customers and dealers. 
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New and Expanding Business 


Jones-Blair Completes 
Two-Year Expansion 


Construction of a three-story manu- 
facturing plant recently completed two 
years of current expansion by Jones-Blair 
Paint Company. 

Located on six acres at 6969 Denton 
Drive, this new main building covers 
21,000 sq. feet and is constructed of rein- 
forced concrete. 

A new resin plant addition doubled the 
size of the resin facility, by 2,000 sq. feet. 
A recently completed unloading dock 
with a covered ramp connects new dock 
facilities to the main plant. 

Architecture for the building was done 
by Harwood K. Smith and Associates. 
Charles Munn was general contractor on 
the main factory building. J. Lawrence 
Jones was contractor for the other con- 
struction. 

Jones-Blair, currently celebrating its 
thirtieth anniversary, was started in 1928 
by David P. Jones, George A. Briner, 
Edwin B. Doggett, and R. W. Blair as 
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growth by the Jones-Blair Paint Company. 


THIS MODERN PLANT at 6969 Denton Drive in Dallas is the result of 30 year 
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> Don L. Baxter, Inc., Dallas-based ad- 
vertising and marketing agency, has en- 
larged its offices and appointed additional 
staff members to form a new department 
handling electronics advertising. To ac- 
comodate the new facilities, the firm has 
leased an office-suite supplementing its 
fourth floor Melba Building quarters. 
John M. Maxey, account executive and a 
vice-president of the firm, will head the 
technical and creative staff of the new 
department. Ray Schaeper has been 


in trade and technical media. Formerly 
with RCA, Mr. Schaeper most recently 
was advertising and sales promotion man- 
ager of Philco Corporation. 
* 

>» Ampco Metal’s St. Louis sales office has 
been moved and is now a part of the com- 
pany’s new 16,000-square-foot Southwest 
Division plant located at Garland, Texas. 
H. R. (Harry) Nowicki, district manager 
of the St. Louis office, will be in charge of 
sales in the Southwest Division. R. J. 

















j the Jones-Briner Paint and Varnish Com- named senior account executive in charge (Ray) Severson, formerly assistant gen- 
4 pany. of semiconductor-components advertising eral sales manager, is manager. 
RODEOS RANCH PARTIES RODEOS RANCH PARTIES RODEOS 
STF RANCH PARTIES for Convention Guests 
THE PERFECT SPOT FOR EMPLOYEE AND COMPANY PARTIES—WINTER AND SUMMER 
amtane CHUCK WAGON DINNERS — WESTERN DANCES 
5 DUDERANCH STEPHEN F. AUSTIN DUDE RANCH  . —_2080-S9.-FT. BANQUET HALL 
| AUSTIN BRAND Ph Nag eg | ON GRAPEVINE LAKE «© SWIMMING POOL e GAMES 
. SINCE 1830 "Mighway 114° BUNK HOUSE FOR 50 GUESTS « GROUPS ONLY 
{ AUSTIN PATIO RANCH Gcapevics on ttheray 12? 
A 8000 Sq. Ft. Banquet Hall Adjoins Patio for 700 
a 100 Acres of Beautiful Grounds — Two Private Lakes 
4 for Fishing and Boating Phone BUtler 9-2167 Terraced Swimming Pool 
} OUR FOOD IS FAMOUS 


GIVE YOUR CONVENTION A TOUCH OF THE OLD WEST 
with a Chuck Wagon Dinner 
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FULL-SCALE RODEO BY CONTRACT — ANYTIME 
Every SUNDAY — Calf Roping Open to the Public 


Good Food on Patio or at Snack Bar 
All Other Times — Confined to Exclusive Parties 
Every FRIDAY — RODEO — Sponsored by the 
Grapevine Chamber of Commerce 


(STEPHEN F. and PATIO) RANCHES 
Dedicated to Your Enjoyment 


Owned and operated by Dr. and Mrs. Frank H. Austin 
Dallas Office: 8215 Westchester Dr., Zone 25 — Phone EM 8-3685 
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SHIP IT 


PIGGYBACK 


ON THE 





For door-to-door pick-up 
and delivery . . . fast, 
all-weather service at 
competitive rates... ask 
your Frisco representative 
for full Trailer-On-Flat-Car 
information. 





5,000 MILES SERVING: 


MISSOURI * KANSAS » ARKANSAS « OKLAHOMA © TEXAS 
TENNESSEE * MISSISSIPPI «© ALABAMA « FLORIDA 


| New and Expanding Business 





DO AS THE 


- WHEN IN ROME 


Here in Dallas even the 
Romans will be coming 
to Holiday Inn, at the 
doorstep of Love Field. 
For a convention, a fly- 
ing stopover, a lazily 
extended vacation, a 
gourmet’s meal, for any 
reason at all, stop by. It’s 
delightful. And you'll be 
delighted. 


P.S. Be sure to ask us 
about the Skyriders! 


John R. Manser, Vice President ond General Manager 


A Holiday Inns of America, Inc. Franchise, Owned and 
Operated by the TexMex Corporation, Dallas, Texas 
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Plan Shoppe in New Building 








The Plan Shoppe has moved into its new 1200 sq. ft. building located at 1212 
Tavaros at Garland Rd. The firm specializes in residential house plans to Dallas 
builders on F.H.A. and V.A. plan basis. This is the second location for the company 


in its 12 year history. 








> John M. Mahaffey and Alden E. Wag- 
ner, owners of the Mahaffey-Wagner 
Construction Company, Dallas home 
builders, have purchased a tract of land 
at the southwest corner of Northwest 
Highway and Jupiter Road and will be- 
gin construction of the more than 250 
houses which will occupy the develop- 
ment. Land planning is being performed 
by Phillips, Proctor and Bowers of Dallas; 





I, 





engineering is being done by C. L. Moon. 





> Circle Bowl, a modern 26-lane bowling 
installation on Northwest Highway at 
Hines Boulevard Circle, is slated for open- 
ing in late March. The 25,000-square- 
foot structure is being built by a group of 
Dallas businessmen, including Jack Isa- 
minger, Lloyd Blaylock, Cloyce Box, Jack 
Hancock, Bert Speed and Doak Walker. 
The architect is George Edwards and the 
construction work is by George A. Fuller 
Company. 





ROMANS DO... 


A 


New 





tradition 





800 lemmon avenue 
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Fullview of Texas Completes Move into 


Brook Hollow Building 


Fullview of Texas, a Dallas firm established less than two years ago in Brook 
Hollow Industrial District, has occupied this new 25,000-square-foot building which 
more than doubles the size of its facilities. The new plant at 8221 Chancellor Row 
is served by a Rock Island Rail spur, has a drive-in door at the rear for trucks, as well 
as two truck-loading doors and an off-street parking area. J. L. Williams & Company 
was the builder, and lease negotiations were handled by Grady Jordan & Company, 


Realtors. 








>» W. T. Troth and George F. Mixon, de- 
velopers of Northwood Hills, have an- 
nounced that total building permits issued 
through April in the area amounted to 
over two million dollars. Most recent 
starts include ten new homes on Ashridge 
Drive which will serve as parade entries 


for the August Parade of Homes. Custom 
builders include Gregory Good, Blaine 
Welmering, W. R. Pardue, Billy Under- 
wood, Newbury & Daniels, Gus Melde, 
Dick N. Richards, Robert L. Ross, and 
Mixon Construction Company working in 
the $35,000 to $70,000 price range. 





“68 Years in Dallas" 


J. W. LINDSLEY & CO. 


Realtors — Insurors 


Specializing in 
e Property Management 
e Business Property — 
Sales & Leases 


1209 Main St. e Phone RI 2-4366 














See Without Glasses 
DR. LEON HOFFMAN 


Contact Lens Specialist 
Suite 608 Davis Building 


1309 Main Street RI 2-7320 














For Steaks 


The 
Steak House Unique 


1500 Commerce Dallas 











For Entertainment 


The 
Orleans Room 


1513 Commerce Dallas 




















YELLOW CABS 
RI 2-9191 








the past 60 days). 


airport service. 


OAK CLIFF CABS 
WH 2-6103 





Proud of Our Role in Making ‘Big D” 
The Nation’s Best Convention Center! 


YOUR DALLAS CABS 


* One of the largest and most modern fleets in the 
Southwest (over 125 new ’58 Chevrolets added in just 


%* Courteous, highly skilled drivers trained in our own 
school — all bonded and licensed. 


* Special fleet of air-conditioned limousines for speedy 


“When in Dallas, and you gotta go... call a cab!” 


CITY TRANSPORTATION COMPANY 


PARK CITIES CABS 
LA 6-6644 
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TEMPORARY OFFICE HELP 
Call for a ‘‘Kelly Girl’’ 


Riverside 2-3981 


No payroll bother — we bill you weekly. All ‘Kelly 
Girls" are tested, experienced, bonded and guvar- 
anteed. Call us and describe the job you want 


a Russell Kelly 
R Office Service 


1209 Simons Building 


Dallas, Texas 
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EQUIPMENT RENTAL 


Motor Cranes e Draglines 
Trenchers e@ Backhoes 
Shovels e@ Dozers 


F.S. 
LDT company 
GENERAL CONTRACTORS 
DALLAS © PORT wortH 
LARGEST MOTOR CRANE SERVICE IN THE SOUTHWEST 
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MORTICIANS 


NESS #9 


A CEADER IN THOUGHT 


























New and Expanding Business 





Tayloe Company Starts Construction on New Building 


Construction on this new warehouse and office building for W. A. Tayloe Com- 
pany is now under way at 7045 Empire Freeway in the Brook Hollow Industrial District. 
The 3,000-square-foot structure will have a black brick and glass exterior with white 
porcelain panels. Duckworth Construction Company is the building contractor and 
Hedrick, Stanley and Morey are the arcihtects. Negotiations were handled through 
Harry J. Garrett & Company, Realtors. W. A. Tayloe is owner of the company and 
Caleb Moss is sales manager. 








ern Porcelain also will play host to the 
pleted the consolidation of its operations Texas Plumbing Inspectors who will be 
into one continuous sequence at its Dallas holding a convention in Dallas. 

plant, 8300 South Central Expressway. * 

First official open house at the new facili- » Smith, Mulberry and Saville announce 
ties, already in operation, will be held the removal of their offices to the new 
July 18 and 19 for plumbing jobbers and Guardian Savings and Loan Building, at 
their customers. At the same time, South- 1215 Main. 


> Southern Porcelain Company has com- 
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75th Anniversary 


Dallas 2, Texas 
Riverside 1-6243 
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The best of Dallas 1s yours 
at the BAKER HOTEL 


Drive-in motor lobby... 
Completely air-conditioned... 
800 comfortable guest rooms... 


Television and radio... 





Excellent food and service. FENTON J. BAKER 
Managing Director 





An Affiliated National Hotel in 
the heart of downtown Dallas 
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ARTS AND MUSIC 





New Officers Elected 
For Dallas Symphony 


On June 6, the Dallas Symphony’s 
Board of Directors met to elect practi- 
cally a whole new slate of officers for the 
1958-59 season of the Dallas Symphony 
Orchestra, Inc. 

Elected were J. Erik Jonsson, Chair- 
man of the Board; Richard A. Goodson, 
President; Jerome K. Crossman, first vice- 
president; D. Gordon Rupe, Jr., second 
vice-president; Eugene McElvaney, treas- 
urer and DeWitt T. Ray, secretary. 

Seventeen new directors were named 
to the Board for the coming season. These 
are Henry C. Beck, Jr., Malcolm K. Brach- 
man, D. D. Bruton, Jr., Leo F. Corrigan, 
Sr., Jerome K. Crossman, R. L. Dillard, 
Jr., R. A. Goodson, R. Percy Goyne, Earl 
Hayes, Lamar Hunt, J. Erik Jonsson, 
Charles J. McCarthy, James M. Moroney, 
Maurice E. Purnell, L. R. Strickland, C. 
A. Tatum and James K. Wilson, Jr. 

A new advisory committee was set up 
to serve in a professional and artistic 
capacity to the Board of Directors. Elect- 
ed to the advisory committee are Samuel 
H. Adler, Miss Winifred Bedford, Dr. 
Orville J. Borchers, Lanham Deal, Mrs. 
Wilbur Hawkins, Mrs. Analee Huffaker, 
Mrs. Marjorie Keller, Bartram Kelley, 
Dr. Jack F. Kilpatrick, Morgan Knott, 
John Rosenfield, Mack Harrell and 
Gyorgy Sandor. 

Outgoing treasurer W. C. Windsor, Jr. 
said “the new executive officers will serve 
as a close working unit or a team with 
the new conductor Paul Kletzki and man- 
ager Alan Watrous. Dallas is witnessing 
the makings of a first rate major sym- 
phony and we nominated these officers 
for their individual as well as their team- 
work capabilities to join the “new look” 
in the Dallas Symphony Orchestra this 
season.” 

Mr. Jonsson, who is chairman of the 
Board of Texas Instruments, is also presi- 
dent of the Dallas Chamber of Commerce, 
Chairman and President of the Board of 
Trustees and the Graduate Research 
Center of SMU, Director of the Republic 
National Bank of Dallas along with many 
other business and civic affiliations. 

Mr. Goodson is vice president and 
general manager of Southwestern Bell 
Telephone Company, and is active in 
many business and civic affairs. Among 
them are the First National Bank and the 
Dallas Chapter of the American Red 
Cross in which he is a director, 
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SCULPTURE for the Dallas show came from as far away as New York and Houston 


in especially fitted vans. 


Al Fresco Sculpture Show 
Is Credit to Young Museum 


Dallas’ young Museum of Contempor- 
ary Arts has advanced to the inner circle 
of the nation’s top-ranking art organiza- 
tions with the presentation of the “Rodin 
to Lipchitz” sculpture exhibit, which is 
being shown jointly at the museum, 5966 
Northwest Highway, and the Meadows 
Building Garden at Central Expressway 
and Milton, through July 3. 

Despite predictions by “experts” that 
a significant sculpture show could not be 
produced by a two-year-old art group, 
the museum has assembled 56 major 
works from dealer and private collections 
in the U. S. and Europe. 

Major sculpture exhibits are rare events, 
simply because of the great expense in- 
volved in safe transportation and insur- 
ance of the works. To eliminate this 
obstacle, exhibit chairman, J. O. Lambert, 
Jr., conceived the idea of chartering a 
single motor van for the long-distance 
hauling of more than half of the sculptures 
included in the show. This method of 
transportation reduced expenses substan- 
tially. 

Each of the sculptures in the van was 
“mummiefied” in heavy quilt wrapping. 
Smaller pieces are braced by wooden sup- 
ports. Larger works are guyed by para- 
chute ropes tied to the four corners of 
the van, to prevent damage from vibration 
or collision, 


Museum officials say the show is the 
largest exhibit of contemporary sculpture 
ever held in the U. S. outside of New 
York City. It was made possible largely 
through the suport of Mr. A. H. Meadows, 
Dallas oil man and art patron. The sculp- 
tures were assembled by Mr. Lambert and 
Mrs. Thomas Blake, Jr., exhibit co-chair- 
man. 

Larger pieces are displayed in the 
hanging gardens and garden foyer of the 
Meadows Building and the smaller sculp- 
tures and related sketches and paintings 
are shown in the Museum proper. 

Among the more renowned sculptures 
shown is Rodin’s “The Kiss,” a bronze 
that arched Parisian eyebrows when first 
exhibited. “The Thinker,” possibly Rodin’s 
most famous sculpture, finally arrived 
after being delayed by the New York dock 
strike in transit from the Rodin Museum 
in Paris to Dallas. 

The Meadows Building garden is open 
every day from 9 a.m. to 6 p.m. Museum 
hours are 11:30 a.m. to 8 p.m. Monday, 
closed Tuesday, 11:30 a.m. to 5:30 p.m. 
Wednesday through Saturday, and 2 to 
5:30 p.m. Sunday. Admission is free. 

The museum for Contemporary Arts 
was formed in 1956 for the purpose of 
encouraging and displaying contemporary 
living art, and has sponsored four shows 
since November, 1957 when permanent 
museum facilities were established. 
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10,700 pages of correspondence, 
weighing 107 pounds and requiring more 
than three drawers of a file 
rexel olisl-}moelaMm o\-Ma-taelge(-e Mela Mmelal-Melil-Milelileis-e) 
foot roll of 16 mm. Recordak* Safety 
Film... measuring less than 4” in diameter 
x 1” wide and weighing 13 of a pound 








FT RECORDAK®* Microfilm 
(1 reduces files up to 1% of their 
original size 
Provides — duplicate copies, 
safety, security and permanence 


HF NAIF A 


* 
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Recordak Corp. chose GENERAL ELECTRIC Air Conditioning 
equipment to provide their Dallas Processing Division with a dust free, 
temperature and humidity controlled climate. Recordak’s rigid standards of quality 
and performance, plus their experience in producing these tiny, needle sharp images on 
film, is a true compliment to the performance of General Electric equipment, and to the 


engineering, installation and servicing departments of Texas Distributors, Inc. 


? xXAS 
| JDISTRIBUTORS, INC. 


3914 LIVE OAK STREET DALLAS, TEXAS 
TAylor 3-2194 


GES 


We will be happy to discuss your air conditioning requirements ...no obligation. 


F| *RECORDAK CORP. Subsidiary of Eastman Kodak Company 
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SUCCESSFUL 
CONVENTIONS 


ADOLPHUS HOTEL 
1040 Rooms 


BAKER HOTEL 
590 Rooms 


CLIFFTON HOTEL 
87 Rooms 


CLIFF TOWERS HOTEL 
118 Rooms 


CRESTPARK HOTEL 
199 Rooms 


DALLAS HOTEL 
363 Rooms 


are a 


DALLAS 
HABIT 


DALLAS ATHLETIC CLUB 
85 Rooms 


HIGHLANDER HOTEL 
46 Rooms 


HOLIDAY INN 
99 Rooms 


LAKEWOOD HOTEL 
66 Rooms 


LAWN HOTEL 
74 Rooms 


LENNOX HOTEL 
110 Rooms 


LIDO HOTEL 
94 Rooms 











It takes a lot of things 






Rotary International thai 
headlines. But — most 
conventions, markets ! 
grown and expanded 
year after year. That it 


backlog of satisfied coffttion ct 


STATLER HN HC 
1001 


LOMA ALTO HOTEL 


134 Rooms ms 


LYNN HOTEL 


a teeaine STONELE® HOTE 


1 48i6ms 
MAYFAIR HOTEL 
146 Rooms 


MELROSE HOTEL 
159 Rooms 


MIRAMAR HOTEL 


81 Rooms 


OAKS MANOR HOTEL 
76 Rooms 


SOUTHLAND HOTEL 
231 Rooms 
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th large and small — to Over the past ten years — Dallas has more than 
doubled its convention business. This year — Dallas 
will entertain more than 500,000 out-of-town visitors. 
Dallas would not continue to enjoy this growth with- 









n— and successful con- 
mm. It takes modern audi- 


meeting and banquet ; : ; d 
out aggressive selling and convention promotion — 


hotel space and exhibit nor would large numbers of people come back to 
fion and teamwork by Dallas year after year unless they were well treated. 
re seriously interested in 

Dallas now has more than 6,000 first-class, air-con- 
| ditioned hotel rooms to accommodate convention 
re prof large conventions like visitors. Dallas hotels are organized to work together 
to house large groups of visitors. But the most 
important ingredient to successful conventions is the 


mostipll we are proud of the ee pee 
individual treatment of the individual guest. Back of 


trade shows that have , ; 
" all these hotels are experienced executives and staff 


) ome ° 
allas — and come back members who know how to work out convention 


That ens Dallas is building a details — and how to treat guests in the best tradi- 
2d cofption customers. tions of Dallas Hospitality. 
ER HIDN HOTEL TOWER HOTEL TRAVIS HOTEL WHITMORE HOTEL 


10086ms 170 Rooms 195 Rooms 82 Rooms 


4 


YNELER HOTEL TOWN HOUSE HOTEL WHITE-PLAZA HOTEL WYNNEWOOD HOTEL 
146 $ 80 Rooms 265 Rooms 73 Rooms 


j 


DALLAS noir, 


INCORPORATED 





28 AFFILIATED MEMBER HOTELS 
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APPOINTMENTS AND PROMOTIONS 





Senger SE, 


H. S. BILLINGSLEY has been named 
senior vice-president and secretary-treas- 
urer of Dr. Pepper Company. New vice- 
presidents are: HERBERT WARD, sales; 
ERNEST F. MARMON, franchising; H 
M. BROWDER, assistant to the president; 
and E. M. DOSSER, customer service. W. 
E. TULLY has been named controller of 
the company. 

Mr. Ward, who joined Dr. Pepper as 
sales manager in 1957, formerly had been 
a marketing consultant with the Chicago 
office of McCann-Erickson Advertising 
Agency. Mr. Marmon, a 15-year veteran 
of the firm, has held a wide variety of 
assignments. Mr. Browder, who has been 
with the company since 1947, also has 
held a number of assignments, and Mr. 
Tully, who joined Dr. Pepper in 1944, 
most recently has been chief accountant. 
Mr. Billingsley has been the firm’s prin- 
cipal financial officer for many years and 
has been with Dr. Pepper since 1931. 





L. ERSTON SMITH and P. R. REID 
have been promoted from vice-presidents 
to senior vice-presidents of the Traders & 
General Insurance Company of Dallas. 
In other promotions, VICTOR R. 
WOODARD was advanced from secre- 
tary-treasurer to vice-president and secre- 
tary, and G. T. CHRISTOPHER was ele- 
vated from assistant secretary-treasurer to 
treasurer and assistant secretary. S. E. 
GRAVES was also recently named an 
assistant vice-president of the Company. 





4 & 


LEE ETHEL has been named art director 
of Sherrill & Preis, Inc., Dallas advertis- 
ing agency. Mr. Ethel was educated at 
Oklahoma A. & M. College, the Art Cen- 
ter in Los Angeles and at Southern Meth- 
odist University. He has been active in 
the advertising and graphic arts fields in 
Dallas since 1948, and is a director of the 
Advertising Artists Association of Dallas. 
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more “sellingly.” 
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There are over a HUNDRED interesting ways to use envelopes 
Call HESSE for full details without obligation. 








48 





How ao your envelopes rate 


as salesmen for you? 


Ef Xa} <a 


ENVELOPE COMPANY 
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WILLIAM R. CONKLIN has been 
named assistant manager of Mutual of 
New York’s Dallas agency. Mr. Conklin 
joined the insurance firm as a field rep- 
resentative in March, 1955. Befor2 that, 
he had been in engineering work with the 
Chance-Vought Aircraft Company. He is 
a member of the Dallas Association of 
Life Underwriters and the Dallas Estate 
Council. 
ve 


LEE R. LONG has been named to the 
newly-created position of sales manager 
of Conso Tool and Engineering, Inc., Dal- 
las. For the past nine years, Mr. Long has 
been connected with a national manufac- 
turer of metal working machinery and 
machine tools in various engineering and 
sales capacities. He is an active member 
of the American Society of Tool Engi- 
neers. 
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Located in the heart of downtown Dallas, the new Statler Hilton has been 
designed with just one thought in mind — the comfort of its guests. 
The 21-floor, Y-shaped building is completely air conditioned from the smart lobby to 
deluxe Skyline Suites. Quiet, luxurious comfort keynotes 1,001 handsomely 
furnished guest rooms — and each looks out across a brilliant panorama of Dallas 
through broad picture windows. Fourteen dining rooms provide every type of food 
from a quick snack to the most exotic cuisine. There is the fine Empire Room, 
with Americe’s top supper club entertainers, the Embassy Ballroom and 
the Grand Ballroom, largest in the South. Out past the lobby the serene picture pool 
and flashing modern sculpture grace the patio. In a word, every feature of 
The Statler Hilton is planned to cater to your comfort at this great new hotel where 
hospitality is a treasured and gracious art. 





Specially designed to handle large groups smoothly, 
and backed by a world-famous reputation for 
hospitality, and wonderful service, The Statler Hilton 
is one of the nation’s outstanding sites for 

group gathering and conventions. 





The glamorous Grand Ballroom 
— The South’s largest 





Conrad N. Hilton, President 
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SPECIALTIES 

“CHARCOAL STEAKS 
ROAST PRIME RIB OF BEEF 

CHOPS — CHICKEN — SEA FOOD 


















TYTsTerirett 
MEMBER OF DINERS’ CLUB 























Pol 


Bless 


ALUMINUM SUN SHADES — EXTERIOR 
< SAND BLASTING MATERIALS 


FLOOR PATCHING MAT 

A 

’ ue AND 
tT % VINYLIZED 
u 

SHTWeiGHr om 
METAL PARTITIONS : 
LOOR 
RED ROOF DECKS Wax 


pULY 


BLUE DIAMOND COMPANY 





WE'VE GOT /T/ 






KIN comPpouN? 
u 


G M 
cau PLASTER SaND AC ¢ 
ASin, 
Gs 


eriais ‘FIRE PLACE ACCEssoRies 
es 
cessor! FLO 
watt COVERING “OOR PRimER 
iN 4 
LATH HAMS yr anto at reg Mixing 
ME Um WIND 
Ows 
Tle Wire 
TER TE 
pe GO OE ces OE CONCFE™ Fine BRICK 
eri é acov ynse® ACOUSTICAL ThE 


aAcID MURIATIC 





Dias’ 


Serving the Building Industry Since 1924 | 











TELEPHONE HA 8-1331 


2722 Logan Street Dallas 15, Texas 











Appointments and Promotions— 


CHARLES E. STRAUB has been named 
plant manager and sales manager of Swift 
& Company’s meat packing plant at Dal- 
las. Mr. Straub, who started with Swift 
at St. Joseph, Missouri, in 1932, has been 
manager of Swift’s plant at Lake Charles, 
Louisiana since September, 1956. Prior to 
this assignment, he served as sales man- 
ager of Company plants in National Stock 
Yards, Illinois, and at St. Joseph. 


4+ 


JOHN CARTER has joined the C. H. 
Collier Company as a sales representative. 
Mr. Carter has been associated with indus- 
trial sales in Dallas for the past 15 years. 
He was formerly employed by Black, 
Sivalls and Bryson, Inc., and the A. Y. 
McDonald Manufacturing Company. 





HORACE MOSTELLER has been named 
vice-president in charge of the Southwest- 
ern and Southern regions of The White 
Motor Company of Cleveland, Ohio. Mr. 
Mosteller has been with White Motor 
since 1940, having served as regional 
manager for the Southwestern region, and 
| as vice-president in Dallas since 1956. He 
| will have his headquarters in Dallas. 
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Appointments and Promotions— 






M. P. (PETE) EXLINE, JR., has been 
named head purchasing manager for the 
7-Eleven Food Stores Division of the | 
Southland Corporation. Mr. Exline will 
make purchases for the firm’s stores in | 
Dallas, Fort Worth, Arlington, Waco, 
Temple, Austin and Houston. 


+ 


ROLSTON JOHNSON, formerly a sales 
representative in Armstrong Cork Com- 
pany’s New Orleans area, has been pro- | 
moted to district manager of the Build- | 
ing Products Division’s Dallas district. | 





_ 

ROBERT L. WAGNER has become asso- 
ciated with Parker, Ford & Company, 
Inc., as a vice-president. JAMES G. 
HAGAR and RUSSELL A. PRESLEY, 
JR., have joined the Dallas office of the 
Texas investment banking firm as account 
executives. Mr. Wagner formerly was a 
vice-president in the Dallas investment 
firm of Penick and McClure, Inc., re- 
cently dissolved on the death of Tom 
Penick. Mr. Hagar has been in the mutual 
funds estate planning business, and Mr. 
Presley, a former Dallas resident, has 
been in the investment business in Hous- 
ton for the past two years. 
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MORTGAGE LOANS 
ALL TYPES — RESIDENTIAL & COMMERCIAL 


Best Prevailing Rates & Terms 
Specializing in Prompt Service 


SOUTHERN TRUST & MORTGAGE COMPANY 


1302 Main Street Phone Ri |-565! 
AUBREY M. COSTA, President 


33 YEARS EXPERIENCE FINANCING REAL ESTATE 

















need space in dallas? 


will BUILD ana LEASE... 


to your requirements... 


OFFICE BUILDING, Warehouse, etc... . 


several excellent locations with ample 
parking available for established 
concern 


G.E. MILLER & CO. 


P. O. BOX 866 e DALLAS, TEXAS 
Phone RI 1-1701 








L i M Fe E R LARGE AND COMPLETE STOCKS 


YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 South Haskell Avenue Phone TA 1-5194 
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your insured savings carn 


» 











current rate 
compounded 
semi-annually 


Aigetin FED 
SAVINGS AND LOAN 
: Ye Caseciationw 


Dallas © RI 1-5101 





‘1400 Main Street @ 














How Things 
Have Changed 


Since 1908 


It’s a long stride from the cars of 
fifty years ago to the stream-lined 
models of today. And modern 
super-highways have taken the 
place of the old dirt roads of the 
Model T era. 
Southland Life, too, has made 
great strides, growing in size and 
~\ strength to become the fifteenth 
= largest publicly-owned (stock) life 
_ insurance company in the United 
. \ States... providing insurance 
*"\° protection for more than half a 
~ million American families. 
Call the Southland Life agent in 
your community today and let 
him help make your future more 
secure! 


Over... 
$210,000,000 IN ASSETS 
$1,180,000,000 
INSURANCE IN FORCE 


64 Branch Offices 
WY 
WY 


SOUTHLAND LIFE 


INSURANCE COMPANY 
Swe” 
<oS 





Southland ; Life 
Insvrence 








Home Office @ Dallas 


LIFE e ACCIDENT e HEALTH e HOSPITALIZATION e GROUP 











L. R. WARD Steel Products Co — 


Sales oe Engineering e Stocking 


* UNISTRUT METAL FRAMING MATERIALS 
%* UNITRUT SYSTEM MOVABLE PARTITIONS 
%* WARCO WALL MOVABLE PARTITIONS 
*& GRIP-STRUT SAFETY GRATING 
* GOLD NUGGET WELDED BAR GRATING 
* GLOBE TRAY CABLE RACEWAYS 
* CABLE-STRUT CABLE & TUBING RACEWAYS 


L.R. WARD STEEL PRODUCTS COMPANY 
Dallas, 3009 Canton Street Telephone Riverside 1-6270 














OFFICE 
INTERIORS 
THAT 


PNimolgel tah amelacelile (ture ane 
signed expressly for the indi- 
vidua! business requirement. 
Estimates gladly given. 


OTTO COERVER COMPANY, INC. 


333 Exposition e° Dallas, Texas e Phone TA 1-9968 
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Appointments and Promotions— 


SHARPE CORDRAY 


ROBERT T. SHARPE, branch manager 
for the White Motor Company in Dallas 
for the past eight years, has been named 
regional manager for the entire South- 
western region in charge of White, Auto- 
car and Reo sales and service. Mr. Sharpe 
has been associated with White for ten 
years and is widely known in the trans- 
portation industry throughout the South- 
west. HOWARD CORDRAY, who has 
been manager for White at Houston, has 
been named as Dallas branch manager. 
Mr. Cordray also has served White as 
branch manager at San Antonio. 
*« 

ED ALLISON has assumed management 
duties as assistant to Lester Lief, vice- 
president of the Marcy Lee Manufactur- 
ing Company. Prior to joining Marcy Lee, 
Mr. Allison was Dallas representative for 
Leonard Arkin & Son, a New York cou- 
turier house. 





R. A. NUNGESSER has joined the 


Security Sales Division of Dallas Rupe & 


Son., Inc., investment bankers. Mr. Nun- 
gesser is an electrical engineering graduate 
of Case Institute of Technology, Cleve- 
land. He served 42 years with the General 


| Electric Company and for 20 years was 
| manager of the Southwestern sales dis- 
, trict, with headquarters in Dallas. 
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Dobbs House Restaurant at Dallas’ Love Field and its 
immaculate, compact all-electric kitchen. Love Field 
Terminal: Broad & Nelson, Jack Corgan, Associate Archi- 
tects; Zumwalt & Vinther, Electrical-Mechanical Engi- 
: neers; Fishback & Moore of Texas, Inc., Electrical 
@ Installation; Jacob E. Anderson, Architect for Dobbs 
; House Restaurants. 





Inviting.. 


and Efficient... 


] Where volume food service must be quick, quality controlled and 
Thanks to : 

cost controlled, modern management turns to electric cooking. 
EM |Vlelel-Vaa) That’s why the food served in Dobbs House Restaurant at 


Dallas’ Love Field is prepared in an all-electric kitchen. In fact, 
ALL-ELECTRIG 






all food served at Love Field is prepared in electric kitchens... 
for Restaurant, Coffee Shop, Cafeteria and Flight Service. 


Cleaner, cooler, electric cooking enables a smaller staff to serve 
more good food from a more comfortable kitchen, and one that 
requires less valuable floor space for a full food service unit. 
Installation is easy and most economical when the necessary 
wiring is included in the building planning stage. A DP&L 
engineer is always available for information and practical sug- 
gestions. Call RIverside 7-4011, extension 561. 





DALLAS POWER & LIGHT COMPANY 


DALLAS e JUNE, 1958 53 


aire nit EIS 0 















A DALLAS INSTITUTION SINCE 1906 























THE DALLAS GIFT SHOW 
: THE ALLIED GIFT SHOW 

| XMAS IN JULY MARKET 
SOUTHWEST MEN'S APPAREL CLUB 





AMERICAN FASHION ASSOCIATION 
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Appointments and Promotions— | 





HOTALING CLARK 
JOHN W. CLARK has been elected a 


director and vice-president of Magnolia | 
Petroleum Company. RAYMOND J. | 


HOTALING, JR. has been named general 
sales manager for the company. And 
ROSS F. MADOLE has been elected to 
Magnolia board membership. Mr. Clark, 
a Princeton University geology graduate, 
is now serving as assistant manager of 
the Exploration Division. As director in 
charge of exploration, he will head Mag- 
nolia’s oil and gas search efforts in the 
company’s 18-state exploration territory. 
Mr. Hotaling, who received his degree in 
economics from Dartmouth College, joins 
Magnolia as a transferee from Socony 
Mobil, Magnolia’s parent Company. Mr. 
Madole, a native Texan, holds a LLB 
degree from the University of Texas. He 
entered Magnolia’s legal department in 
1939, and has participated in a number 
of the company’s more important legal 
cases. 








CHARLES L. BRONSON has been ap- 


pointed to head a new research and 
development laboratory of Varel Manu- 
fracturing Company, manufacturer of 
rotary rock bits. For the past two years, 
Mr. Bronson has supervised installation of 
a complete new Varel heat treat plant at 
9230 Denton Drive, Dallas. 
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DOING BUSINESS 
WITH LANE 


has many advantages. . 





Packaging costs sink to new lows 


when containers are properly 


BULK 
PACKAGING 


made. This reduction in time and 
cost is a big factor to help plant 
production reach new peaks. Let 
Lane advise you on the correct 


corrugated packaging. 


CONTAINER 
COMPANY 


Dallas, Texas 
TWX-DL-318 


10212 Denton Road * 
Phone: Fleetwood 2-4814 * 





WINDOW CLEANING ° 


JANITOR SERVICE ° 


ACME BUILDING MAINTENANCE CO. 


FRANK C. JONES PHONE RI 2-7660 





RESIDENCE 


1901-15 LAWS STREET 
SAND BLASTING a 








STEAM CLEANING e SIDEWALK WASHING 





... asphalt. 
or concrete 


...for paving you 
can depend on, it’s 
Texas Bitulithic Co. F= = 


50 years of experience in better 
paving guarantee you that paving 
by Texas Bitulithic Company is 
paving you can depend on to last 
longest. Let one of our salesmen- 
engineers show you how the skill 
and experience of the oldest pav- 
ing contractors in Texas can save 
you money. 


Industrial @ Drive-ins © Streets 
Residential ¢ Parking Lots 
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COMPANY 
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BITU 


2121 Irving Boulevard Dallas, Texas 






LITHIC 





Phone Riverside 1-3531 
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THIS ROUTER IS ONE OF 65 PIECES OF [ppeintssissaest lianas 


SPECIALIZED MODERN EQUIPMENT AT 


the 
Southwest's Most 
Complete Engravers 





| 
Letterpress Plates | J. WALTER NYQUIST has been elected 


Offset Negatives and Plates vice-president of Meletio Electrical Sup- 
ply Company, distributors of electrical 
Step ond Repeat : supplies, appliances and lighting equip- 





ment throughout the North Texas area. 
Mr. Nyquist joined Meletio in 1930 and 









“First in Equipment, People, Knowledge and Service” has held nearly every position in the or- 
| ganization. 
G. L. PACKER has been made manager 
Engra ving Company of the southwest division of United States 
5 Envelope Company. Associated with the 
1315 YOUNG STREET e DALLAS e Riverside 1-3905 : 
firm since 1951, Mr. Packer, a graduate 





een re of North Texas State College, was pro- 
moted from assistant manager, a post he 
had held the last four years. 





Quality Linens 


City ition S eitie, . 


4506 Cole Ave. 













LA 6-8314 





ERNEST MORTENSEN has been named 
| manager of the recently established re- 
gional sales headquarters in Dallas for 
Packard-Bell radio and television equip- 
ment. Mr. Mortensen is a six-year veteran 
sales executive with the electronics com- 
pany, whose home offices are in Los An- 
geles. Most recently, he has been manager 
of the firm’s Albuquerque, New Mexico, 
office. 






GROW 
FINANCIALLY 
WITH US! 










DALLAS FEDERAL 


| SAVINGS AND LOAN ASSOCIATION 






HOME OFFICE BUILDING e ELM AND AKARD 
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Appointments and Promotions— | 





The House of 
Dependable 

Merchandise 
Since 1872 


Serving the Great Southwest 

with the World's Finest Lines 

of Food-Serving Equipment 
and Supplies 





| | 
GORDON D. ZUCK has formed a new | 
firm, the Southwestern Steel Container | 
Company, with home offices and manu- | 
facturing plant in Dallas. The firm will 
manufacture a full line of steel shipping 
containers for petroleum, paints, agricul- | e 
tural and industrial chemicals, printing Huey & Philp Co. 
inks, and food products. Mr. Zuck also is | 
president of Vulcan Steel Container Com- 





Manufacturers & Distributors 








any, with plant and headquarters offices | 
se ee ee” | | Dallas * Houston ¢ Ft. Worth 

















REX BRACK, Braniff Airways’ vice- | 
president of traffic and sales, has been 
elected to the board of directors of Air 
Cargo, Inc., an air cargo concern affiliated 
with the Air Transport Association. Mr. 
Brack was president of Air Traffic Con- 
ference in 1957. 





| 
| 
| 
| 








MEMBER SOCIETY OF INDUSTRIAL REALTORS 


HOWELL H. WATSON 
Realtor 


Fidelity Union Life Building ¢ DALLAS e¢ Phone RI 1-1793 

















LEO L.LANDAUER & ASSOCIATES 
CONSULTING ENGINEERS 
Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 
4801 Lemmon Avenue LA 6-8351 LA 8-9562 











More Than 


418 MILLIONS 


($418,000,000) 
H. LYNN WORRALL has been ap>- Of ASSetS Back of SwL Policies 


pointed president and general manager of 
Fineline Company of 714 Jackson Street, | 
Dallas—a new service oragnization han- 
dling binders and mechanical devices for 
all phases of catalog, proposal, price list 
and sales manual needs. Mr. Worrall was 
formerly with the American Beauty Cover 
Company. 








Southwestern Life ‘ou: 
COMPANY 

James Ralph Wood, President Home Office, Dallas 
FAMILY PROTECTION © BUSINESS LIFE INSURANCE # ANNUITIES « PENSION PLANS « GROUP LIFE INSURANCE 
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EE Malic Sling 


BY GF STUDIOS 





A NEW CONCEPT OF EXECUTIVE ENVIRONMENT 


... dramatically achieved through the tasteful intermingling of 
exciting new materials, colors and design. Limitless in variation, 
Italic Styling can be tailored to the precise character of the business 

—the personality and taste of the executive. 


To acquaint yourself with this magnificent furniture, the focal point 
of Italic Styling, and our complete interior design services, call: 


Store and Furniture Display— 1523 Commerce Street 





General Office and Mimeographing Division, 400 S. Austin 
Phone RI 7-8581 





WANTED: A JOB 


Men with 44 years’ experience in Dallas want to serve | 
you faithfully, honorably, economically with the finest 
linen in town. 


OLYMPIA 


LINEN AND TOWEL SUPPLY SERVICE 

















TAylor 3-6144 














Appointments and Promotions— 





RICHARD C. (DICK) KNIGHT has 
been appointed vice-president in charge 
of material sales of Macatee, Inc. Mr. 
Knight came to Macatee in May, 1937, 
as a member of its construction depart- 
ment. He became sales manager in 1953. 
In his new post, he will direct the home 
builder, commercial and industrial, and 
architectural sales personnel of the firm. 


+ 


GEORGE M. BINEGAR has been ap- 
pointed manager of the employee rela- 
tions department of The British-American 
Oil Producing Company and The Toronto 
Pipe Line Company. 





j 
ROBERT L. DELLINGER has been ap- 
pointed vice-president and manager of 
the Dallas office of Grant Advertising, 
Inc. A graduate of Indiana University, 
Mr. Dellinger joined Grant two years ago 
as public relations director of the Holly- 
wood office. Prior to his present post, he 
was vice-president and account supervi- 
sor of Grant-Hollywood. He is a member 
of the Aviation Writers Association and 
the International Society of Aviation 
Writers. 
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Appointments and Promotions— 








ROGER W. REYONLDS has been ap- 
pointed general agent in charge of Dallas 
and North Texas agency operations for 
the Washington National Insurance Com- | 
pany. Mr. Reynolds attended the Institute | 
of Insurance Marketing at Southern Meth- 
odist University. He entered the life insur- 
ance business in 1949 and has been spe- 
cializing in business insurance and estate 
planning. Prior to joining Washington | 
National, he was associated with an | 
agency of a national insurance company | 
as an agent and supervisor for North | 
Texas. | 











time basis with safety and PER ANNUM 


convenience. NDED 
Semre TANNUALLY 


EACH ACCOUNT INSURED UP TO $10,000 


AMERICAN SAVINGS & LOAN 


Downtown Dallas « 1700 Commerce at Ervay ¢ Riverside 1-4191 
“The Savings Corner” where SAFETY and PROFIT meet. 


Is your money unemployed 

or working part-time? on Ww. YOUR 

IF SO eee P< MONEY, 
Put it to work on a full 0 











Pick Up and Delivery 
City Refrigerated Service 


Gr tires = SEINE ALL 


Prompt and Courteous Service 





Car Unloading 
Commercial Moving 


% DELIVERY SERVICE AND STORAGE % 


1321 DRAGON STREET DALLAS 7, TEXAS 











KENNETH MURCHISON & CO. 


(Easmreance - Bonds. 
1315 PACIFIC AVENUE -+- DALLAS, TEXAS «+ RIE1-6671 

















There is no substitute for fine Quality 


and fine quality meat means pleased guests... that is why 





The finest Prime Meats, Poultry and Cheese 
The Acers Company 
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FINEST MODERN FACILITIES... 


... conveniently located to serve the entire Dallas Metropolitan Area 
with accessibility to meet the distributors’ needs. Our Latimer Street and 
Austin Street single floor warehouses have large parking and dock areas 
together with ample Railroad Sidings. 


FACILITIES INCLUDE 


e Merchandise Storage e Field Warehousing 


e Pool Car Distribution e Office and Display Space 


e Household Goods Moving and Storage e Office Records Storage 
e Crating — Packing — Shipping e Special Equipment for 
e Agent Allied Van Lines Machinery Handling and Setting 


e Home of the Santa Fe Building Merchandise Mart 







ESTABLISHED 1875 


G. K. Weatherred 






, Dallas Teanafer 
VicePreidet AND TERMINAL 


R. M. Waskom 
Secy.-Treas. 


e 
2ND UNIT SANTA FE BLDC. 


WAREHOUSE CO. G@ 








INDUSTRIAL DISTRICT 


"Under the Skyline 
of Dallas" 


TRINITY 


aa 
ett : 


For information about the Trinity Industrial District consult your real estate broker or... 


INDUSTRIAL PROPERTIES CORPORATION, 401 Davis Bldg., Dallas, RI 1-9424 





A Typical Group 
of New Buildings 


















lookin a ahead 


for YOU 


TEXAS EMPIRE LIFE 
AND ACCIDENT INSURANCE COMPANY 


Hilton Painter, President Dallas 












JOHN A. HURSON, formerly comptrol- 
ler of the First National Bank and Trust 
Company, Kalamazoo, Michigan, has 
been elected an assistant vice-president of 
the Republic National Bank of Dallas. 
Mr. Hurson, who has a background of 
20 years’ work with banks, finance com- 
panies and in the public accounting field, 
will be responsible for directing Repub- 
lic’s accounting department. 


4 


A. R. (PAT) HENRY, JR., has been 
named public relations representative for 
American Airlines’ Southern Region. A 
native of Dallas, Mr. Henry is a graduate 
of North Texas State College and Colum- 


| bia University. He was in editorial work 


with McGraw-Hill Publishing Company 
for seven years, and more recently served 


| as a public relations representative for The 


Salvation Army of Texas. 





a: eae 


MONROE C. METCALF has been pro- 
moted from assistant secretary to vice- 
president of National Bankers Life 
Insurance Company of Dallas. Mr. Met- 
calf also was added to the company’s 
board of directors. 
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Clubs and Associations 





RODERICK H. CHANNELL, director 
of claims and underwriting for United 


Bankers Life Insurance Company, has | 


been named third vice-president of the 


| 
| 


Dallas concern. Mr. Channell, who joined | 


United Bankers in January, 1957, will 
continue in the same duties, responsibili- 
ties and authority as previously. He has 
been in claims and underwriting work for 
over 32 years, and was one of the co- 
organizers of the Texas Home Office 
Claims and Underwriters Association. 
ve 


AVERY MAYS of Dallas, general con- 
tractor and real estate developer, has been 


elected to the board of directors of the | 


Lone Star Gas Company. Mr. Mays is 
the past president of the Oak Cliff Cham- 
ber of Commerce, past president of the 
Dallas Home Builders Association, and is 
a vice-president and director of the Dallas 
Chamber and chairman of its Central 
Highway Committee. 





WILLIAM J. MATERKA has been | 


named executive sales manager for Fron- 


tier Manufacturing Company of Dallas. | 


For the past ten years he has been Fron- 
tier’s marketing consultant. 
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REAL ESTATE LOANS 


MURRAY 


INVESTMENT COMPANY 


“Real Estate Financing Since 1908” 


1315 PACIFIC AVENUE 











FRIGIDAIRE 












FULL 
HOME 
COMFORT 












CHALKBOARDS 


Framed - Unframed All Styles and Sizes 


BULLETIN BOARDS__FLANNEL BOARDS—TEACHING AIDS—EASELS—FLAGS 
DUPLICATING MACHINES AND SUPPLIES—STEEL FOLDING CHAIRS 


PRACTICAL DRAWING COMPANY 


2205 COCKRELL — DALLAS PHONE HAmilton 8-1521, Ext. 11 or 17 

















In Food Service Equipment 


Gardner Is Qualified to Serve You 


Installations Supplies 
Survey China 
Planning Glass 
Fabrication Silverware 
Installation Ranges 


Gardner Hotel Supply Company 


309 N. Market RI 7-0376 
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Attractive e 


Reservations in Dallas: 





NOW in one grand package. 
an interest-packed combined 
Grayline Limousine Sightseeing 

Tour of this fabulous pair. 
When you make this new com- 
bined tour you'll travel in luxu- 
rious comfort of air conditioned 
Cadillac Limousines for a truly 
exciting view of the Southwest's 
most dynamic cities. 


Reservations in Fort Worth: 


phone RI 7-8677 phone ED 2-2663 










AIR-CONDITIONED 
CADILLAC 
LIMOUSINE 


personal, luxury 
transportation 
by the hour, 
day or week. 


WITH 


UNIFORMED 
CHAUFFEUR 


operated by 
EARL HAYES 


CARS & TRUCKS 
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Listed and Unlisted ) Bought 
Stocks & Bonds Sold 





SINCE 1920 


Municipal Bonds 


j Quoted 


[ALLAS [JNION SECURITIES COMPANTT 





DALLAS, TEXAS 


1001 Adolphus Tower 
TELEPHONE: RI 1-9021 . TELETYPE: DL 
Members 


Midwest Stock Exchange 


W qanmnnerenmnrrnnn 


FORT WORTH, TEXAS 


423 Fort Worth National Bank Bidg. 
390 e TELEPHONE ED 5-1248 


American Stock Exchange (Associate) 
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Appointments and Promotions— 





HARRY L. LEYDA has been announced 
as president, general manager, and direc- 
tor of the Dallas Tank Company, Inc. by 
the corporation’s board of directors. Mr. 
Leyda was formerly vice-president and 
sales manager of the company from 1945 
to 1947 and has been manager of steel 
plate sales for the Lone Star Steel Com- 


pany. Other new officers are ALLEN 


| PEAIRS, vice-president of Custom Sales; 
| HENRI JENNINGS, 


vice-president of 
LPG Sales; CHARLES LEWIS, vice- 
president of Engineering; JESS HAY, 
secretary; T. J. TENNISON, assistant sec- 


| retary; and ELEANOR M. FISKE, assist- 
| ant secretary. 





LEVY JOFFRION has been appointed 


| editor of two Bell Helicopter Corporation 


publications — the bi-weekly Bell News, 
distributed to employes, and the monthly 
Rotor Breeze, which has world-wide cir- 
culation among helicopter operators and 
others. Mr. Joffrion is a graduate of South- 
ern Methodist University, and has been 
an assistant in the Fort Worth Chamber 
of Commerce’s public relations depart- 
ment for the past two and one-half years. 
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See Raymond Burr as ‘‘Perry Mason’”’ in The Perry Mason Show, CBS-TV Network, Saturday Nights 


“Perty Mason’ proves E-Z-EYE is the next best thing to air conditioning 


With an E-Z-Eye Safety Plate Glass window rolled 
halfway down, you'll feel the sun burning your 
forehead. Yet the rest of your face stays shady 
cool. The reason: E-Z-Eye has a special chemical 
composition that filters out a high percentage of 
the hot solar radiation, and gives this safety glass 
a pleasing blue-green tint. Keeps the heat from 
pouring in on you. 

That’s important because, while you drive 


with your side windows open to get some breeze, 
you can’t open the two biggest heat traps, the back 
window and windshield. No wonder people say 
E-Z-Eye is the next best thing to air conditioning. 

If you have auto air-conditioning or are 
planning on having it installed you can be 5% 
cooler with E-Z-Eye Safety Plate Glass all around. 
Let Binswanger expertly replace your auto glass 
with E-Z-Eye. 


seats 


e 





Next best thing to air conditioning... 4 
=-Z-IEYIE SAFITY |°;; PLATE GLASS 
U J 
Pee eeeeeeereseeseees aes. ae 
; Texas / ; 
"7D 
: THINK Prosperity GLASS sins 






WORK For prosperity 
KEEP Prosperity 


swanger 


AND COMPANY 





2019 NORTH LAMAR: DALLAS: RI 7-7751 
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Membership Committee Nears Half-Way Mark 


During the first week of May the Lasso 
Club (Chamber’s Membership Commit- 
tee) sponsored its one thousandth mem- 
bership toward its goal of 2,800 for the 
year. Co-Chairman N. W. Ryan and W. 
C. Windsor, Jr., pointed out that the com- 
mittee was behind on its self-imposed 
quota for the year to date. However, the 
Co-Chairmen and other members of the 
Executive Board, are firmly determined 
to accomplish this goal. 

Plans were laid for an extensive pro- 
gram of invitation to all retailers as re- 
search reveals that the Dallas Chamber, 
percentage wise, has a comparatively low 
representation among this group. 


Employment Agency 

THE JACKSON AGENCY, 1680 Fid. 
Union Life Bldg.; William Jackson (C. W. 
Hudson) 

Oil and Mining 

G. M. Rowe, Jr., 1023 Davis Bldg. 
(Jim Sale) 

J.C. WHITE SAND COMPANY, 611 





Vee! 


RECEIVING ‘‘Top Hand Awards" at a May Membership Committee meeting are (L to R): 
Double Life Member John S. Smith; Norman Rothman; Quadruple Life Member Jim 
Layne, Vice-Chairman of Section +4 of the Membership Committee; Oliver Erickson, 
Vice-Chairman of Section +3; Cliff Bivens, a newcomer to the committee. 


BUSINESS COPY MACHINES CoO., 
163 Pittsburgh St.; Vincent O. Knarr 
(Ray Mitchell) 

EVANS-BLACK CARPET CO., 126 
Glass St.; A. C. Black (N. W. Ryan) 

NASHUA PACKAGE SEALING- 
DIV. NASHUA CORP., 2nd Unit Santa 


MICRO-LUBE SALES, 1523 Dragon; 
James W. Moriarty (Col. Frank Holmes) 

JESS L. MUSGRAVE CoO., 1829 
Levee; J. L. Musgrave (Nat Ryan) 

WALKER SALES CO., 314 North Col- 
lett St.; James H. Walker (Jack Want- 
land) 














Ridgecrest, Irving, Texas; J. C. White po Bld.; Bob Horton (C. D. “Doc” Bry- P & H PACKING CO., 7036 Second \ 
(W. C. Windsor, Jr.) son) Ave.; W. W. Pendergrass and A. H. Ham- 
Wholesalers and Distributors PACKARD BELL DISTR. CORP., mer (Lewis Zafran) : 
ASSOCIATED AIRCRAFT SUPPLY oe Ernest Mortensen (N. W. Fog anger 1710 Jackson; . 
502 ; ; a il Zaglin (Jim McBride ‘ 
Mann (R. F. Paakeety} — j ope it sen 3404 Main St.; ; irengi — CO., — ( 
oe Sawarese or ca Ave.; Felix S. Foster (Russell Thomp- 
HAL “ etn tea ne 6315 ALLIED CHEMICAL & DYE CORP., son) r ; 
Hillcrest Ave.; Hal Cory (John Leedom) ¢ 91 Menger; D. D. Peters (Norman DAN THOMPSON CO., 2543 Far- 
ECONOMY SUPPLY CO. OF DAL- Rothman) rington; Dan Thompson (Nat Ryan) J 
LAS, 1728 East 8th St.; John S. Fogarty BETTI JEAN COATS, 711 Merchan- 
(Oliver Erickson) dise Mart; Cargile Perry (Joe Glickman) Restaurants, Motels and | A 
JACK STRICKLAND VENTILA- CURTIS 1000, INC., 2nd Unit Santa Hotels i 
TORS, 2806 East 11th St.; Jack Strick- Fe Bldg., Rm. 500; Jack W. Hamilton SMALL-FRY, 105 South Field; Paul 4 B 
land (Leon Marshall) (Russell Thompson) A. Hutmacher (Layton Grigsby) i 
; 
COMMITTEEMAN OF THE MONTH eee, 
Oliver F. Erickson, Business Manager, Mechanical Con- 3 R 
tractors Association of Dallas, has been in trade association 4 
work for over ten years, three of them in Dallas. Representing a 5¢ 
a group of mechanical contractors in the pipefitting industry x 
who not only fill a major role in constructing Dallas, but also B Py 
actively participate in civic and cultural activities, is a source 4 
of great pride to Oliver. That is what a trade association should i BI 
be. F 
He came to Dallas in September, 1955 and upon getting Dx 
settled, selected the Chamber of Commerce for his first civic M. 
activity because it is the outstanding Chamber in the United 
States, and headed by businessmen who actually work at their Sw 
job. Such dedicated public service deserves support. # 
Mr. Erickson resides at 11208 Cinderella Lane with his H - 
wife, Elynore. During World War II he served in the Signal OLIVER F. ERICKSON B (M 
Corps and was relieved from active duty in 1946 as a first i | 
lieutenant. va Re 
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WESTERN HILLS INN, INC., Euless, 
Texas; Charles W. Bliss and J. Ray Benni- 
son (Ned Meyerson) 

ROY’S GRILL, 106 Stone; Roy W. 
Giddings (Leon Marshall) 


Professional 

WILLIAM E. ADAMS COMPANY, 
803 Exchange Bank Bldg.; W. E. Adams 
(Leslie Lagoni) 

BIOGRAPHICAL ARTS, INC., Tower 
Petro. Bldg.; T. M. Cox, Jr. (H. T. Holm) 

DR. LEON HOFFMAN, 1121 Davis 
Bldg.; Layton Grigsby. 

GRAHAM L. PIERCE, JR., M.D., 
2607 Gaston, Rm. 214 (Leon Marshall) 

HAAG ENGINEERING CO., 2041 
Farrington; Charles W. Parish (J. C. Hurl- 
but) 

WASHBURN AND COMPANY, 5622 
Dyer St.; Charles Washburn (Jim Mc- 
Bride) 

E. D. FORBES, 706 Fid. Union Life 
Bldg. (Hugh Howard) 

TEXAS ADVERTISING AGENCY, 
5806 Velasco; John A. Pool (Jack Gid- 
cumb) 

EDMUND R. YATES, ATTY., 415 
Wilson Bldg. (M. M. Brohard, Jr.) 

ARTHUR CROMWELL, ATTY., 
2114 Merc. Bank Bldg. (Robert Watts) 

DIAMOND ENGINEERING CO., 
8100 Second Ave.; L. W. Webster (Joe 
Glickman) 

SHIELDS O. LIVINGSTON, M.D., 
3814 Swiss Ave. (J. I. Jordan) 

THE PLAN SHOPPE, 1212 Tavaros; 
J. P. Moore (C. O. Johnson) 

LEONARD RIFKIN, M.D., 516 Med. 
Arts Bldg. (Jack Gidcumb) 

ROBERT C. TOPPER, Ph.D., 537 
Brookhurst Dr. (Leon Marshall) 

E. L. MARKHAM, JR., ATTY., Rep. 
Natl. Bank Bldg. (Norman Rothman) 

JOE POOL, ATTY., P. O. Box 3, Adol- 
phus Hotel (Jim Layne) 

RICHARD A. GUMP, ATTY., 2232 
Rep. Natl. Bank Bldg. (Orrin Miller) 

JOHN D. HORGAN, M. D., P.O. Box 
5907 (R. F. Flaherty) 

LOWELL R. MASSEY, C. P. A., 4215 
Prescott (Jack Hospers) 

CONAN CANTWELL, Republic Bank 
Bldg. (Orrin Miller) 

DAVID W. CARTER, JR., M. D., 422 
Doctors Bldg., 2707 Gaston Ave. (Wm. 
M. Branch, M. D.) 

ALFRED W. HARRIS, M. D., 3710 
Swiss (Carl Read) 

INTERIORS BY CECILLE, 3924 
Lovers Lane; Cecille Terry Hargrave 
(Mack Haney) 

MORRIS I. JAFFE, ATTY., 1831 


Rep. Natl. Bank Bldg. (Orrin Miller) 
(Centinued on page 68) 
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CO-CHAIRMAN W. C. Windsor, Jr., (left) congratulates ‘‘Top Hand Award Winners’’ 
and their sponsors. They are (L to R): Awardee Colonel Frank Holmes, Air Express 
International Corporation; Sponsor Marvin L. Davison and Awardee J. T. Mayfield, Jr., 
Southwestern Bell Telephone Company; Sponsor Estes A. Chancellor, Greenville Ave- 
nue State Bank, and Awardee Robert G. Watts, Robert G. Watts Agency. 






os As ie » : 4 


“TOP HAND AWARD” winners and sponsors (L to R): Sponsor Ralph Wood and 
Awardee Dawson Sterling, Souihwestern Life Insurance Company; Sponsor Quintuple 
Life Member Jack Hospers, Awardee R. F. Flaherty, and Sponsor George B. Shaw, 
Chance-Vought Aircraft; Awardee Ed Hord and Sponsor Travis Wallace, Great Ameri- 
can Reserve Insurance Company. R. F. Flaherty (center) was also awarded the ‘‘Top 
Cne-Day Drive Worker” Trophy. 








CO-CHAIRMAN W. C. Windsor, Jr., (right) congratulates ‘‘Top Hand Award Winner”’ 
Tom Owens, Jr., of Texas Bitulithic Company. Looking on are Mr. Owens’ sponsors 
(L to R) J. G. Balle and W. H. Courson of Texas Bitulithic Company and ‘Top Hand 
Award Winner” Leon Marshall, Texcrete Structural Products Company. 
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Gordon Wynne | a a 


Once again the State Fair Musicals are 
enriching Dallas’ entertainment life. 

Playing no small behind-the-scenes part 
in the success of the musicals is a 25-year- 
old attorney who has yet to begin practic- 
ing law. 

Gordon Wynne Jr. is production stage 
manager of the musicals, and as such is 
directly responsible for everything that 
takes place on stage from the time the 
overture starts until the final curtain. 

This includes having the sets in place 
on time, having the correct lighting, hav- 
ing performers make their entrance on 
and all the other myriad stage de- 





cue 
tails. 

Wynne’s boss, Charles Meeker, vice- 
president of the State Fair and managing 
director of the musicals, says Wynne has 
a “remarkable talent for his age.” 

And Meeker predicts “an important 
and bright future for him in show busi- 
ness—if he wants it.” 

The big “If” rests on that law degree. 

For Wynne’s rocketing career in show 
business has kept him too busy to think 
about practicing law. 

So far, his stage work and preparations 
for a legal profession have kept him hop- 
ping. “Flying” would be more literal. 

It was while he was attending the Uni- 
versity of Texas that Wynne took on a 
summer job with the State Fair Musicals 
as a general office assistant in 1951. 

A few years later he was asked to work 
on a committee planning a campus chest 
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variety show at the university—and be- 
fore it was over, he found himself produc- 
ing and directing the entire show. 

Before Wynne graduated with a B.A. 
in 1954 he had produced and directed 
several other university shows—the Cow- 
boy Minstrels and Roundup Review. 

Then, while studying law, he returned 
to the State Fair Musicals as assistant 
stage manager in the summer of ’56. 

He became general stage manager in 
the summer of °57 right after getting his 
law degree. 

It was last summer that the scales may 
have been tipped toward a definite career 
in show business—and away from law. 

Judy Garland was so impressed with 
Wynne’s work (in charge of lighting) dur- 
ing her show here that she phoned him 
in September and asked if he would take 
her review to Washington, Phildelphia— 
and on to London, as stage manager. 

Wynne accepted only after some care- 
ful checking of the calendar. 

The Judy Garland show closed in Phila- 
delphia on October 6. Wynne flew to Aus- 
tin immediately to take the State Bar exam 
October 7, 8 and 9. 

And on the succeeding day—October 
10—he flew to London to prepare for the 
Garland show opening on the 16th. 

He was with the show throughout its 
month-long run and the command per- 
formance for the royal family that fol- 
lowed. 

Returning home, Wynne was sworn in 


by Harvey Bogen 


as an attorney by the State Supreme Court 
in Austin in December. 

Since then, he has helped stage the Ro- 
tary International Convention’s major 
shows here recently. 

As for the possibility of entering show 
business in New York—Mecca of stage 
folk—Wynne prefers to remain in Dallas. 

He explains that the sense of accom- 
plishment is greater when achieved among 
folks with whom you’ve been reared. 

Then too, he points to the rapid expan- 
sion of Dallas as a major convention cen- 
ter with the accompanying influx of top 
entertainers. 

And this ties in with his goal—“To pro- 
duce and direct major shows for Dallas— 
helping revitalize local interest in the 
theater—and thus bringing more and 
more top theater to Dallas and the South- 
west.” 

As for his apparently abandoned plans 
for a career in law, Wynne points out the 
value of legal training in any busines, and 
stresses that show business—what with 
the leasing of plays, property right re- 
quirements and such—has a vital need for 
attorneys. 

Thus he may find his legal training of 
inestimable value in conjunction with his 
show future. 

“Besides,” he grins, “I already have one 
common denominator of show business 
and law—a small ulcer.” 

Ulcer regardless—Wynne seems clearly 
marked as a young man going places! 
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--- that help you meet today’s 
rising costs of doing business 


Thousands of business and industrial firms in Texas are receiving 
substantial dividends without tying up needed operating funds in stocks, 
bonds or other securities. How? 


They receive dividends as a result of having placed their workmen’s 
compensation insurance with the Texas Employers’ Insurance Association. 
Over five million dollars in dividends and discounts 
were distributed to policyholders of the Association in Texas last year 
... over $55,500,000 since organization. 


You, too, may be able to join the thousands of Texas employers who 
receive these dividend payments. Investigate your opportunity 
to save... Now! Contact your nearest office or write direct to... 


SERVICE OFFICES 


ABILENE ¢ AMARILLO ¢ AUSTIN 
BEAUMONT © CORPUS CHRISTI 
DALLAS ¢ DALLAS (OAK CLIFF) 

EL PASO © FORT WORTH 
FREEPORT ¢ GALVESTON 





HARLINGEN * HOUSTON HOME OFFICE: 
ssinsliee aman «deem EMPLOYERS INSURANCE BUILDING 
. e 
ARTHUR * SAN ANGELO © SAN DALLAS, TEXAS 
ANTONIO © SHERMAN TYLER ce AUSTIN F. ALLEN, Chairman of the Board BEN H. MITCHELL, President 


WACO e WICHITA FALLS 
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‘do so many { 


leading ‘Southwest companies... i 


large and small... = 


BUY ae 
| reason is QUALITY! 


" Bosco’s complete stock of industrial fasteners includes only top 
quality items . . . and these are always supplied in first-class 
condition! 








FOR OVERNIGHT SHIPMENTS IN THE SOUTHWEST 
ree Phone RI 7-5171 Dallas or CR 5-1011 Fort Worth 


MANUFACTURERS & DISTRIBUTORS 


2215 YOUNG STREET DALLAS 1, TEXAS 





Carbon Securit Sheets 


Clear, accurate, visible copies that eliminate 
the time wasted in gathering carbon paper 
and second sheets. Recommended by office 
managers from coast to coast. Ask your Sta- 
tioner for Rogersnap Carbon Second Sheet 
Samples. 





__Order Rogersnap Carbon Second Sheets from your Stationer. 


"teal your Stationer for Rogersnap Stock Form Senghen. 





| Membership 

(Continued from page 65) 

ELLIOTT MENDENHALL, M. D., 
1217 Medical Arts Bldg. (Geo. Watts IIT) 

CARL POYNTER PHOTOGRAPHY, 
2916 N. Fitzhugh; Carl Poynter (Joe 
Glickman) 

BEN L. SMITH, JR., 617 Wilson Bldg. 
(Stormey Meadows) 

CHARLES P. STOREY, ATTY., 27th 
FI., Rep. Natl. Bank Bldg. (Orrin Miller) 


Restaurants 
LAMAR CAFETERIA NO. 1, 2036 
Commerce; Mary Palmer (Jack Want- 
land) 
THE SAFARI RESTAURANT, INC., 
201 Preston Royal Sh. Center; Guy T. 
Jones (John Smith) 


Printing 
MONARCH PRINTING CO., 4734 
Maple Avenue; P. H. Council (R. S. 
Jamar) 


Individual and Service 
Organization 
CHANCE VOUGHT CLUB, INC., 
P. O. Box 5907; M. C. Abdallah (Jack 
Hospers) 
Retail 
ANDREWS SEWING MACHINE & 
APPLIANCE CENTER, 4427 Lovers 
Lane; Conley J. Andrews (Joe Glickman) 
HI-FI, INC., 4111 Abrams (14); Rob- 
ert E. Corder (Ed Hord) 
JACKSON SPORTING GOODS, Casa 
Linda Plaza; Bob Haney (Robert Watts) 


Amusement 


OAK CLIFF LANES, 309 East Jeffer- 
son; Mark Diamond (Ellis Watkins) 


Transfer and Storage 
THOMAS VAN & STORAGE, 2819 
Greenville; R. A. Crowell, Jr., (C. D. 
“Doc” Bryson) 


Revaluation 


(Members increasing their investment in the 
Dallas Chamber.) 


ALLRIGHT PARKING AVON PRODUCTS 


SYSTEM, INC. GRIFFITH ROOFING 
ANCHOR COUPLING COMPANY 
COMPANY, INC. ORKIN EXTERMINATING 
DAVID ASCH & CO., INC. 
| COMPANY METAL GOODS 
BRANDING IRON COPPORATION 
CAMPION SALES J. H. PALMER TILE 
COMPANY COMPANY 


CATHEY OFFICE FURNI- PETER PAUL, INC. 
TURE & SUPPLY, INC. cp © SMITH & BROS. 

CIPANGO CLUB UNDERTAKING CO., 

GULF INDUSTRIES, INC. _ INC. 

DALLAS OSTEOPATHIC STEWART OFFICE 


HOSPITAL SUPPLY COMPANY 
INDUSTRIAL TOWEL WESTERN UNION TELE- 
COMPANY GRAPH COMPANY 
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CLUBS AND ASSOCIATIONS 
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P. J. VENTURINE, right, receives a Life 
Director's award from T. A. Tombrello, 
president of the Dallas Retail Merchants 
Association. 


Venturine is Honorary Director of 


Retail Merchants Association. An 
active director of the Dallas Retail Mer- 


chants Association since 1933, P. J. Ven- 
turine was recently selected as an Honor- 
ary Director for Life. Mr. Venturine is 
a past president of the Association. 





IRONS 


Irons Named to National Chamber 


of Commerce Post. Bob Irons has been 
elected a national director of the United 


States Junior Chamber of Commerce. 

Mr. Irons is a Texas A & M graduate 
and a field supervisor of the Travelers’ In- 
surance Company. 

He has been a director of the Dallas 
Jaycees since 1953, a state director in 1955 
and vice-president of the Texas Junior 
Chamber of Commerce in 1957. As a na- 
tional director, he will coordinate the ac- 
tivities between local clubs in Texas and 
the U. S. Jaycees. 
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General Phinney Heads Arthritis 
Foundation. Major General Carl L. 
Phinney has been elected president of the 
Arthritis and Rheumatism Foundation, 
North Texas Chapter. 

General Phinney is commanding gen- 
eral of the 36th Infantry Division, Texas 
National Guard, and a partner in the 
Dallas law firm of Phinney and Hallman. 

E. O. Cartwright, former secretary of 
the foundation, has been named vice- 
president. Robert S. Strauss is the new 
secretary, and Dan C. Williams has been 
re-elected treasurer. 





GILL 


Gill Named Specification Institute 
Chapter President. Grayson Gill, Dal- 
las architect, has been elected president 
of the Dallas Chapter, Construction Spe- 
cification Institute. 

Mr. Gill, a 40-year veteran in archi- 
tecture and engineering, is a former as- 
sociate professor at Texas A & M School 
of Architecture. 

Also elected as officers are Terrell 
Harper, vice-president; William P. 
Dunne, secretary, and Charles F. Drury, 
treasurer. 

The Construction Specification Insti- 
tute is a group of architects, contractors, 
engineers and suppliers studying “better 
writing of specifications” in construction. 
The Dallas chapter has more than 100 
active members. 

. a 


Boerger Named Optical Group 
President. R. B. Boerger has been elect- 
ed to the presidency of the Opthalmic Dis- 
pensers Association of Texas. 

Mr. Boerger has been certified by the 
American Board of Opticianry as an hon- 
orary Master of Opthalmic Optics. He 
has been in the optical business in Dallas 
over twenty years. 
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He just doesn’t have 
**Continuous Vision"’ 


When your vision is 
interrupted—when you’re 
forced to adopt unnatural 
head positions in your ef- 
fort to see clearly—you 
don’t enjoy ‘continuous 
vision.” If you'd like to 
see easily at all distances, 
see your doctor. His pre- 
scription for Continuous 
Vision Lenses will help 
you to see youthfully— 
and look youthful. Let us 
fill your prescription with 
the care that insures satis- 
faction. We offer a wide 
choice of attractive frames. 


“The Prescription House for the 
Eye Physician 


SYLVESTER’S 
Dispensing Opticians 


301 Medical Arts Building Dallas 














Beatty Engineering Co. 


AIR CONDITIONING 
CONTRACTORS 









authorized source 


AIR CONDITIONING. | 





2728 Mockingbird Lane 
FL 7-4674 Dallas 














SAM Ross MCELREATH Co, 
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Clubs and Associations 


Wallace Named to Second Term. 
Travis T. Wallace, president of Great 
American Reserve Insurance Company, 
has been elected to a second term as presi- 
dent of the Better Business Bureau of 
Dallas, Inc. 

Other officers named include Gus K. 
Weatherred and Eugene K. Sanger, vice- 
presidents; G. Duffield Smith, executive 
vice-president and general manager; 
Thomas J. Moroney, secretary; Eugene 
McElvaney, treasurer; and M. R. Irion, 
general counsel. 





RAGLAND 


Ragland Heads Building Owner's 
Group. J. B. Ragland, president of the 
Merchandise Mart, Inc., has been elected 
president of the Dallas chapter of the 
Building Owners and Managers Associa- 
tion. M. S. Curry has been named vice- 
president. 





, MORRIS 
Morris Heads Purchasing Agents. 


John Morris, vice-president-purchasing 
and secretary of Lone Star Steel Com- 
pany, has been elected president of the 
Purchasing Agents Association of Dallas. 

Other new officers are Paul Talley, 
Magnolia Petroleum Company, first vice- 
president; Harold M. Stockton, Dallas 
Power & Light Company, second vice- 
president; Robert C. Kelley, Dresser In- 
dustries, Inc., national director; and Les 
W. Althauser, Proctor & Gamble Manu- 
facturing Company, alternate national di- 
rector. 

* 
Beer Distributors Re-elect Lee. Bob 
Lee, Falstaff distributor, has been re- 
elected president of the Wholesale Beer 
Distributors of Dallas. 

Also re-elected by the group, were M. 
A. Genaro, Miller High Life distributor, 
vice-president; and John V. McMillan, 
Jax distributor, secretary-treasurer. 


Nathanson Elected President of 
Bakers Group. David Nathanson, vice- 
president of Golman Baking Company 
and first vice-president of The Texas Bak- 
ers Association, has been named president 
of The Texas Bakers Association. 


a 


Transportation Club Installs Reyn- 
olds. H. R. (Rudy) Reynolds has been 
installed as president of the Transporta- 
tion Club of Dallas. 

Other officers installed include Cecil 
Leonard, first vice-president; Olon Owens, 
second vice-president; and Henry Nelson, 
secretary-treasurer. 





PHILLIPS 


DUCKETT 


Heart Association Names Phillips 
and Duckett. The Dallas Heart Asso- 
ciation has elected J. Robert Phillips, Jr., 
chairman of the board, and named Dr. 
J. W. Duckett as president. 

Also elected to office in the association 
were Dr. J. Y. Bradfield, vice-president; 
Joe F. Maberry, secretary; and R. R. 
Ferguson, treasurer. 











TOWN HOUSE, with its quiet charm, is but a brief five minutes from the 


hustling business and shopping center of ‘Big D,’’ convention city of 


the Southwest. 


FOR your comfort and convenience... year ‘round air conditioning, 
swimming pool, ‘breakfast in bed service,"’ coffee shop, TV’s and radios 
in every room, and porter and maid service. 


2914 HARRY HINES 


TRADITIONAL 
Southern Comfort 





Recommended By 
MASTER HOST 
AAA 

DUNCAN HINES 





Town House 


Motor Hotel 
U. S. 77 — TEXAS 114 and 183 
Riverside 1-9567 
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Clubs and Associations 





PENDERGRASS 


Artists Group Names Pendergrass 
Chairman. Roger Pendergrass, commer- 
cial artist, has been elected new chairman 
of the Advertising Artists Association of 
Dallas. 

Mr. Pendergrass, retouch expert and 
charter member of the organization, has 
his own art studio at 3605 Hall Street. 

Other officers elected include Art Cizek, 
Ist vice-chairman; Orval Browning, 2nd 
vice-chairman; Tom Hansen, treasurer, 
and Bob Rawdin, secretary. New directors 
are Lee Ethel, Jerry Page and Dick Riblet. 

The Association, now eight years old, 
with a membership of 60, includes free 
lance and staff artists, art directors and 
studio executives. 





MILHOLLAND 


Milholland Heads Texas Laundry 
Group. James F, Milholland, Zenith 
Cleaners’ vice-president in charge of sales 
and service, has been elected president of 
the Texas Laundry and Dry Cleaning As- 
sociation. 

A graduate of North Texas Agricul- 
tural College with a degree in industrial 
and electrical engineering, Mr. Milhol- 
land also is a graduate of the American 
Institute of Laundering, Joliet, Illinois. 
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Susie’s surely smart! 


Put “Scenarama” on your vacation or convention agenda! ... 
A wonderfully-comfortable two-hour, 30-mile trip aboard a 
deluxe air-conditioned motorcoach. Courteous tour-guide. 
See “Big D” and its beautiful parks, fabulous homes, historical 
sights ... Departures 2 p.m. daily, including Sunday, from all 
leading downtown hotels. 


Write or call for colorfully-illustrated 
free brochure: 
DALLAS TRANSIT COMPANY, 
Interurban Building, 
Dallas 1, Texas, 
Riverside 1-1151. 



























Designed for performance, 
the new Flight Line has the 
busy executive in mind in 
its detailing. See it 
and appreciate it. 









2107 Main St. Dallas, Texas 
Phone RI 8-3314 

















‘SAVINGS nena arenas? 


SOP 


OAK CLIFF 


MEMBER FEDERAL SAVINGS 
AND LOAN INSURANCE CORPORATION B | 
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East Texas Motor Freight takes pride in announcing the 
addition to its Fleet of 175 new 9000 TD White Diesel 
Power Units and 200 high-cube trailers. This powerful new 
fleet will further reduce transit time on LTL merchandise 
shipments throughout ETMF’s 4780-mile six-state area. 


PRINCIPAL TERMINALS 


Beaumont Kilgore Port Arthur 
Chicago Little Rock St. Louis 
Dallas Longview San Antonio 
Fort Worth Lufkin Shreveport 
Henderson Marshall Texarkana 
Houston Memphis Tyler 


East Texas Motor Freight 
Great Lakes to The Gulf 


GENERAL OFFICES DALLAS, TEXAS 


DALLAS 
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= in BUSINESS 


by dim Stephenson 


Maud Tims began her business career 
in Dallas 20 years ago, as a babysitter. 

It was inevitable there’d be some 
changes made, Maud being a bright and 
capable gal—the valedictorian of her 
high school class, in fact, back in Mala- 
koff. 

She took a secretarial course at Ruth- 
erford’s, A temporary job with the Fire 
Companies Adjustment Bureau followed. 
Later she worked for Great American 
Reserve, then Fidelity Union Life. 

By 1949, though, the ex-babysitter fig- 
ured it was time for another change, 
since she was a bit weary of all things 
actuarial, and longed for a business life 
more glamorous. 

So Maud became secretary to Henry 
W. Stanley, then manager of the Ameri- 
can Fashion Association— the market 
division of the Dallas Chamber of Com- 
merce. 

In 1956, Mr. Stanley, now deceased, 
retired for health reasons. 

Maud, long since thoroughly versed in 
all aspects of the job, became manager and 
assistant secretary of AFA, on Jan. 1 of 
that year. 

Now Maud and her staff — Mrs. Era 
DuHon, her secretary; Miss Rosa Lee 
McCarter, bookkeeper, and Miss Jerry 
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Turney, advertising director — handle all 
arrangements for four big markets a year. 
These are the midsummer show in Janu- 
ary; the fall show in May (business at the 
last one was the best since World War 
IL); the midwinter and holiday show in 
August, and the early spring show in Oc- 
tober—all an important part of the Dallas 
convention picture. 

American Fashion Association officers 
are Robert Swango, president; Howard 
Kyle, vice-president; Irving Cowen, sec- 
retary, and Arthur Rice, treasurer. 


AFA is an organization of traveling 
salesmen who represent manufacturers of 
ladies’ and children’s apparel. 

As the association manager, Maud has 
supervision over three publications — 
American Fashions, mailed three weeks 
ahead of each market to some 7,500 buy- 
ers from all over the Southwest; The 
Buyers Guide, handed to each buyer as 
he registers at the market; and The Sales 
Merchandising Manual, given to the buy- 
ers who attend the markets’ fashion 
clinics. 

The fashion clinics, Maud explained, 
are staged on two nights of each market. 

“They're glamorous style shows that 
give the buyers a rundown on colors, 
styles, how to set up window displays, ad- 
vertising, promotions, etc. 







Maud Tims 





“Eighteen models put on the show. 
Mrs. Evelyn Lambert is fashion director. 
It’s really helpful, as well as glamorous.” 

Maud said the August show will start at 
the Adolphus and Baker Hotels on the 
25th. 

“We're expecting 325 representatives 
for this one,” she said. “It’s the Christmas 
show, you know.” 

Maud and her staff, as usual, will work 
with the hotels to see that buyers and 
sellers have accommodations. 

The former Miss Hall of Malakoff 
married Ernest L. Tims, a Veterans Ad- 
ministration representative, on April 16, 
1949. They live at 5120 Willis with Nikki, 
their Irish Terrier. 

The Timses like fishing at Texoma, 
sacking out in the open on rough cots 
when they go. 

How about “The Sack?” 

“Frankly,” said the 120-pound, 5 foot 
6 inch brownette fashion association man- 
ager, “I don’t like it. I have bought one 
of the modified chemises, though.” 

Mr. Tims shares his wife’s opinion of 
the extreme styles. 

Nikki, after the fashion of dogs at the 
ripe old canine age of nearly 9 years, is 
a shade indifferent about who wears what. 
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Texas Instruments 

(Continued from page 21) 

houses the Industrial Instrumentation Di- 
vision where instruments and equipments 
are designed and manufactured princi- 
pally for the geophysical exploration 
industry. For its first venture of manufac- 
turing outside the United States, Texas 
Instruments opened a new plant last year 
in Bedford, England, where semiconduc- 
tor devices are produced for sale through- 
out the sterling area. Including the 
Bedford facility, Texas Instruments leases 
approximately 160,000 square feet of 
space for warehouses, shops and offices in 
Dallas and elsewhere in this country and 
in strategic points throughout the world. 


Plans for the second structure on the 
new site, a 55,000-square-foot research 
building, are now nearly completed. Con- 
struction will be undertaken in late 1958 
or early 1959. 

Texas Instruments now has some 6,509 
employees, with more than 4,000 of these 
in Dallas alone. This makes the company 
the third iargest manufacturing employer 
in Dallas, behind only Chanc2 Vought 
and Temco. Some 2,000 of the employees 
are already working in the new building 
which will eventually accommodate ap- 
proximately 2,500. 

Texas Instruments has b2en defined as 
“part of the rapidly growing electronics 
industry and definitely a part of the semi- 
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e Chicken Fries 


1432 W. TERRELL 


e Seated Banquets 
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ON THE SPOT COOKING 


e Fish Fries e Barbecues 


FORT WORTH, TEXAS 








e Old Time Barbecues 


WALTER JETTON’S 





conductor business. It is the largest geo- 
physical contractor in the world, with 
operations in this field at an all-time high 
and future prospects excellent in view of 
the world’s demand for fuel. It is an im- 
portant supplier of the military systems 
our country requires for the space and 
missile age.” 

The company was founded in 1930 as 
Geophysical Services, Inc., and pioneere ] 
the use of the reflection seismograph to 
explore subsurface structures likely to co 1- 
tain oil or gas deposits. GSI also engaged 
successfully in exploration for oil on its 
own account and early in 1939 the oil 
and exploration activities were separated. 
Late in 1941 the oil company was sold to 
a major oil producer, but the GSI sub- 
sidiary was sold to an employee group. 
During World War II the company under- 
took small engineering and development 
assignments from the U. S. Army Signal 
Corps, These were supplemented by other 
projects, including the building of “sub- 
marine-hunting” aerial magnetometers for 
the Navy’s Bureau of Aeronautics. By the 
end of the war, GSI had built about a mil- 
lion dollars worth of military equipment. 
In 1946 GSI’s Laboratory and Manu- 
facturing Division was established, signal- 
ing a period of rapid industrial growth. 
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By 1951 the manufacturing and ex- 
ploration activities had so expanded that 
they were set up in separate corporations. 
The manufacturing unit became Texas 
Instruments, Inc., with GSI the wholly- 
owned subsidiary. Texas Instruments en- 
tered the semiconductor field as a third 
line of major activity in 1952. The follow- 
ing year came a merger with Interconti- 
nental Rubber Company which obtained 
for the company broad public ownership 
ind a listing of Texas Instrument’s shares 
yn the New York Stock Exchange. Since 
the company’s founding and its subse- 
quent move to Dallas, it has grown con- 
stantly, here and throughout the world. 
Today, Texas Instruments has offices or 
facilities in 10 states in the United States 
ind in Canada and England, in addition 
‘0 geophysical crews operating throughout 
he free world. 

In 1953 Texas Instruments established 
the Central Research Laboratory. Begun 
with a few key people this activity now 
embraces a large and extremely compe- 
tent group of scientists, engineers and 
technicians whose outstanding success has 


contributed materially to the company’s | 


progress. | 

The high level of research development | 
ind engineering activity which is such a | 
continuing basic part of Texas Instru- 
ment’s industrial effort is indicated by the 
steady increase in expeditures in recent 
years for what the company calls “total | 
technical effort.” During 1954 they spent 
$2.5 million for research, development 
and engineering. In 1955 this was in- | 
creased to $4 million, and in 1956 the | 
figure again rose to $6 million. For 1957 | 
the research figure was approximately 
$9.5 million, with something over half the 
effort supported by contracts. The com- 
pany expects to spend $16.25 million in 
1958 on what Chairman Jonsson defines 
as “seed corn for the years ahead.” 

Texas Instruments made its entry into 
the basic materials field in 1957 with the 
commercial production and sale of high- 


purity silicon. Another important mile- 
(Continued on page 81) 
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ea woe Before you install an air conditioning 
system be sure to get this FREE inform- 
ative bulletin “Facts You Should Know 

About Air Conditioning.” 

Published in the public interest by the 
en 0 8 Air Conditioning and Refrigeration 
six cont Contractors Association of Dallas 

which, through its educational clinics 

and Job Inspection Committee, is dedi- 
cated to the improvement of the 
—— a engineering, installation, performance, 


For your FREE copy write or call any member listed in the Association's 
listing on page 17 of the Yellow Pages, or the Association’s office at 212 
Life of America Bldg., Dallas, Texas. 





























and service of the air conditioning 
systems installed by its members. 
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Restaurant 
(THE OLD WARSAW) 
3914 Cedar Springs 

Only “3 Star" Restaurant in 1958 Mobile Guide 
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Cuisine Francaise 


Par Excellence 


(Finest Wine Cellar in the Southwest) 









Piano Music 
Continental Atmosphere 







OPEN DAILY...6:00 P.M. 
Closed Sunday 






For Reservations Call LO 8-0032 
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Employment Service 


"The Right Person for the Right Position’’ 
















Since 1929 


Solve your personnel problems 
by calling... 


Ri 7-4821 


We have Professional, Executive, 
Office, Sales and Technical 
help of all kinds. 


Your use of our interviewing 
rooms is invited. 


H. NESTOR DuVALL, Manager 


National City Building 
TEXAS 


DALLAS 1, 






MEMBER 
EMPLOYMENT 
BOARD OF 

DALLAS 
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INSURANCE CO - Dallas 








ASSOCIATION - CONVENTION 
SHOW AND MARKET 
eManagement 
DAVID A. SHAPIRO 


1710 JACKSON STREET 
Riversipe 2-5352 DALLAS 



























Dallas 


Whenever you travel, whether it is a 
quick trip in the United States or an ex- 
tended journey abroad, your travel agent 
is thoroughly qualified to serve you. As 











| authorized representatives of air, steam- 


ship, rail and bus companies, travel agents 


_ will furnish you with information regard- 


ing schedules, routes, rates, and travel 
facilities, as well as make your transporta- 
tion reservatons and issue tickets. Travel 


| agents make hotel reservations anywhere 
| in the world in conjunction with trans- 


portation arrangements and can prearrane 
for the hire of private automobiles in 
America and abroad for local or extended 


| trips, either with a chauffeur included or 
| on a drive-yourself basis. 





Travel agents sell escourted tour and 


| cruise offerings to various parts of the 


world as well as the United States. These 
tours are marketed for travellers who pre- 
fer to journey with a group. Travel agents 
make special arrangements for employees, 
clubs or associations whose members wish 
to travel and enjoy vacations together. In- 
centive programs with travel as a reward 
are being utilized by many businesses, and 
travel agents work closely with firms on 
these programs. It is also possible for 
travel agents to arrange for conventions 
to be held aboard ship in the form of a 
vacation cruise. 

Another important service offered by 
travel agents is the dispensing of detailed 
information regarding passports, visas, 
and other travel regulations, and some 
agents can give assistance in obtaining 


| visas from foreign embassies and con- 





sulates. 

Supplementary services offered by some 
travel agents include the sale of travelers 
checks, letters of credit, and foreign ex- 
change, as well as advice concerning 
freight forwarding. American Express of- 
fers complete foreign banking services in 
many countries of the world and also has 
an extensive world-wide freight forward- 
ing operation. 

In many instances, compensation to the 
travel agent for services rendered comes 
from commissions paid by carriers. The 








world trade NEWS | 


actual cost of tickets is exactly the same 
when purchased from an agent as when 
bought from the transportation company 
ticket office. However, most reputable 
travel agents charge a fee for professional 
services when planning and operating de- 
tailed individual itineraries involving more 
than simple transportation. The usual 
commissions paid by carriers and hotels 
do not begin to compensate adequately an 
agent for his time and effort in producing 
and processing these tailor-made services. 

Some travel agents, such as American 
Express and Thomas Cook, maintain a 
large number of offices in the United 
States, as well as a vast network of offices 
throughout the world to serve the travel- 
the public. Aents without their own 
foreign offices operate through corre- 
spondents throughout the world as do 
American Express and Thomas Cook in 
places where they are not represented by 
their own company offices. 

Since the end of World War II, the 
travel industry has grown so rapidly, and 
with it, the requirements necessary to 
satisfactorily serve the public, that com- 
petent travel agents have almost achieved 
professional status. The American Society 
of Travel Agents, a trade organization of 
individual travel agents, was formed in 
part to help foster professional standing 
for the travel agent in the community. 
This oranization has as one of its main 
functions the organization and operation 
of travel schools to educate and train per- 
sonnel to properly service the public. 

A qualified, reputable travel agent has 
a tremendous wealth of skill and know- 
ledge available to serve businessmen and 
the public in general. His main product is 
service which, coupled with his skill and 
knowledge, can prove invaluable to busi- 
nessmen and the traveling public. 

World trade representatives or others 
planning to use the travel agencies should 
be certain that the agency they choose is 
a competent and reputable one, and one 
on which they can place complete depend- 
ence. Fortunately, we are well represented 
with many competent agencies in Dallas. 
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World Trade News 


These agencies are listed in the yellow 
section of the telephone directory under 
the heading “Travel Agents.” Many of 
the travel agents take full advantage of 





creative services that sell 


PuURNEL 
vekliniug Apeuty 


3722 BOWSER + DALLAS 19, TEXAS 











the facilities offered abroad by such or- 


LAkeside 6-3827 





ganizations as American Express and 
Thomas Cook. Many agencies arrange for 
guided tours or arrange for local guides 
throughout the world. 

The World Trade Department of your 
Chamber of Commerce will welcome the 
opportunity to discuss with you plans that 
you might have to travel abroad in the in- 
terest of either export or import trade, and 
the assistance you may expect to obtain 
through use of travel agencies. 

Use of these agencies is advised espe- 
cially for the inexperienced foreign 
traveler, and those with extensive travel 
experience abroad can find these agencies 
most helpful. 





WORLD TRADE OPPORTUNITIES 
(Editor’s Note: Statements under this 
heading are based on information received 
by the Dallas Chamber of Commerce, but 
are not guaranteed by the Chamber or by 
DALLAS. Details may be obtained from 
the Foreign Department, Dallas Chamber 
of Commerce.) 





EXPORT OPPORTUNITIES 


SPAIN — Dabeer, Llacua, 105 (21) 
Barcelona, Spain. This firm desirous of 
obtaining representations of chemical and 
pharmaceutical products. (Also will man- 
ufacture under American license if allow). 











MOTOR HOTEL 
7015 S. Central Expressway 
Highway 75 @ Dallas 


e Rooms, Suites, Cottages e Courtesy car 
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You Can Buy Wholesale 


Luggage - Sporting Goods - Appliances 
Cameras - Watches - Diamonds 


The SessionS Co. 


1800 Good-Latimer Expressway 














A NEW LOCATION 


We are now better equipped 
than ever to serve you in our 
new location at 4309 Avondale. 


This modern plant also houses 
our files of a Half-Million Nega- 
tives of Old Dallas pictures, in- 
dexed by firms. 

Call us for Old Pictures — and 
for prompt and dependable 
photographic service on today’s 
requirements. 


Call LA 8-4211 
Since 1911 


[rank [Fdovers. SON | 


| PHOTOGRAPHERS } 
4309 Avondale + 
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Increase 


your sales 
through direct 
mail advertising 








World Trade News 


MEXICO — Cuprun, S. A., Corregi- 
dora 600, Apdo. 1254, Monterrey, N.L. 
Mexico. This firm interested in purchasing 
aluminum scrap, and segregated alumi- 
num clips of 2S and 3S alloy. 


PERU — Carlos Arosemena, B., P. O. 
Box 3157, Lima, Peru. This firm wishes to 
establish contact with manufacturer of 
collapsible or K.D. (knocked-down) con- 
struction of wooden and metal furniture 
suitable for export. 


HOUSTON — Carmenza Calix, Honor- 
ary Vice Consul of Honduras, 1716 Nor- 
folk No. 3, Houston. Texas. Has client 
desirous of obtaining representation of 
firm manufacturing latest styles of shoes. 


IMPORT OPPORTUNITIES 
PAKISTAN — Tylor & Company, Sial- 


| kot City, Paskistan. Manufacturers and 


exporters of two lines of goods: hand em- 
broidered gold and silver and silk badges 
and crests, and, sporting goods desirous of 
selling this mercahndise in this area and 
seeking outlets. 


JAPAN — Tozai Trading Co., Ltd., P. 
O. Box No. 1015 Central Osaka, Japan. 





W. Marion Newman 


W. M. (Bill) Newman, Jr. 






Larry Newman 


Japanese firm seeikng importers of sew- 
ing machines, parts and accessories, and 
for various type of hardware and tools. 


DALLAS — Mr. Albert Long, Vice 
President of Republic National Bank of 
Dallas has received a letter from their cor- 
respondent bank in Brussels that the firm 
of S. A. Calcutta at Sleidinge, Belgium, 
desires to export Sisal rugs to this area. 


DALLAS — Mr. Albert Long of the 
Republic National Bank’s Foreign Depart- 
ment has received a letter from a British 
firm known as Private Livited Company 
which wishes to export a mechanical de- 
vice known as a “tapping attachment” 
for through or blind holes. 


COLOMBIA—Distribuidora Minerva, 
Calle 63, No. 26-80, Apdo. Aereo 6298, 
Bogota, Colombia. Colombian firm de- 
siring to export souvenirs, typical articles 
such as Panama hats, women’s purses, and 
leather articles. 


PANAMA — Don Robertson, Apart- 
ado No. 698, Colon, Panama. This in- 
dividual seeking importers of roasted and 
ground Manamanian and Costa Rican 
coffee. 
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Orion Newman 





John Lowe 


PRINTING AND LETTER SERVICE COMPANY 


DIRECT MAIL ADVERTISING SPECIALISTS e 


1015 N. HAWKINS e 


RI 2-8167 e 


DALLAS 
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World Trade News 
OTHER OPPORTUNITIES 


HONG KONG — H. Cheong-Leen & 
Co., P. O. Box 584, Hong Kong, China. 
Firm has industrial licensing section and 
seeking contact with U. S. manufacturers 
desirous of having their products manu- 
factured abroad on royalty basis. 


NICARAGUA — Henry C. Bowie 
Vogel, P. O. Box 1087, D. N. Nicaragua. 
This individual desirous of selling 640 
acres of land suitable for agriculture ad- 
mirably situated. 


NEW ORLEANS -— Italian Trade 
Commissioner, 131 International Trade 
Mart, Camp Street, New Orleans, Louisi- 
ana. This office communicates that the 
Italian firm La Meccanoptica Leonardo, 
S. p.A. of Corso Italia 8, in Milano, Italy, 
manufacturer of photographic equipment 
is looking for an agent. 


COLOMBIA — Cia “Siva” Ltda., Car- 
rera la Nos. 15-4 15-24, Cali, Colombia. 
Colombian firm seeking purchaser of cas- 
tor beans. 


KOREA — Republic Sales Company, 
614 Banda Bldg., P. O. Box 182 Central, 
Seoul, Korea. Importing firm wishes to 
represent manufacturers or suppliers of 
following products: furniture and fixtures; 
kitchen equipment; sporting goods; musi- 
cal instruments; electrical appliances; 
craft supplies; and drapery material. 


MEXICO — Heinz D. Haubensak, 
Morelia 103-A, Mexico 7, D.F. Mexico. 
Firm desirous of importing used electrical 
automobile parts — like voltage regula- 
tors, etc. 


OHIO — Werner Motzel, 2706 Wood- 
burn, Cincinnati, Ohio. Individual’s father 








Seatood at it’s best... 


Maine Lobster 
Australian Tails 
Ocean and Fresh 

Water Fish 


AND... 


Those Delicious Hot Rolls 
and Popovers 


Jays 
MARINE GRILL 


3718 HALL AT OAK LAWN 























CHAIRS BANQUET TABLES 


FOLDING CHAIRS FOR RENT 


We Can Seat from 1 to 10,000 People 
Indoors or Ooutdoors — For Parties 
Banquets — Conventions — Meetings, etc. 


RI 2-9083 


Cannon Ball Chair Rental Co. 3101 N. Harwood 

















in Gau-Algesheim a Rhein, Germany | 
wishing to export German wines seeking | 


reliable in Dallas area. 


MEXICO — Fabrica de Escoba, In- | 
surgentes Norte 1014 y Albeniz, Apdo. | 
27725, Col. Vallejo, Mexico 15, D. F. | 
Mexico, Firm seeking addresses of manu- | 
facturers of machinery for making of | 


brooms. 


MEXICO — Francisco Aguirre Gon- 
zalez, Colon 222, Apdo. Postal 45, Saltillo, 
Coah. Mexico. Individual wishing ad- 
lresses of manufacturers or suppliers of 
small gas motor hoists having hoisting 
power from 400 to 600 pounds for use 
vith pulleys in mine shaft. 
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Adleta 


> Specializing in custom DESIGNING and MANUFACTURING 
of quality store, office and bank fixtures since 1922. 


Show Case & Fixture 
Manufacturing Co. 


Phone RI 7-7576 





1914 Cedar Springs — Dallas 1, Texas 





You'll be satisfied if its an Adleta installation 















Lenses to fit your vision and the purpose 
— and frames to fit the fashion and your 
facial contour. Ask your Eye Doctor. 
e 
Bring Your Prescription to Us 
for Glasses 


THOMAS OPTICAL |. | 


GROUND FLOOR MEDICAL ARTS e DALLAS D. MARTIN THOMAS 








WVLL CE 
















The beautiful new Northwood Hills 
development in North Dallas will be 
one of the top prestige locations in the 
city when completed. It was conceived 
by men of vision, George Mixon and Bill 

Troth. Before embarking on this great project, 
Mr. Mixon bought a United Fidelity Preferred Estate Plan. 
“Il needed a good protective cover for my investment,” 
he said. ‘PEP offered the most for the least cost.” 


George F. Mixon, co-developer with W. T. Troth of Northwood Hills. 


How United Fidelity’s PEP 
protects Mr. Mixon’s investment 


High permanent insurance -low cost. 


$25,000 is the minimum policy written under PEP. Though a permanent 
policy, it actually costs less than term insurance ...and low premium costs 
are guaranteed. In case of death, the family will not suffer from having 
money tied up in business. 


High cash values. 


Cash may be used for business purposes without altering the protective 
features. Or policy may be used as collateral security for business loans. 


Conversion options. 


May be converted for retirement income or other special purposes. 


WHY BUY TERM WHEN YOU CAN GET PEP? 


For more information 
AT NO OBLIGATION... 


| N | T F D F | D F [ | T 4 | call these representatives 
at RI 1-3091 in Dallas 


| 
, a A | R. Bert Anderson Bill Clark 
PONG CECE OMYIALY Mary Byrd Gowdey Jess Harkey 
A. C. (Bud) Henderson, Jr., Manager 
. : Herb Holcomb Tom Ingram Darwin Kitch 
Home Office: Dallas, Texas Cedric Burgher, Pres. Aig a ieee 
Abe Salih Jimmie Singleton 
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Texas Instruments 
(Continuued from page 75) 
stone was reached shortly thereafter with 


the commercial production of a new 
gaseous-diffused silicon transistor with 
many times the power output of then 
available units. Texas Instruments sup- 
plied transistors for a majority of the port- 
able radios manufactured in 1957 and for 
the first automobile portable radios. The 
semiconductor and components volume 
for 1957 was more than double that of 
1956, the major increases being in tran- 
sistors and other semiconductor devices. 

Early this year Texas Instruments an- 
nounced that it had signed an agreement 
with International Business Machines Cor- 
poration under which the companies 
would work together in the area of tran- 
sistors for data-processing machines. The 
agreement provides that IBM will pur- 
chase from Texas Instruments a substan- 
tial portion of its expanding future com- 
mercial transistor needs. 

During 1957 Texas Instruments con- 
tinued to grow in all major areas of its 
operation. As in nine of the past ten years, 
sales and earnings reached new high levels. 
Sales of each of the three major divisions 
exceeded those for the entire company in 
1951. Total sales in 1957 were almost 
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50% greater than in 1956; earnings after 
taxes and preferred dividends were about 
65% higher than in 1956. This is in direct 
contrast to the experience with most com- 
panies in the electronics and geophysical 
industries. Several decisions made in 
earlier years are largely responsible for 
this excellent record; in 1952 Texas 
Instruments added the new and promising 
semiconductor business. By 1957 the en- 
tire semiconductor industry had sales in 
transistors alone estimated at $70 million. 
This is more than a five-fold increase in 
the past two years. 

The GSI subsidiaries attained all-time 
high levels in crew activity and sales vol- 
ume in 1957, despite a continued decline 
for the industry as a whole in the United 
States and Canada. GSI improved its rela- 
tive position in the domestic markets 
while expanding considerable abroad. 
There was new or enlarged activity in 
Venezuela, Colombia, Peru, Libya, Tur- 
key, India, Pakistan and Sumatra. Opera- 
tions were continued in Mexico, Brazil, 
Sicily, Iran, Dhofar, Saudi Arabia, and 
Australia, Marine exploration was con- 
ducted prinicpally in the Persian Gulf, 
with the “Sonic,” GSI’s ocean-going ves- 


sel. 


Texas Instruments’ direct government 
sales in 1957 were $14,990,603, nearly 
all on military contracts. Approximately 
30% of other sales were for use on cus- 
tomers’ military contracts. Government 
backlog in June was about $30 million. 
Total company sales for 1958 are ex- 
pected to approximate $85 million, for 
another all-time high. 

The majority of Texas Instruments’ di- 
rect military manufacturing is done in the 
Apparatus Division. This includes the de- 
tection systems used for aerial recon- 
naissance and anti-submarine warfare, 
aircraft early warning and aircraft inter- 
communications systems. The division has 
been engaged for several years in the de- 
sign and manufacture of important por- 
tions of missile systems. At present, engi- 
neering or pilot production is underway 
on systems or major portions of systems 
for five missiles. This involves guidance, 
detection, navigation and _ telemetering 
equipment. 

According to Chairman Jonsson, “TI 
has picked lines of endeavor which are 
not only well balanced today, but hold 
out exciting promise for tomorrow. We 
believe good people, ably managed, are 
the vehicle for realizing that promise.” 
































ELS +* MOTELS +» APARTMENTS * OFFICES 


Let a Bernard-Fain commercial designer solve your com- 


mercial furnishings and decorating problems. 


Bernard-Fain offers a complete line of distinctive, nation- 


ally-known furnishings and accessories highly styled to 


meet your requirements. This 


service is available without obligation. 
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COMMERCIAL FURNIS 
1403 TURTLE CREEK BLVD. 
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Blind Children Service Begins Campaign 


“Except for their lack of vision, most 
blind children are like other children. 
They do not feel a sense of deprivation 
unless they are taught it by others.” 

Working on this premise, the Dallas 
Services for Blind Children, Inc. was 
established eight years ago to provide the 
blind child with a normal environment 
and training through family counseling. 

Financed by voluntary contributions, 
this non-profit organization is making its 
first public appeal for funds in June, the 
month approved by the Dallas Screening 
Committee. 

Goal of the campaign is $35,000, mini- 
mum amount needed for next year’s an- 
nual operating expenses. The drive is a 
general solicitation dealing primarily with 
business firms and working principally 
through Dallas business houses, says 
Louis J. Maher, campaign chairman. 

Dallas Services for Blind Children is 
located at 4015 Normandy and is staffed 
by Claire L. Jackson, director, and Char- 
lis S. Greenwald, family counselor and co- 
ordinator of volunteer activities. 

These two women participate in and 
supervise a home visiting program now 
serving 120 pre-school children and co- 
ordinate 150 volunteers who work on text 
books in Braille, records, and large type 
books. 

Volunteers from the Junior League of 
Dallas provided the initiative for the 
Braille and transcription work. Mrs. John 


Hauer is chairman of the bulletin type 
book division. 

“Through working with families with 
counseling, we hope to help these children 
grow up unhandicapped by social and 
emotional maladjustments,” says Miss 
Jackson in outlining the aims of the 
Service. 

“We also hope to help the children be- 
come part of the community, to achieve 
and work as an integral part of it,” she 
continues. 

In the future, the director thinks the 
service will affect attitutes toward blind- 
ness and help young people grow up to 
become economically successful. 

Campaign headquarters are at 628 
Fidelity Union Life Building. Contribu- 
tions may be mailed directly to 4015 
Normandy. 

. a 


Dallas Secretary 
Discovers Look-Alike 


Henry Fischer, comptroller of the 
Metropolitan Opera Association of New 
York, and Paul Franke, singer with the 
Opera, were visiting the Republic Bank 
in May when the Opera was in Dallas. 

Pausing before the secretary in the 
Executive Suite, the two men stared in 
amazement. 

“Incredible,” said Mr. Fischer. 

“She looks just like her,” said Mr. 
Franke. 

The startled secretary, Sally Weaver, 
looked at them with bewilderment, until 


DALLAS secretary Sally Weaver discov- 
ers look-alike Rise Stevens, Metropolitan 
Opera star. 


Mr. Fischer asked “Did anyone ever tell 
you that you looked like Rise Stevens?” 

Although Miss Weaver had been told 
just that by her office workers, she re- 
fused to believe it until actually con- 
fronted with the Metropolitan Opera 
singer then in Dallas. 

“Our teeth are even alike,” thought the 
secretary when she met Miss Stevens back 
stage that night. The singer’s husband was 
most impressed with the pair’s likeness 
and even noted similarities in their speak- 
ing voices and mannerisms. Miss Stevens 
herself thought Miss Weaver was more 
attractive and commented that she sin 
cerely hoped they did look alike. 
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News Spotlight 


Graduate Banking 
School Is Initiated 


Nearly 200 top banking officers from 
Texas and nine other states made up the 
student body of the first two-week sum- 
mer session of the Southwestern Gradu- 
ate School of Banking on the campus of 
SMU June 8-21. 

Prime objective of the school was to 
provide further training for top executive 
personnel in banking, and students repre- 
sented banks of all sizes in Texas, Okla- 
homa, Colorado, Arkansas, New Mexico, 
California, New York, Pennsylvania, Kan- 
sas and Florida. 

Distinguished bankers, economists and 
professors from all over the United States 
served on the school’s faculty. 

Co-sponsored by SMU and the Dallas 
Clearing House Association, the school 
is one of only five such institutes in the 
nation. Dr. Richard B. Johnson, econ- 
omist and professor and chairman of the 
department of economics at SMU, served 
as director of the school, and DeWitt Ray, 
senior vice-president of the Republic Na- 
tional Bank, was Dean for Bankers. 

With “majors” in trust banking and in 
commercial banking, the school included 
in its first session instruction in bank or- 


ganization, operations and control, basic 
economic problems, personnel problems 
and communications. A student must at- 
tend three summer sessions in order to 


complete his program of study, and a | 


thesis is required at the end of the third 
year. 

Teaching techniques included lectures, 
case studies and discussion, with such dis- 
tinguished faculty members as David M. 
Kennedy, president of Chicago’s Conti- 
nental Illinois National Bank and Trust 
Company; Dr. Arthur W. Marget, direc- 
tor of the division of international finance 
of the Board of Governors of the Federal 
Reserve System; Dr. Walter E. Hoadley, 
Jr., treasurer of the Armstrong Cork 
Company; Dr. Watrous H. Irons, presi- 
dent of the Federal Reserve Bank of Dal- 
las; J. Erik Jonsson, chairman of the board 
of Texas Instruments and president of the 
Dallas Chamber of Commerce; Dr. John 
K. Langum, president of Economic Re- 
search of Chicago; Dr. Herbert Stein, di- 
rector of research for the Committee for 
Economic Development, New York; and 
Dr. Lester V. Chandler, chairman of the 
department of economics and sociology, 
Princeton University. 


Your signature... there are laws to protect it 
... the contracts you enter are confirmed by it 
... your personality is identified by it... your 
characteristics can be read from it. ‘@ So too 
should the distinctiveness of your sales letters 
and letterheads be individually you. Many 
people have only a correspondence contact 
with you and judge you that way. ‘® Perhaps 
you need a letterhead that conveys your person- 
ality more authentically. Perhaps we can help 


you achieve that letterhead, individually yours. 


THE DORSEY COMPANY 


STATIONERS e@ LITHOGRAPHERS e OFFICE FURNITURE 


DALLAS, TEXAS 
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Fast Dependable Transportation 
for Passengers and Freight be- 
tween the Cities of Texas and 
All Other Points in the Nation 


FORT WORTH AND 
DENVER RAILWAY 
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Association Executives Agree: 


“Ohe Finest Convention Service 


We've Ever Had” 


American Academy of 
General Practice 


“This personal interest, 
combined with the ability 
and general attitude of all 
your personnel, went to- 
gether to make this one of 
the most successful meet- 
ings which we have ever 
had.” 

William G. McVay 

Exhibits Manager 


National Rural Electric 
Cooperative Association 
“The services your firm 
provided for our meeting 
were in every way out- 
standing. I have never seen 
exhibit and decoration 
services performed more 
smoothly and efficiently.” 

Andrew L. McLay 

Exkibits Manager 


Southwestern Metal 
Exposition 
“Your staff performed in 
an admirable manner and 
contributed a great deal 
to the smooth working of 
the organization and 
installation of the Metal 
Show.” 
Chester L. Wells 
Assistant Director 





We're Proud of the Hundreds of Similar Letters in Our Files 
NATIONAL REGIONAL 


Advertising Federation of America Southwest Automotive Show 
General Motors Motorama 
International Heating & Air 

Conditioning Exposition 
National Rifle Association 
American Water Works Association 
Rotary International 


All Texas Beauty Show 

Southwest Furniture Market 
Texas Hospital Association 
Texas Mobile Homes Association 


Texas Oil Jobbers Association 








Next on Our Calendar... 


American Trucking Assns. Accounting & Finance 
Council 

Optimist International 

Printing Industry of America 

National Assoc. of Bank Auditors and Comptrollers 

National Electrical Contractors Association 

American Road Builders Association 

American Association of Petroleum Geologists 

S. W. Independent Radio Engineers Electronics Show 

Federation of Sewage & Industrial Wastes Assoc ations 

American Photoengravers Association 


FREEMAN DECORATING COMPANY 


Largest Convention Decorators in the Southwest 


3004 COMMERCE ST. DALLAS PHONE RI 1-1514 


Over 5,000 individual 
convention exhibitors at- 
test to outstanding serv- 


ice rendered by F. D. C. 


during the past year. 
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COKER 


National Airport Group 
Names Coker Director 


George P. Coker, Jr., Director of Avia- 
tion of the City of Dallas, was elected a 
Director of the Airport Operators Coun- 
cil at the organization’s annual convention 
in San Juan, Porto Rico last month. 

The Airport Operators Council includes 
in its membership all of the major airports 
in the United States. Memberships are 
held in the name of the municipality or 
port authority which operates each air- 
port. The City of Dallas, which owns and 
operates both Dallas Love Field, the air- 


| line airport, and Redbird, the non-airline 


municipal airport, has been a member of 
the Council for a number of years. 
Other newly elected directors are 
George De Ment, Commissioner of Public 
Works, Chicago; R. M. White, Director 
of Aviation, Kansas City, Missouri; David 
G. Davis, Director of Aviation and retir- 
ing A.O.C. President, Denver, Colorado; 
William T. Burns, Manager of Airports, 
Philadelphia; and Byron Dickey, Airport 
Manager, Cincinnati. 
*« 


| Braniff, Dallas-Based 
Air Pioneer, Celebrates 


The tremendous growth and develop- 
ment of Braniff International Airways and 
Dallas Love Field was visible on all sides 
of the airport as the airline president, 


| Chas. E. Beard surveyed the area from 


' 


the rooftop terrace of the new Braniff 
Airways Building 0a the company’s 30th 
anniversary this month, June 20. 

Across Love Field on Lemmon Avenue, 
Beard could see the airline’s new six and 
one-half million dollar maintenance and 
operations base being rushed to comple- 
tion in readiness for Braniff’s jet fleet, to 
be delivered next year. 
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Aviation 

The huge Braniff plant, sprawled on a 
36-acre site at the airport, occupies 450,- 
000 square feet — bigger than the new 


terminal with its 375,000 square feet of | 


floor space. This vast Braniff structure, 
to house the new jet fleet, is a measure 
of the aviation progress the airline and the 
City of Dallas have made since Braniff 
first landed at Love Field in a small Lock- 
heed Electra airplane in 1935. 

Braniff’s economic influence in the Dal- 
las area extends from the home communi- 
ties of its 2,246 employees who work at 
the Dallas headquarters, to the vast army 
of local supptiers who fill the company’s 
needs. Paychecks to the airline’s em- 
ployees last year totaled $12,489,855.50. 
Last year the company bought $400,000 
worth of comfort items for Dallas air pas- 
sengers and spent an additional $50,000 
per month for in-flight meals. Office sup- 
plies for the Dallas base alone, purchased 
in the local market, amounted to $200,- 
000 in 1957. 

Braniff is continuing to expand this an- 
niversary year. Currently the company is 
spending $150,000 to equip its entire 
DC-6 fleet with RCA radar. 














Dallas’ 











Continental, French and 


American Cuisine 


Frog Legs 

Maine Lobster 

Chicken — Chops — Salad 
Heavy Prime Beef 


Private Locker Facilities 
Luncheon Served 





Your host L 
Jimmy Vouras Diners Club 


2515 McKinney RI 1-1223 








2 Greatest Restaurants 






y oauwas $000 Hines Boulevard—LA 8-0311 
RTE 222 6. voiversty ovive—eo 6.5621 MAC HTM ER 6 ec 
| Houston 300 S. 67th Street-—WA 8-3361 
1005 S$. 4th Street-—TE 8-5261 





Briggs-Wweaver 





Industrial Supplies, Tools and Equipment 





Now 


Open 
to the 


Public 


The Fabulous 


turtle 
roon 


3525 
Turtle Creek Blvd. 


Diners Club Member 


LA 6-7855 











REPRESENTING 
ONLY THE FINEST BRANDS 





DALLAS 


JULIUS SCHEPPS WHOLESALE LIQUORS, INC. 
PHIL SCHEPPS DISTRIBUTORS 


LONGVIEW 
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Established 
1852 Caruth 
Real Estate Investments 

1869 Padgitt Bros. 
Company 
Leather Goods — 
Wholesale and Retail 
187 Dallas Transit 
Company 
Street Railway 
| 67 4 Bolanz & 
W. C. (Dub) Miller 
Real Estate and Insurance 
187 First National 
Bank in Dallas 
Banking 
187 4 Binyon-0'Keefe 
Warehouse Co. 
“Moving, Household Goods, and 
Commercial Warehousing" 
1879 Texlite, Inc. 
Manufacturers of Porcelain Enamel 
and Plastic Products for the 
Sign and uBilding Industries 
188 4 The Dorsey 
Company 
Printers — Lithographers 
Stationers — Office Furniture 
1887 Buell & Company 
Building Material 
Distributors 
1889 Austin Brothers 
Steel Co. 
Steel for Structures of very Kind 
189 The Egan 
Company 
Printing, Lithographing, and 
mbossed Labels 
1893 Fleming & 
Sons, Inc. 
Manufacturers — Paper 
and Paper Products 
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chitul Summer Resort in the City. Electric Lights 


saqs.17ng DUR Sayeng ‘SHUTg‘SRETEY Dak JO NoTReTTOQ BBIeT Y 





= = - : sea a 3 
SALOON AND SUMVER GARDEN, with Fine Furtished Rooms, WINES, LIQUORS AND CIGARS. | 
NOS. 3931 AND 8333 ELM STREET. | 


During the Sammer Season Musie by Brass and String Rand. i 








HE glamorous establishment shown above must have been one of 

Dallas’ major convention attractions during the “gay nineties.” 
In 1896, Dallas was host to 1,200 visiting Odd Fellows who came here 
from all parts of the United States and Canada. The town saw its first 
moving picture in 1897. It was an exhibition of Edison’s newest inven- 
tion, the “‘vitascope.” Miss Willard, the NEWS noted, protested against 
“the lurid subject matter’ of the popular new fad. The 1900 Federal 
Census showed that Dallas had a population of 42,638 people. That 
same year, The Murray Company of Dallas, was esatblished on its 
present site which was then reckoned to be on the industrial outskirts 
of Dallas. Originally set up to manufacture cotton gins and cotton gin 
machinery, the Murray Company branched out into other activities, 
and in 1916, established their industrial supply division by taking over 
a Dallas firm that had been in the business since 1907. The development 
of the Mexia Oil Field in 1920 stimulated the growth of Dallas as a 
center for oil machinery and supplies and the Murray Company shipped 
substantial quantities of boilers and other equipment to that field. 
As Texas Industry grew, investment trends reversed from East to West 
and the Murray Company acquired two old Massachusetts Firms: in 
1937, The Carver Cotton Gin Company, founded in 1807; and in 1947, 
The Boston Gear Works, founded in 1880. Today the Murray Com- 
pany does an international business and with its subsidiary organiza- 
tions, makes up one of Dallas largest industrial payrolls. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable 
service through long periods of prosperity and adversity. The Dallas 
business pioneers listed on this page have progressed with the city 
they have helped to build. Their long and successful operations point 
up to the economic power and stability of the community. They are 
counted as “old friends’? by thousands of satisfied customers in the 
Dallas Southwest. 
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Established 
Sparkman-Brand | 


1098 ine 


Originally, Loudermilk, 
Brousssard and Miller 


1895 Sarr 


Machinery Co. | 


Industrial Machinery 
and Supplies 


1899 seay & Halt 


All Lines of Insurance 


1998 Etheridge 


Printing Company 
Printing, Lithographing, Engraving 
Office Supplies 
1900 John Deere 
Plow Company 
Agricultural Implements 
\ Qi) The Murray Co. 
of Texas, Inc. 
Carver Cotton Gin Division 1807 


Boston Gear Works Division 1880 
Industrial Supply Division 1907 


| Q()3 Smith’s Detective 


Agency 
Burlar Alarm, Fire Alarm 
Radio Patrol Service 


10 | T. A. Manning 


Morticians 


& Sons 


Insurance Managers 


Fire — Casualty 
1905 Rubenstein & 
Sons, Inc. 
Gulf Princess, Ready To Fry 
Breaded Shrimp 
Lady Rite Shelled Pecans 


910 restos 


Realtors 


Industrial and Commercial 
Leases and Sales 


_ 


Manufacturing 
Wholesalers 








DAI 


Brand 


ians 
vilk, 
ler 


ver 
Co. 


ry 


nce 


ympany 
‘ngraving, 
> 


pany 


y Co. 


inc. 

ion 1807 
sion 1880 
>n 1907 


tective 


larm 
ce 


ning 


To Fry 


cans 


ercial 
: 


own 
any 


combi nse a bien 


ib te sesh 


Dial SEs 


pecaaad a? Abb tah 








ADVERTISERS IN THIS ISSUE 


AND THEIR ADVERTISING AGENCIES 








ACME BUILDING MAINTENANCE .... re | EAST TEXAS MOTOR FREIGHT ita F. S. OLDT COMPANY oe 42 
THE ACERS COMPANY .........ccccccccccses _ 59 Agency — Taylor-Norsworthy Adv. Agency —R. B. Moreland @ Co. Advertising 
ADLETA SHOWCASE COMPANY... 79 EMMETT'S RESTAURANT 50 OLYMPIA LINEN & TOWEL SUPPLY 58 
Agency — Sherrill & Preis, Inc. Adv. S. L. EWING & COMPANY, INC. 37 O'NEAL DELIVERY SERVICE .......... 59 
ADOLPHUS HOTEL eiiaras 32 Agency — Marvin Winsett, Advertising ORKIN EXTERMINATING COMPANY, INC. 37 
Agency—The Jordan Company, Adurrtising EXCHANGE BANK & TRUST COMPANY 75 THE ORLEANS ROOM = J 4l 
AIR CONDITIONING & REFRIGERATION Renny << Be Ss SNS BOM PA 
CONTRACTORS ASSN. OF DALLAS 75 FIRST NATIONAL BANK IN DALLAS 8 DGETT PRINTING & LITHOGRAPHING 88 
Agency — Dowdell-Merrill Adv. Agency — Rogers & Smith, Advertising PARKWAY MOTOR HOTEL ..... 88 
AMERICAN SAVINGS & LOAN COMPANY........ 59 FORT WORTH & DENVER RAILWAY g4 PRACTICAL DRAWING COMPANY... 61 
ARTHUR'S RESTAURANT .... ; 36 Agency — McBride Advertising, Fort Worth PURNELL ADVERTISING AGENCY 77 
Agency — Don L. Baxter, tae. ‘ hae yertising FREEMAN DECORATING COMPANY 84 REPUBLIC NATIONAL BANK OF DALLAS 34 
j AUSTIN-GODFREY DUDE RANCH 39 FRISCO RAILWAY 40 Agency — Glenn Advertising 
| BAKER HOTEL 43 Agency—Warner & Todd, Inc., St, Louis, Mo. ROCK ISLAND RAILWAY 83 
! Agency — Alert Advertising Agency, Galveston GARDNER HOTEL SUPPLY COMPANY “ FRARIK ROGERS jo —— = 78 
| BEATTY ENGINEERING COMPANY 69 GOURMET COMPANY 82 ROGERSNAP BUSINESS FORMS 68 
i BERNARD-FAIN (COMMERCIAL GREAT NATIONAL LIFE INSURANCE COMPANY 76 Agency — Hepworth Advertising Company 
j FURNISHINGS, INC.) . 81 EARL HAYS CHEVROLET COMPANY 62 PHIL SCHEPPS DISTRIBUTORS... ; 85 
} Agency — The McCarty Company of Texas, Inc. Agency — M. O. Rike Jr. Adv. Agency — Sam Bloom Ads 
i BINSWANGER & CO. OF TEXAS 63 HESSE ENVELOPE COMPANY 48 sia 5 ; av. 
Agency — Abbott & Earl, Inc., Houston Deon a0 ed Wan a THE SESSIONS COMPANY....... 78 
4 ency —— Advé ” é nc c. 
BLANKS ENGRAVING COMPANY 56 DR. LEON HOFFMAN a gency rtising Agency, In 
| sents “te JOHN SEXTON & COMPANY 42 
Agency—Brough Advertising 
j HOLIDAY INN 40 DAVID A. SHAPIRO 76 
| BLUE DIAMOND COMPANY .... 50 Agency—Bevel & Associates, Fort Worth i 
| Agency — James H. Susong Adv. SHERATON CORPORATION. ‘ ; 5 
JOE HOPPE & COMPANY 61 inset eine, Dacian, Gece 
BOSCO, BOLT, NUT & SCREW COMPANY 68 Agency — E. G. Shumard Adv. ee ee eee 
i Agency—Van Roberts, Advertising HUDSON & HUDSON 37 eae oston, Massachusetts 
| JOHN P. BOUNDS & SON 68 SOUTHERN TRUST & MORTGAGE COMPANY 51 
| e ; HUEY & PHILP 57 
i Agency — Paul Jones Advertising Be ah SOUTHLAND LIFE INSURANCE COMPANY 52 
j BRIGGS-WEAVER ACHINERY CO as Agency—Jas. W. Huff, Advertising Agency — Delernett Advertising 
‘ M ; genc ernett Advi 
psec a Hy ovahaee Ges ig ene PPro aang gael 90 SOUTHWEST ADVERTISING & MARKETING...... 27 
THE BURNET COMPANY 74 INDUSTRIAL PROPERTIES CORPORATION go SOUTHWESTERN LIFE INSURANCE COMPANY.. 57 
CANNON BALL CHAIR RENTAL COMPANY........ 79 Agency — John Payton Dewey Adv. ee ee 
CASA LINDA STATE BANK 33. JAY'S MARINE GRILL ee ee ee m 
j Agency—Van Roberts, Advertising WALTER JETTON CATERING 74 rial ee ee eee 
| CHATEAUBRIAN RESTAURANT 85 Agency — Parker Willson Advertising STATEER WIETON — so 49 
d . Agency — McCann-Erickson, Advertising 
CITY LINEN SERVICE 56 Fore Worth, Texas STATE FAIR OF TEXAS 10 
CITY TRANSPORTATION COMPANY 41 THE KELLEY OFFICE SERVICE 42 Agency — Key Associates Advertising 
| emma 's coun... *) tA. VIGNLE VASOVIE SESTAURANT..... 75 HE, STEAM Mouse umsiauE * 
| f AN 5 
Agency — Weekley © Valenti Advertising, (OLD WARSAW) a ae pores ow 58 
Houston LANE CONTAINER COMPANY 55 seer ame nt 
CLASSIFIED PARKING SYSTEM 89 Agency — Hepworth Advertising Company a ssecsinaia sa aiy ‘ ll & A 36 
Agency~=—Cfaries L. umril SG 4 Te tas 
CLOUD EMPLOYMENT SERVICE 76 J. W. LINDSLEY & COMPANY Al ghd tereg ange < 
Agency—Eldred J. Robinson, Advertising LONE STAR CADILLAC COMPANY 2 pers cael aay recat alae 
OTTO H. COERVER COMPANY, INC. 52 Agency — Rominger Advertising Senn ee ee bs 
Agency — Hepworth, Adv. M & M LEATHER CRAFT COMPANY oe ee eee ane 7 
Agency —— Hepworth Advertising Comp any 
COMMERCIAL PRINTING & LETTER SERVICE... 78 MAGNOLIA PETROLEUM COMPANY 4 
T 
DALLAS ASSOCIATION OF INS. AGENTS 36 —- Agency — Ratcliffe Advertising oh 
Agency — Ayres Compton Associates MERCANTILE NATIONAL BANK AT DALLAS...... 92 Vv 
DALLAS FEDERAL SAVINGS & LOAN ASSOC..... 56 Agency — Ratcliffe Advertising TEXAS BITULITHIC COMPANY 55 
Agency — Taylor-Norsworthy Adv, METROPOLITAN SAVINGS & LOAN ASSN. 51 Agency——R. J. Burke Advertising, Inc. 
DALLAS FOUNTAIN & FIXTURE COMPANY 89 Agency — Auld Advertising TEXAS DELIVERY WAREHOUSE 77 
DALLAS HOTEL ASSOCIATION 47 G. E. MILLER & COMPANY side 51 Agency — James H. Susong Ad 
DALLAS MERCHANDISE MART ... 18 Agency — R. B. Moreland & Co., Advertising TEXAS DISTRIBUTORS, INC. 45 
DALLAS PIONEER 6-86 HENRY S. MILLER COMPANY 36 Agency — Dowdell-Merrill Advertising 
DALLAS POWER & LIGHT COMPANY 53 VANCE K. MILLER COMPANY 62 TEXAS EMPIRE LIFE & ACCIDENT 60 
Agency — Rogers & Smith, Advertising JOHN E. MITCHELL COMPANY Insert Agency — Paul Berry Company, Advertising 
Agency—Taylor-Norsworthy, Inc., Advertising TEXAS EMPLOYERS’ INSURANCE ASSOC. 67 
DALLAS TRANSFER & TERMINAL ag ‘ Ley ee Deana 
WAREHOUSE COMPANY ....... 60 KENNETH MURCHISON & C MPANY 59 - neporbastpeianccbtabenedelns 
Agency — Marvin Winsett Advertising Agency — E. G. Shumard Adv. base ae gS hag eons = — 
gency—— The McCarty Company of Texas, Inc. 
DALLAS TRANSIT COMPANY . 71 MURRAY INVESTMENT COMPANY 61 THOMAS OPTICAL COMPANY 79 
Agency — The McCarty Company of Texas, Inc. Agency — Melton Advertising Agency — Dicklow Advertising 
DALLAS UNION SECURITIES COMPANY.. 62 ee ee os 3. TOWN HOUSE MOTOR HOTEL 70 
Agency — Crook Advertising gency — Van Roberts Advertising UNITED: FIDELITY INSURANCE COMPANY 80 
SAM ROSS McELREATH COMPANY 69 Agency — Clark-Dunagan-Hufihines, Inc 
DALLASITE MOTOR HOTEL . 88 7 —— sek lens ica 
OAK CLIFF SAVINGS & LOAN 71 L. R. WARD STE 
DICTAPHONE CORPORATION 36 oe pe 
: Agency——McCrary Advertising Agency HOWELL H. WATSON _ 57 
DORSEY COMPANY ...... 83 OAKS MANOR HOTEL ; 77 WILHIDE EQUIPMENT COMPANY, INC. 71 
Agency — E. G. Shumard Adv. OLDHAM LUMBER COMPANY. 51 Agency — Hepworth Advertising Company 
Ask Your Agency eee 





DALLAS e 


HOW YOU CAN USE 
TO INCREASE SALES AND 


ADD PRESTIGE AND GOOD WILL 
ASK YOUR AGENCY OR CALL TOM McHALE AT RI 7-3451 


in 1958 


DALLAS 








JUNE, 1958 


87 











Dallasite Motor Hotel 


FRANK J. BURGER, Resident Manager 


FIFTY-FOUR ROOMS 
TV IN EVERY ROOM 
TILE BATHS 

FREE ICE CUBES 


e 24 HOUR ROOM SERVICE 
ONLY 4 MINUTES FROM DOWNTOWN 


4126 N. Central Expressway 





Convention City 
(Continued from Page 15) 
be expected to have the Baker, Adolphus, 
Statler Hilton and Memorial Auditorium. 
Not to be overlooked is the traditional 
Texas friendliness which pervades the city. 
e RADIO AND TELEPHONE We who live here tend to take it for 
e INDIVIDUAL GARAGES granted, but the out-of-towners are pleas- 
e COFFEE SHOP antly surprised by it. One New Yorker, 
e AIR CONDITIONING here for a national convention, told a 
Chamber of Commerce representative, 
“You ought to bring us Yankees down here 
regularly. It does us good to be with 
friendly people for a change.” 
Although Dallas is a relative newcomer 
to the ranks of major convention cities, it 


TA 4-0361 











Parkway Motor Hotel 


CLEM DAVIS, Resident Manager 


THIRTY-NINE ROOMS 
COFFEE SHOP 

FREE PARKING 

FREE ICE CUBES 


has quickly learned how to handle these 
huge gatherings. The excellent personnel 
at all hotels and the fine staff under W. W. 
Vanderslice at Memorial Auditorium con- 
tinually amaze convention visitors with 
their performance. Such nationally known 
e TELEVISION decorating firms as Freeman Decorating 
Company and John T. Bounds and Son, 


e PHONE IN EVERY ROOM have also added to Dallas’ stature as a 


e TILE BATHS convention city. Less than 10 years old, 

e 24 HOUR ROOM SERVICE 
e AIR CONDITIONING 

ONLY 4 MINUTES FROM DOWNTOWN 

4245 N. Central Expressway 


Freeman now boasts an inventory of 1,500 
booths, with over 20,000 running feet of 
drapes. Their display design and construc- 
tion department now requires more than 
LA 6-8396 12,000 square feet. Bounds is a pioneer 

|| convention service organization that has 




















Ready to serve 
better than CveFrececccccccccce 


Fine Printing 
For Over 


50 Years 


New Address 


1313 N. Industrial Blvd. © DALLAS * Riverside 1-6461 


Our new larger building and more convenient location make 
it possible for us to render an even better printing service 
than ever before. The most modern innovation in plant light- 
ing and air conditioning, plus a complete humidity control 
system to eliminate paper shrinkage and assure perfect color- 
register and ink-drying, add up to better printing and better 


service. Next time call a Padgett man. 


Printing Corporation 


New Telephone 
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expanded rapidly during the past eight | f Nae 2 a ERE BRI TNS: 
Hq years to take care of Dallas’ growth as a | | ; FR EE BOOT OR HOLSTER 
hus, j convention city. In 1940 they had 150 oe LBs TOOLED KEY CASE | 
— booths available; they now have 1,000 at ; o “ LEATHER CRAFT CO. 
onal fg booths. i \y i 210 S. ERVAY | 
city. | Experienced men in the conventioa SHOP M&M GIFT STORE — HAND TOOLED BELTS, BILLFOLDS, | 
for | field continually point out that entertain- BAGS — WIDE VARIETY OF WESTERN GIFTS | 
leas- IF ment facilities are actually not important A COMPLETE LINE OF LEATHERCRAFT 
nm in luring conventions to a city. Most con- ONE-KALF BLOCK SOUTH OF MERCANTILE BANK 
Id a | ventions, and all major ones, have excel- a i ee ee Ree | 
tive, | _ lent entertainment programs of their own. A Special EEL ge CO 
here i Dallas, however, can compete in an enter- 
with i tainment league with almost any city. The | i si (i‘“—s~s~s~s~—sSSSS 
/ State Fair of Texas, held here annually : 
ymer : the first two weeks of October, draws some | —— ———— 
es,it |)  2-500,000 each year. Entertainment of- | || 
these | tered to Fair visitors covers a wide range, 
ynnel_ | anging from hot rod races and Indian 
IW. shows to big-time college football games 
con- ind Broadway musicals. 
with During the summer, the top Dallas at- 
1own iraction is the State Fair Musicals, which 
ating innually present six top-notch shows. 
Son, [hese productions are equal to anything 
as a Broadway or Hollywood can offer. Over 
old. the years Dallas has gained the reputation 
|,500 of being one of the country’s finest theater 
et of iowns. More than 70 movie houses and 
truc- drive-in theaters feature top movies, both we 
" x COPPER COW RESTAURANT, DALLAS 
than foreign and domestic. In the legitimate 
yneer | theater field, Margo Jones’ Theater-in-the- Superior Design and Craftsmanship are ‘‘Built-In’’ to every Dallas Fountain 
+ has Round has received national acclaim. | || and Fixture installation. To enhance the beauty of your business or club, call 
Dallas has nightclubs that have to be | || 
se classed among the finest in the nation. The | ]} 
famed Century Room in the Adolphus | FOUN TIA 1M Sat FIXTURE COMPANY 
and Empire Room in the Statler Hilton | || DESIGNERS — MANUFACTURERS — MODERN STORE FIXTURES 
a ee es oe | 2416 Caroline St. Riverside 7-2518 
entertainers. Stores Banks Restaurants Clubs | 
For those interested in more cultural | SS 
BAUGH EEA gE CLOW SMTA ss C1 EIEN GENT PAGE| a rs 
orchestra and a number of excellent 
museums. The orchestra, under the direc- 
j tion of Conductor Paul Kletzki, performs 
: a full series of winter concerts. e e 
: Considered a valuable asset to Dallas’ ASS L Le 
‘i prominence as a convention center is the 
: lexas scenery which abounds in historical 
} flavor. This area is also close to both 
Mexico and the sea coast, which have P a R K i NS ie S Y =e T m wht 
proved to very popular with convention- 
goers. A TEXAS INSTITUTION 
Of course, the undeniable reason Dallas 
has become a top national convention cen- 
to work for the city, to build new hotels, 6 2 C 0 N V E N E N T LO CAT 0 N S 
to build a huge, beautiful auditorium; 
people who are willing to act through 8 8 6 5 PA « ne i qj G § PA C ES 
their local clubs to bring national conven- 
tions here and to accord them such fine rs : 
treatment that these national groups Keeping Pace with Progress to Meet the 
j Se Growing Needs of Downtown Dallas 
| orking men and women of Dallas that 
E Hiren ne ee eee cae Dallas - Fort Worth - Houston - San Antonio - Corpus Christi - Austin 
> ‘it can rank as the nation’s top. 
amen 
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is the worlds finest gasoline... 


aS a 
..f will make you proud of your car's performance 


If you’re not already a Golden Esso Extra user, It’s a better gasoline than “premium,” a better 
you can improve the performance of your car by gasoline than “super-premium.” By every standard, 
changing to this magnificent motor fuel. Golden Esso Extra gives you more performance 

Golden Esso Extra leads all other gasolines in value for your money. 
quality. It has highest octane rating. It develops Fill up under your neighbor’s Humble sign. 


maximum power for maximum performance—in 
traffic and on the highway. It gives quickest starting 
and warm-up. And users say it delivers more miles 
to the gallon. 









HUMBLE 


| HUMBLE OIL & 
| REFINING co. 


THREE FAMOUS GASOLINES: 

Golden Esso Extra, world’s finest gasoline 

Esso Extra, No. / “premium” in Texas World's finest 
Humble Motor Fuel, second to none gasoline! 


among the “regulars” 
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We guarantee everything we sell 





This has been a customer policy of Clarke & Courts 
since 1857. There’s good reason why we can provide you 


with this unconditional guarantee. Because of the superior 
quality of the office furniture and supplies we sell; CLARKE & COURTS 


because of the expert craftsmanship of our engraving, 
lithography and printing. 

For guaranteed service and unsurpassed quality in 
office furniture, supplies, and printing, Clarke & Courts, 
of course. 


We guarantee everything we 


FINE PRINTING e OFFICE SUPPLIES 


sell 


3946 North Central Expressway 
TAylor 3-8183 


CLARKE & COURTS 








OFFICE FURNITURE 








Enjoy the convenience of 


Lowel 


DRIVE-IN DEPOSIT 


right in the heart of 
downtown Dallas! 


vy Ware), 7-\ ime -7 N14 





